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PICTORIAL 
POSTERS 


IN ORDER TO PRODUCE PROFITABLE PUBLICITY MUST BE: 


1.—STRIIKING, because in these days no design of a tame, ordinary, ог me- 
diocre charaeter will catch the eye or excite the interest of the publie. 
2.—APT in design, because in this wise only ean its legend be indelibly impressed 
upon the memory of the beholder. 
3.—ARTISTIC, that is to say, well drawn, nicely finished, and carefully 
7 J) , . 


printed, for in no other way ean a good impression be ereated. 


If you desire your posters to eombine all of these qualities, have them made by 


THE Dowacoson LitHo. Co. 


CINCINNATI, O. 


BILL POSTING, 


DISTRIBUTING, 


0. P. FAIRCHILD & С0„ —— — 


| эф CITY BILL POSTERS, DISTRIBUTORS, 


7с. per sheet, 30 days. 


x АМО GENERAL ADVERTISERS, 


No. IO East Fifth Street, COVINGTON, КҮ. 


heo cc! 


COVINGTON, KY. is situated opposite Cincinnati, O.; has a population of 50,000, and has tho 
best electric car system of eight different routes in the world, which carry passengers to all parts 
of the city and vicinity, to the Ludlow Lagoon, which covers 80 acres of water and which is visited 
by thousands of strangers every day in the summer season; it also carrics passengers to tho Latonia 
Касс Course, onc of the finest traeksin the country. The Latonia Jackey Club has two meetings 
each year, Spring and Fall, thirty days each. It is also visited by thousands of strangers at every 


mecting. There are three railroads into the city, the L. & N., К. C., and C. & О. We have boards 
all along the lines. 


Вау Send for onc of our New Lists illboards for Stands. 


————— WE POST m || WE DO  .. ——— 


Covington, Ky., Ludlow, Ky., Mill- WINDOW WORK, 
dale, Ky., West Covington, Ky., SAM з 
LITHOGRAPHING, Rosedale, Ky., Central Covington, IE Mid ee. EUN CARD TACKING, 
X^., Bromley. Ky. ‚ Bte. 


аа Estimates and Lists of Boards furnished We employ nothing but Reliable Mon. $2.00 per 100. 
on applieation. NO BOYS. 
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BILLBOARD 


A Montuty Resume Or Aut Thar 15 New, BRIGHT AND INTERESTING ON THE Волкоѕ 


Vor, FV, Mo. Ж CINCINNATI, DECEMBER 1, 1895. 
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PRICE 25 CENTS. 
PER YEAR, $1.00. 


Al actor Niek saw this, and cut it to 
him as fat as he coukl without robbing 
himself of leading business, 

It is one of the straugest things in the 


world that I cau't recall that young actor's 
nawe, È I never was gool at names, even 
when my memory was better than it is 


now, and I have been thinking of a good 


many t s smee war times, as you сап 
set mire condition of the topof my 
read 
‘But a name don't matter so much and 
will have to let that go. Well everytime 
the Forresters came to this towu, they 
thems and this young aetor I am 
telling y bont, stopped at the United 
States П That's gone too, along with 
T n sof other days It was 
ithe d tavern at that. time 
ts W 1 ufterwards it was 
the bedbugs and coek- 
hes th le of vaeating it on ac- 
nt tronage 
rh V ept right up to the 
Хім obl] man Stevens? time, and he 
1 ist the newer honses 
and won ery 1 Ile was a feeder 
hiuisclf ml knew how to eater to the 
i N I ster amd Stevens 
We v 01 unl , to tell 
at WS, he 
] hi мі not 
iss frot n uunmnaser, Ile 
gh ive be і din a museum 
! 1 presen with a gold medal, 
old à Stevens had а dangliter, the 
` WI ud the prettiest 
N W 1 riv publie 
t my aetor 1 have 
met her, why he 
ve with her, 
S S everybody called 
reciprocated the ad- 
town several 
the landlord's 
ry much, 
" s Sallie had 
to none did 
with sneh favor as the 
s: 
rk inthe hotel did not 
as he wanted Sallic 
That the way of the worl 
mau wants the girl the 
\\ \ ts her te \ 
ses In st es seen 
s \ tell 
ut S st im- 
N E c Sa ld- 
| he was 
figuring tin this wav, and after I 
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have explained it to you, you can see for 
yourself just where the African. was con- 
cealed in the wood pile. Old man Stevens 
was getting along in years, and if the 
clerk could only wed the daughter, why 
he could step into the old шап shoes, 
United States Hotel and all. 
to be thick who couldn't see through that; 


A man had 


it was as transparent as a pane of. glass to 
ше all the time the clerk was making an 
But ] am tell- 
ing the truth when I tell yon that tlie 


endeavor to win the girl. 


actor man had the inside track, and was 
making good speed to the wire, with the 
prospect. of distancing his rival and the 
field, when the actor was thrown down liy 
a startling occurrence that created а 
terrific sensation. 

“Sallie Stevens’ gold watch was stolen 
from her. roun; a search was made for it, 
and it was fmd concealed. between the 
nuittresses of the bed in Miss Stevens! 
actor-lover's room. 

“There was a scandal апа a sensation 
for уоп! 

“The clerk was extra officious and 
wanted the actor pulled off the stage be- 
fore the play was finished, but Niek For- 
rester, who still had confidence in tlie 
player, persuaded tlie officer not to make 
the arrest until after the performance. 

“The whole thing was in the morning 
papers, and it distressed the Forresters 
and Sallie Stevens amazingly. To them 
it was an appalling calamity: bnt the poor 
actor fellow he bore up inanfully, and 
protested that the whole thing was a con- 
spiracy and that he was innocent of the 
crime. 

“As for old man Stevens he was just 
about crazy through the whole unfortu- 
nate affair, 

** At that time there was more prejudice 
than there is now against theatrical peo- 
ple, or showmen, as all of tle profession 
were called, and, to tell you the truth, 
the most of the folks caine right out plain 
in speaking of the matter, and said: 

** * Of course, certainly, to be sure, with- 
out a шаппег of donbt, the actor is the 
thief. 

“ The police court was packed the next 
morning, and I was there too, in a front 
seat, to hear all that was to be said, and 
it was the hotel clerk that had the most to 
sav, and he said it quick, and he seemed 
to enjoy it when he said it. He went on 
to say that he lad been suspicious of the 
actor, having seen him at times prowling 
about the hallways of the hotel, and it 
was this suspicion that caused him to 
search the room of the actor. Then he 
told about the finding of the watch, and 
stepped down, all siniles, as if he were a 
sort of a hero, 

‘Just then I got up and spoke a piece, 


and 1 had a mighty attentive audience, as 


I said: 
** * Judge, I wish to be sworn as а wit- 
ness in this case,’ and then I passed to the 
other side of the rail and took the oath, 
as the prisoner and the Forresters and 
the Stevens’ looked at me with all the 
eyes in their heads. Before I proceeded 
to testify I whispered to a court officer, 
and as he was passing out I begun: 
"'Last night, after the doors were 
open, I went over ny route re-billing sev- 
eral of the larger billboards for the For- 
resters, for the play of East Lynne. As 
there was considerable wind blowing, I 
carried a light ladder with me so as to put 


up the streamers to better advantage 
While putting the streamers on the bill 
board at the United States Motel, I had 
more than usual difficulty іп putting up 
the streamer letters, and was obliged to 
post the letters in the word East. Lyne 
separately. In so doing ] had a view of 
the inside of ore of the rooms, and, 
witliout any desire to pry, was foreed to 
see what was in front of me through the 
partially closed blinds, Right there I 
got excited, aud, without knowing that 1 
did so, 1 jumped to my feet and put the 
balance of what 1 had to say strong: 

©] saw this last witness, who Пах been 
trying to conviet an innocent man, placing 
a gold wateh between the mattresses of a 


bed. I could see him plainly, 


ra light 
їп the hall shone directly upon him 
through tlie transom over tlre door,’ 

“ Gee-whillikens! what a cheer went up 
in that court room. The people just hur- 
rahed until they were hoarse, and the 
judge never kicked cither. He was too 
busy wiping away the tears aud blowing 
his noce with his bandanna, to make 
believe he was not erying. 

‘In the midst of all the hubbub, the 
court officer 1 had given the tip to brought 
in the guilty man, the scheming hotel 
clerk, who had completely wilted, and 
hid his face in his hands. 

“t shall never forget that day. Talk 
about being better than a plav; it was 
better than a circus ! 

“The actor was free, and eve rybody in 
the court-room wanted to take his hand 
anu express their delight, even those who 
did not think well of showfolks and the 
atrical people anyway. 

“You may not believe me, but so help 
me! Sallie Stevens put her arms around 
the actor's neck and hngged him right 
before the whole crowd; and then she 
grabbed me and kissed me, smack? and 
to cap all, old inan Stevens came up to me 
and patted me on the back, because he 
was too much overcome to express him- 
self. 

“That was a great night at the theatre. 
The Stevens and myself had a box. and 
the people called out the falsely-ac 
actor-and showered him with flowers. Of 


use 


eaurse, Nick l'orrester talked between the 
acts—well, say for half an hour, 
* "That was a night worth remembering 
“The next day being Christmas, old 


man Stevens invited the entire company 
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BAR? 


M & “Greates 


It is proposed to make the ady 
best, and most effective force af 
will be paid to competent, 
its reward in long enyag 
Breakers are especially requested 
polite negative, but ail letters will Ix 


LOUIS E. COOK, iz iin бурур Sons e 
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Expert Bill Posters, 
Experienced Lithographers, & 
Hustling Programmers. 


Must be the “GREATEST ADVERTISERS ON БАКТИ," for the 


Adv 
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un] urvself to the finest. Cliristnras dinner 
I ever saw, and. Miss Sallie was the lap- 
piest one of the lot 

‘There isn't much more tosay to finish 
the story. You know tliere was a wed- 
ding, what is the use of my telling you 
that, But there is опе thing I mnst re 
late, that 1 was the best шап at the wed- 
ding. if E was a bill poster 

** Que simmirer, some vers. after, I was 
boss bill poster for a eirens, and one day, 
leletk, 


working in a elmin- 


in a sontliern city, E saw that toti 
in à conviet's rig, 
gang. He knew me, bit avotled пу 
gaze, ах пе pieked up the ball tat Inmg 
to the claim aml moved on with his com- 
rades in erime. I must. say that a striped 


suit became him as well as апу wan I 


ever siw in that outfit.’ 


Some Circus Agents, Show! Printers, and a 
Bill Poster on Top of Lookout Mountain. 


In the Fall the merchant's fancv lightly 
turns to ailvertisi 


s ont 


g. and he figu 
cunning scheme that promises surpr 


yes, astounding etlicacy, prompt returns 
and many orders; then he hies himself to 


the printer, selects type and faney borde 
cireular he f 
its on his 


customers to save hin all the cost of in; 


and iu time evolves 


calls a '* dream," but as hec 


ing and distrihnting. the scheme turns 


out a “‘ frost." 


The Grand Jury, of San 
has taken up the matter of i 


vertising in publie places 
H 1 


objection seems to be to 
which advertise the cure of 


as are not ta 1х 


осте! у 


Фо... 
Ф) PASTE THIS IN YOUR HAT. 
[TIS 


t Show on Earth." © 


ertising brigades af 1896 the strongest, 3" 


Users ever organized, and good wages [7 


Halle men. Faithful service will find S 
pa fair treatment “Record [s 
writ Two weeks’ silence means a oe 
filed far future reference. Address 3 
"e 
i Show on Каті & 
No. Ww, 271th Street, NEW YORK CITY 9 
: 7 
€ му oy © See Nw tet ch 
TEMAS IME e EE 


When you write, mention Bilipourd Advertising. 
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BILLBOARD ADVERTISING. 


What makes yon look so sad, my friend, 
So wholly ont of humor, 


ANS all pe Bad Med, or yon 
Nad heard a dreadful tumor 
Му business s net Thrive alall, 
n mes by Littles 
LE k nongh eih diry 
y evei my viermals 
W 1 t rather think 
Y mak« 1 blunder 
M tise you Ure 
w 
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[ ук 
11 t эмим с ite 
M no knowi 
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k VM 
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Punctuation Marks in Advertising. 


na 


tnalion m ch morc i 


nt 


` \ s the best expot 


(м Fence il is that 


ciwo marksot pm 


Inthe w раз Ч py for advertises 


” 


ut the Thong ht 
n tonger, aud it will 1 
uind«s of th 


reader 


Wer meaning 
Orne 1 net к ery far in the мау { 


1 noticing not only the omnis 


Ihe powerfnl and significant 
Is th whicl wiation marks are nsed 
m nt and modern literatures qnota 
| moral of adorn some 
al 1 "ent Asa rule, too, quota 
ion mankar Ivisedly Iu the atnonnc 

pose of giving an ait 
Under the skill 
" expert tlie inverted com 
masare offen inject additlonal life int 


n othetw Inila mmon-place phrase 


publicity 


jon хули NYER 


Hot In the Neck Managing Editor: We sh 
have to lay yon off, Mr. Sereed. Sorry ; but 1 


all 


hope you feel resigned to what can't be helped, 
Screed No, 1 dom feel resigned a littic bit; I 
feel hred '— Puck 
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PUBLICITY. Vor powerful permanent publicity 
tat ois advertising? According to ПАВЕ ‘eels bulletin. boards and 
wspapers, 1x ricxcdieal р ibliestiorns, pan Ku 
ced most advertising journals, it 
tesisi outside of ther lar news New 1 1 Any fool 
ud magazines, yet nothing сопа know t it sis indee 
absurd, Every peddler who cries who 1 i : 
advertises. Every шап who lia 
ird or letter head printed is 
à pa g plumbe 
| Sous he who merely hangs a xs i (bes 4; " 
tore front The mere seh T led " 1 : 
better or more prominent stor 
mts te a direct. advertisement 
etters, when they are sent ont ! ot been sterling merit it 
iew of makin n wares better tlre Is they | never have 
ulverti ‹ iid м аск e upon them 
t th Ji it 15 
to the church l contri 
ty мік п t nul thre к 
ет e a trade journ 
effect they may have on bu ms iens d 
sı lı interest as their 
e are show cards, fii 1 
irts and tokie l 
олен 1 x. ‘ i E t torn t ane 
ill pesti: 1 Q , € m 
tin p In k r i ; in 
3 Jade à; “. E » er advertis nts 
W eve ear, and et 
pretend t ève Unt f 
itt Iu 1111116 M rr 1 \ 1 st А Is he 
ttc without valu Tlr ! V w to get 
Ч vusting, Ви k \DVER stl of 
П ri 1s cr r I s 
| aun t interest of lt 
i t Ix tiny 
1 It wi 1 ^ t ^ 
C 1 n шапу instances, 
ration E 
М \5 ntained in the 
its in their advertising col 
\ і pay tliis kind is a 
p Its use ja nent ers 1 
Ww el 1 } - " ' we ча 
хет! T^ "e" — 
1 Silitess n п 
м re posters el WO «Их S 
high and low c nd peor 1 s | 
" services 
n | l 1 zl 
Iver ny хауз ] 1 
à w, Wire гм! t р 7 
* 1 
f wl tlie рео} 
4 1 w | t 
Royal [msurain C con tes 
k we f t merits of ‘ 
tte 
Instance do di t 
Му us they do in their de 
vertising 
do not think well of vonr owi 
how cam vou ¢ Npect the good oF 
ther 
Gon] Пат sense i is | r 
| (long array ot p ut pr 
| means to Ix spise] 
Whenever vor 1 м 
vs not believe that advertising pass, do 
t маме any time on him in 


Ve isn’t worth it. 


Few men have the leisure to undertake 


tematic study of advertising, but 
ery one ought to find time to learn its 
nental principles and obtain some 
tkling © > practical worki 
te 1 теп 
(3 asos 
Give pr 
Fore verl t 
lForeg miparisonus 
| г idancies 
\ m nstruments made 
Hamilton Co о. Fair, at an 
ost of $52.0 included 
t ected! direct s amount- 
to $2,670.08 Is there any other ave- 
in which $52.00 would have accom- 
1 rel lh as mu 
аг advantage that 


enjoys over that of 


or newspaper adv. columnis, 


It is in t r of environment. Cou- 
pare the : { a neatly rinted, 
tersely written folder, placed in the hands 
of the housewife, with even a page ad 

St in v us pages of ads in a 


їп 
егу uook, 
ге e'r you look 
You'lt find the poster there 
It would be interesting to know how 


nianv retailers, in cities, take account of 
the large percentage of the daily news- 

ipers which go out of town and circu- 
late in territory so remote that they can 


not possibly hope to receive any returns, 


If a 


ertain amount of money is put into post- 


even in the most indirect manner, 


ers one has thie 


satisfaction of knowing 
that he is at least reaching possible cus- 
tomers, for he can select the site of eve ry 


I "ster put ош. 


° 


SIHRAC 


Vhen you write, mention 


buibourd Ady ertisinyg. 


THE ADVERTISICIAN, 


He has not made his appearance vet, 
but his advent is not far distant. Пе 
bound to Come, for his existence is daily 


becoming шого and more песеххлгу 
When he arrives and hangs out his shingle 
will call 


HN. D 


signify Mercantile instead 


they him Doctor, and he will 


M. will 
f Medicine, 
and he will be learned in advertising in- 


write after his mame, but 


stead of physics, In that day a firm or a 
business which lias become depleted or 
run down will not be allowed to languish 
and die, on the contrary, they will call in 
the Advertisician in much the same man- 
ner that they summon the family pliysi- 
cian at present. ‘The patient will be duly 
examined, the prescription given, and in 
a few weeks the business will be up and 


about, lIcoking as vigorous as ever. 


THE POSTER. 


There may be, and is, lots said against 
billboard advertising, but we are forced to 
remark inthe language of Auld Lang Syne 
" Something good was made to be talked 
about." Is the poster good for advertis- 
ing purposes? I think art 
and reason seek no special medium to 


Let's see! 
display themselves, Such work is notice- 
able, even in a hog (a live опе). It's the 
The poster does 
better work in some lines than the news- 
paper, and vice versa. 


master spirit that tells, 


Let us know that 
art (reason) is boundless in its resources, 
and it appeals to anyone in any place—to 
different persons with different degrees of 
effect. I do not see where there is any 
ground for one to halt on about advertis- 
ing on the poster, It's a little game of 
"tit for tat’ with the newspapers. Space 
lias its advantages in both: there is room 
Some 
days ago I was out walking and ran up on 


for suggestion and growth in each. 


| picturesque piece of poster work; it 
stopped me—there was a time when I 
claimed to be invincible against these 
poster ''fellers "—but it called for just 
what I wanted, and why, dear reader, 
shouldn't I buy it? I argue another 
strong point for the poster, and that is, 
that it strikes with a strong force, busy 
people. If they glance at it, which they 
always do now-a-lays, it will teach them 
all day that '*it" or "the," whatever it 
is, is a “ mighty good thing,"’ and they'll 
go home at night with a bundle of “it,” 
or a package of it, or a bottle 


of it, only to find that it was exactly what 


excuse ше 


liis wife so vigorously tried to writein his 
morning memo 

There is no use for the classes of adver- 
tisers to oppose each other; the dealer is 
out after results, and he'd as soon get it 
off of a shingle as $2 a pound papyrus and 
an editor with a gold trepanned capitus 
thrown in, It just a case of “° mine's bet- 
ter’n vour'n" without any very handy 


proof, If some get returns why not 


others? The newspaper has it advan 
tages, the poster it's; advertising in each 
varies according to purpose and positio: 

class and consideration—imoney. 


James К 


Lon 


Placards in street cars have a peculiar 
and potent value, which has proved of 
sufficient force to advertise many an arti- 


cle without the aid of any other medium, 


8 BILLBOARD ADVERTISING is the Official Organ of the OHIO Bill Posters' Association. 


LOCAL CITY STORES. 


That fact that it is difficult to effectively adver 


tise a loca! store in lar city has often been 
соз ente ied. But the ne 
per is out jestion for stores in large 
ties whict ‹ ily t mediate neig? 
ood he expense, s the 
s keepe ivertis 1 T 
lewspaper t the 1 у 
Т \ ze him I propose t 
i ethods 1 used 
"tag 
he п! s tn the initvy h stores 
ffe od medimn Т know one local 
1 that us m extensi y 
Thcy nid be used in the same manner as an 
ad tisement he newspaper—constantly 
1 ged—and shoul ut ata h 
instead of m generalizations of ements of 
superlative excellence in the stock. There is п 


reason 


10uld not in time 
educated to look for such 
lish that 
ewspapers 


the I 


lized in 


why people becom 


announcements witl 


the same re y look f 


or dry goods ads 


int 


rhe spac 


stations nearest th 


the same Cards 


anner 
in rs passing the establishinent may be of 


some value, but a large part of their usefulness 


Ihe following nrticle by H. € 
“ ibn s is full of points f 
posters i business way, ах м 
le 

id s of posters will 

t tion 1 following ic 

Let us v 
With no s t 
im] 1 ‹ 

It is snif t 

It БИП tiy 
t further ins , 

It v> it Ive sement di 

} Ilv 


Lis we амт 
It is we re 
М is well 
hese аге s po 
ster sh itt 
iwere that th re 
withont sufferin 
tI iration which they c 


Lives of 
wet 
If the reading рин 
Advertising all tie 


many niei 


greaat success 


un 


nt Amer 


у 


Bunner, in 
using 
is the с 


those 


fi 


y wl егу 
re sel wn 
у y th 
n art he 
ition 
^t nce 


Poster Craze in England. 


Some idea of the extent to which signs and 
posters are employed in London can be gathered 
from the following extract fiom a magazine ar 

le describing the nude "ud г хау rh 
writer says 

тһ lvertiser is in for r ата} Ы 
h ver the benches thos 1i f 1 
у three starti looking y 1 w 
єх ssionless baby, a Мег I k le 

1 і м n full nt 1 c exhibite 
ss] mens of their skill; ent ` ikers 
fix to the walls cases containing white ar 

brown loaves, with test nials f phys ns 


f eminence ; haberdash 


tacles in odd corners, wh v à shirt 
and tw Hars. with a legend t T that 
these articles of apparel pie it 1 1 1 
ion, ch ness 1 
kol the 1 tis s һу 
i tablets, w nge 
S in every ay B і I 
иги sti 1 t 
masse n j MUN 
whil sign performs its sti 
gymnastics 
To such an extent is this system rds 
carried on that it is often extrem litficult t 


incorporation in the 
Omec. The incor por 
B Wanamacher, J 

Wott, Ph 


hint 


Camden 


County Clerk's 

torsareas follows. Thomas 
phi S Williams, William T 
ud 9 | 


tines Satterwaite, of Jen 


ми es Stokes, of Beverly, N. J 


uid 


Circulars are Still Profitable. 


cirenlar still holds its own asa profitable 


1 


s dissipate 


because they reach a considerable 


number of people who are not loca! to the ne 
borhood, and who are not likely to be aff 
by the advertising 


irentars and box 
an excellent method 
stores. If well 


The use rk lets is, of course 


f advertising for ! 


and t 


city 


written, istefully printe 


and containing “business news” of real inte 
est, they are apt to be effective. They 1 ee 
however, judicious distribution 


The c 
imitation of newspaper 


operative Ivertising sheet is a recent 


advertising that is bei 


LE ly adopted by local storesincities. Certain 
¿s ib the same block or immediate vicinity 
[ gether and purchase a ready-print period 
t h they sert their respective ad 
t s, and th the newspapers 
y gratuitou nzighborhood 
idvantage « 115 method lies in the fact 
that the peri I kept for the reading mat 
ter, and the ments get more attention 
than if they were in the form of circulars i 
are difficult to preserve even with the best 
intentions 
on t potent ayencic 
in advertising for } e. Its range is li1 
ited to those who sce it f it is Is 
striking, thes thers, and 
ninterest L h 
will prove fer y 
t € 1 
t Sto advertisement shou neces 
a dead one.--7rinters! Int, 


Billboard of the Sioux City Bill Posting and Advertising Co. 


Cartoon and Poster in Politics. 


TI 


1e camp New Y 


furnished tt is 
ne met t ies lin 
I al 

М I ses of th 
i t tes ' 
t utet torm 
р g was N York ( 
tior 
were th 

The nt 

pe f the 
Ww Пета t » 

v. f nished т } 

ft t S 

n ( t t поп 
i w w pls 
poster is li 
} t np t 


rk 


and Ohic 


distinguish the names ‹ 


f the stations among all 
this printed matter, Not lon an А! n 
traveling he “( Par tor 
th T me { nt Lis 
tractor, } nt i ers 1 
that th e of the iion. N 
arri to] he ag 
se n 1 
т: T new hat 1 
I 1ч imself witl th t 
hat must w livision 
t he nt [ ne 
s} t ite N t t 1 gto 
t t able t 
st ny ster recurrence t 
he t ke \ 1 
fd ug that, sle this W he 
S ctw t b it r 
wl } nd t wht 
The | D «t < t st t 
I 1 of space tt 
t 1 1 t the n 
pa x! 1 1 1 t е ti ti 
the hig! p the th small 
t t ! 1 ppe cforc the eyes 
^R m f 
1 М t t t k 
1 epartment 
terprises for which publi 
4 n {Аге tiser 
The General Adverti f Philadelphia 
vith apital of f1,000,«o, has filed articles of 


t i though in this ` 
1 ms, there ar ir 1 
ney wast 
w peopl v it t t 
t w и Tats 
1 poss t n to 
th k "np s] ч 
th ta l^ тум 
\ with t! кепе [ 
E s have sometl 
у netit n" 
rt n 
t гї n \ 
S vith feat t 
w t \ t E " 
1 А "Y t 
«e mes t and } 
s ‹ lot mediate ght 
by some Muring pieture or phrase, 1 у 
print li ^ will be dro; l 
wast s} ` iy ot 
its k 1 е t 
of t! e that ht 
t t k 
i tte the sh 
инек1 it may 
у K t t 1 


ADVERTI 


Writers of а 


:RS' CLUB BANQUET, 


dvertisen 


ents for the great retar 


f ( t the ( t Northe 
lot N t mmet сизче 
h 1 t ¢ sidera rin Lex 


мура} \ 1! 
fi the 
vesti ha ned 

| & vt ипе 
Loi l.c KON s E Ji and other 
mentiu t t which isk nown as 
u A t f ago. A.J Fisher 
t t evening, and most of the 
fifty ei 1 © ra were mattendance 


thor) Mello! Jones, what 
у lowna carpet? 
1 ho has just whacked his thumb)— No 


you blasted idiot 
moved in 


Truth 


the carpet was here when we 
D am just putting the floor under it. 


BILLBOARD ADVERTISING is the Official Organ 


ІНЕ ADVERTISER'S MISTAKE. 


lany advertisers thronghout the coun- 
o advertise by distributing matter, 
entirely ignare the South, par 
v those seetions where the colared 
tion predominate, These adver- 
thar nnder the impression that the 
of the older ealored population 
ible to read, in faet, being with 
education at all, the distribution 
ars among. them world only be a 
f time and money. This, low 
mistake, and ane that in thre 
vears пах oceasioned, по doubt 
ible Ioss to advertisers 
sity and a spirit af inquiry ar 
characteristics af the sauthert 
people, and to these qualities are 
ho were thrown on their own r 


и the close of the « ] war, in 


for their success. WI 


hing, the average negro of that 
ires nothing for a ne wspaper, 


him Sec 


vireular lying at dris 


to learn its meaning from soni 


other 
t ita ] mes 
irctilar Ша 
erest to һин at thre n 
to } interest t 
t t will 1 
ture reference 
1 population S 
1 
Ic TAN t t 1 Xl 
" 
t m tel 
tation of thre 
1 p S 
pri t 
W \\ t 1 
M e of 
1 hus tr 
і patr І 
tlre sso «el 
ТО AEN that 
W u ] 
isorder, and is ¢ T t 
1 that is recom | t 
1 
к 
гур 
1 
1 \\ 
these few observations th 


will] suggest that the extensive 
wer of this country. cannot do bet 
ur extend. lhis field af distributi 
circulars, and other matter, than 

ig this cias af southern people It 


erritory that promises ood returns, 


f it never worked at all, except 
the wails hy dealers in cheap 
etc But to make the work 
tive and attract the attention of these 


ple, the advertising matter should be 
ten ир in an attractive manner and 
ed directly at their doors, if not in 
hands They are а people. wha 
тела consideration of that. uature 
d will respond iu kind as they are 
proached, 


Advertising with a smart акеп is paradise 
1 advertising without, purgatory. 


COMMENTS ON ADVERTISING. 


The firm is dead that does not advertise. 


$n У mls проп success in 
афу 

He т € 

It er 
ques 


ELDER, JENKS & 


of the International Distributers’ Association. 


v 


PROVERBS FOR ADVERTISERS 
By © War. "in London Fume. 


А world of weatth lies in that one word —ad- 


rlis 
I n 1 n 
М ^ thing it [ vertise 
f 
А f ment stale 
A may f e 
ad Io the 
lvert 
\ tine y wr 5 
H s $ T 
nce 
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< it 
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* Jlixcoelsior? 


Circus Paste 


aN 


ВІ" L POSTERS’ BRUSHE 


Made of Hard Wood head, 
Dest long Russism 
copper мең $ 
penelical and reli 


by Barnum Fore 
the leading tir 
в Posters thronghont phe 
United ма es und Conradu, 


Size y inch. 
i» Рг'се $30.00 per doz. 
$3.25 Each 


Extra Extra for Circuses 
$10 00 per Сог. $4 CO Each 


Eu 10 all paris о! 
Irs 


ЧАШ & RABORL 
ЛЕГ Brush Manufacturers 


PHILADELPHIA. 


— s 


fo — 


ADVERTISING NOTES. 


You can often tell nore with a picture 
int minnte than vou could convey in a 
week by text 

When 


ictorial advertisement is apt, 
it speaks у 


unmmns at а single plance 


Advertising is uot a science, it is a fine 


art, and those who are expert in it are ar 
tists in every sense the word. implies. 
An ad 


cient and valuable when it is possible to 


vertisement is rendered more effi- 


Incorporate 


it a cut of thelarticle adver- 
tised. How much more valuable then is 
ir exhibit ata fair or exposition where 
tlic article itself is seen, and all its work- 


lemonstrated, 


Say something worth telling іп your 
advertiseanent If you feel that you 
can't, better wait until you can. 

Keep pace with the times, don't lag be- 


hind, and—don't get ahead of them either. 


POST OFFICE RULES. 


A funny stmaster recently sent to the post 
fice department a new set of post office rules 
у м 
\ pai mions may ио for two cents, 
Ink ! es nist be carked when sent 
mail 


to mail apple or fruit trees 


n 


Alli ver 10 feet in length are not 
lowed to be transmitted throngh the 
"n 
As postinasters are expert "linguists 
resses may he written in Chinese 
C ELW 
Persons are compelled te lick their own 
stage stamps. The postnitster. cannot 
mpelled ta do this, 
l'ersons are earnestly requested not to 
wstal cards with money orders en 
гие sums have been lost in 
his мау 


hn Smith gets his mail from 674,279 


Mees, hence a letter addressed to 


1 Smith, United Stites,’ 


will reach 


Dueks cannot be sent throngh the mail 


when alive. The quacking would disturb 


the slumbers of the clerks on the postal 


cars. 


It is earnestly requested that lovers 
writing to their girls will please confine 


their v rhapsodies to the inside of 


tlie enveloy 


Nitro-gly ne 


the risk of the sei 


forwarded at 
If it should blow 


up in the er's hands he cannot be 
held responsible 
WI watelies are sent through the 


maris 


the sender will put a note on 


the outside 
keep {иг 


the postmaster will wind and 
ling order. 
When 


ter alwa 


send a money order in a let- 


ud full and explicit directians 
the 


letter so that any pe 


tting th 


e letter сап draw the inoucy, 


The placiug of stunps upsid Wh Ol 


ited. Several postmasters 
trying 
caucel the 
J'atonia 


tters is proh 
have been seriously injured w 
to stand on their heads 

stamps placed in this manner 


eldvertiser. 


| 
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Colorado to the front! 


It produeed over $100,000,000 in Gold and Silver During the Pust Yenr. 
Advertise your Goods to People who have the Money to Buy. 
Correspond with 


The Curran Bill Posting & Distributing Co. 


Who Control the Billand Bulletin Boards in 


Denver, Pueblo, Colorado Springs, anà Surrounding Towns. 


And who can Contraet to POST, PAINT or DISTRIBUTE Colorado, 
Wyoming, Utah and New Mexico. 


* ONLY A BILL POSTER." 


By GEO. W. STEVENSON, 
(A BROTHER " PASTE,") 
Dedicated to the International Bill Posters! Conven- 
tron, held at Boston July 12, 1552. 


Only a Bill Poster, with bucket aud paste, 
Working for bread, with alt possible lraste 
No time to think, no time for day-dreais ; 
The world thinks him dumb, just what he 
seems, 


He runs up the ladder with dextrous pace, 

Spreads out a bill, and, minding the face, 
Matches the shoulders or to the head, 
Leaving it perfect, with two brush’s spread. 


He lays out the stands, rolls up the sheets; 
Giving kind words to all whoun he greets, 
As they sing out, '* What's up to-day?" 
“Hyde & Behman in specialty," you'll hear 
him say. 


Or John McCullongh as Richard; Keene as Mac- 
* beth; 
John Raymond in “ Fresh," so the bill say'th, 
“Mary” in “ Ingomar;" Ada Gray in “ East 
Lynne,” 
Charles Davis as Joslin,” (a terrible skin). 


Charles Gardner in "Karl," or Maginley's 
“Square Man,” 
“ Square Мап isa hit, ( beat it who сап). 
Robert Van Winkle as Rip McWade, 
( "Tho he acts well it never has paid ). 


” 


Billy Power, the “Galley 

"Nip." 

Minnie Palmer, 

“Rip.” 

So he answers the questions, and speeds on 
his way ; 

Bread and butter is wanted, no time for 


Harry Webber as 


‘Sweetheart ;'' Sir Joseph as 


delay. 


On he speeds with his work—bent on the gains 

Not a minute for thought ; no use for brains 
Other than those to get the “stand " square 
With streamer at top, the rest pretty fair 


The dates and the blanks equally spaced, 
“Cut down at the end,” and properly placed 
To suit the eye of an agent or two, 
On their first season out, and too utterly 
"new," 


He may have thoughts would astonish the world 
He's no time to tell them, so he is hurled 
Bang np against the rough end of life; 
It's '" paste" or be starved in this world of 
strife, 


There'sa class in this world of the Miss Nancy 
kind 
Whoturn up their поѕеѕ 
their mind 
For he is “only a Bill Poster 
brain, 


the largest part of 
without any 


Crowding through life for positive gain. 


“Only a Bill Poster," without any brain 


nging out paste '' for positive gain ; 

While the lah-de-dah Nancy gets out of his 
track 

If the Bill poster passes, for fear of contact 


General Office, 


We can make better brains with our mmustiest 
flour, 


Laid out ii the sun and baked for an hour, 
Thai these poor devils, with pomp and соп 
ceit, 
Who, meeting a Bill Poster, cross the street 


“Only a Bill Poster," yet he thanks God, 
Who made men alike—to end іп the sod, 


That the fool sleeps as well as the man full 
of thought. 


It ends im the grave, then—nothing—but 
naught. 


Then brothers in paste don't get sadat your fate, 
You can think for yonrselves, 
may hate 
The ass who turns up his asthetic nose, 
Like you, in the end, he " turns up his toes 


aud though you 


And when we get through with paste, bucket 
aud flour, 


Care and work laid aside, and it comes the last 


hour; 

We'll each drop а tear for the other who's 
gore, 

And let the world go on with laughing and 
scorn 


LATER.—BY SIXTEEN YEARS. 


Respectfully dedicated to the Internationa! Associa- 
Detroit July 12, 1 


tron à 


The genial souls of other days, 
The Posters often greeted ; 
Have passed beyond the need of paste. 
And at His right hand are seated г 
otherwise 
Poor John McCullough, bright " Billy " Power, 
McCauley and Fowler, have met the last hour; 
John Raymond, too, with Barrett and Booth ; 
George Knight and Forepaugh, old age and 
youth. 
Barnum and Scanlan, have all passed away, 
Leaving old fogies, like myself and Sam Clay, 
Still bossingthe brush or daubing with paste 


(With not so much vim, nor nigh the saine 
haste 


For the y 
һа 


ears have been creeping up our back 
т, 
Leaving traces of gray, with wrinkles of care 
Onour once “noble brows" and our checks 
once so red; 


Are shriveled and shrunken, like a codfish 
gone dead, 


Yet, our old hearts oft thrill with the slang 
Of the old-time actor, orthe Bill Posting “gang 
Tho’ memories keen, for more'n sixty odd 
years, 
Tell of hopes crushed, of hearts full of tears 


For many of those we've known in the past, 


We trust where they've gone, they're leads in 
the ''cast' 
And when Sam аца 1 get the right ‘cue 
We'll throw down the brush and come and 
join you. 
To you whoare living we advisedly say 
Just keep on living.zas long as '''twill pay 
For yos can’t just tell what you'll get aftei 
this, 
So the fun you get here won't come amiss 
Now good-bye daubers, comrades in paste. 
Be good to yourselves, each to his taste, 
And when you next meet, if you miss me aud 
Sant 
I’m sure you won't say 


| don't give а 
d~m 


Denver, Colorado. 


St Lonis, November 2, 195 
EDITOR BILLBOARD ADVERTISING, 
Cincinnati, Ohio 
Pear Sir— Enclosed find check for а inch 
quadruple column space ad in your Christmas 
number. Setup the enclosed copy as attractive 
as vou can and oblige Wecongratulate you oi 
the way RiLLBOARD ADVERTISING has come ti 
to the front, and ourselves, on the good work it 
is doing for the craft. 
A Merry Christmas and a Prosperous New Year 
are the wishes of 
Yours sincere 
ST, 1 


s BILL l'osrI NG Co 
Cas. K. HAGER, & 


Charge For Dates. 


New Rochelle. N. Y.. Nov. 24, 18 
EDITOR BILL ARD ADVERTISING, 
Cincinnati, Ohio 
Dear Sir—Will you give information in regard 


to counting dates, wheu a bill poster is doing 
work for a theatre, circus, or traveling company, 
as l have had disputes with agents in this par- 
ticular. Some say it is right to charge for them, 
others hold it is not. Please give the desired 


a 
information, as other bill posters m have had 
1you would 


the same trouble, and a decision fre 
be authority 
Respectfully yours 
GEO. E. LEVENISS 
It is right to charge for all dates, it 
not whether pasted 
paper.—[Ep 


under or over 


Science.—Gílhooly ; It ts astonishin 
what progress has been made by scienc 
the last few years. Itis wonderful ir A many 
instances, thanks to science, Ihat th zenuine 
article can be imitated. 
Gus de Smith— Yes, a New York fir adver 


tises for artificial flower boys. How will an ar 
tificial boy do fora truunpli of modern ence 
Tera 


Association. 


Bill Posters’ Notes. 


The following expharation is due Mr 
Edw. AL Мано, siz: In. conformity 
with the resolutions adopted by the New 
State Association, Mr мато ordered 
his advertisement out, but. the form co- 
taining his advertisement, had been sent 
to press the day before his letter reached 
ns 


The same is alsa tene of Mr. Castner 


"Hote" is out af the New York State 
Association, aml is glad of it 


After v 


not to aecept work from 
auvone except Stalilbredt, the variotis 
Members of the New Vork State Associa 
чоп very promptly went home and wrote 
the O Gude Company for work. Me 
Allister, of Troy, Whitmier & Pilbrick, 
of Buffalo, the newly elected president, 
M. Castner, of Syracuse, in fact nearly 
every member exeept the Rochester Rill 
iid J. Ballard Carroll, have 
violated their resolution, 


Postings Co., 


Slick Sam Pratt and his fine Italian 
hand are as smooth as ever, 


Ho yall were gald, Edward А, Stahlbrodt 
would be as rich 


is Croesus 


When a man has the sublime nerve to 
post bills and paint signs in the Garden of 
the Gods, his opinion ts well worth 
consideration. In speaking on the sub- 
jeet of service rendered the advertiser, 
Mr. Curran savs 

“The average bill paster should take 
more care in building his boards. Use 
good lumber in the first. place, as it is 
cheaper in the long гип; and if he should 
happen to have old) boards that are “р, 
should pull them down and put new ones 
in their places. 

“Tf he is afraid to pull a board down 
thinking he cannot get it ар again, he 
should spend a little money on canvas or 
muslin and put the paper on top of that." 

There never was anything more true, 
The advertiser who sees his paper on 


rick 


round in the wit 


31 


1 boards, torn and flapping 


id, immediately sets hiis 


t 


to devise another method of 


wits to wor 


} 


re Good service is de 


manded, and those furnishing it are well 


repaid for the extra effort and expense, 


loeton А nare 


MITA OCRMYWIE STONES. 
AND MATERIALS 1 


иб 


w У 


' 


P 
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GEORGE W. RIFE. 


me men are born greut, others achieve 
and some hive greatness thrust npon 
so wiys the familiar adage rhe great 
ther the most suecessfil, inemof onr age 
e who by their own individual efforts 
»nitable pluck have bravely battles 
t every obstacle and firmly grasped the 
t romul in the ladder of lame with a 
ination ta maintain that coveted position 
ubject of our illustration, George William 
vas born in Febrnary, 11, in Капоте, 
nea is now tess than years of age In 
thful days һе manifested u spirit of in 
ence that gave promise of self-reliant 
1 ue obtained his early education in 
lic schools of his native city, and after- 
took a coltegiate course ut the Southern 
ess College, receiving a diploma fron that 
tion in 15 when he was but 14 years of 
Mis initial experience in mercantile life 
at of stock eterk for a clothing house 
ties of that position did not prove соп 
nor satisfy his restless and ambitious 
Пе secured а cterkship in a cotton bro 
fice and shortly made a change from that 
n to the shoe business, tt was about this 
that he began his theatrical career in the 
ity of doorkeeper at Front Street Theutre 
ties of which required his attention only 
the evening. 
ntuition for affairs theatrical at once de 
1 to the exclusion of all other business 


rations, and being deeply impresses with 

th that he had discovered his life's voca- 
abandoned mercantile pnrsuits and 
shed a dramatic and vaudeville agency in 
ne, The stock company system was at 
time in vogue. Мг Rife prospered tn his 


nterprise and transacted a general dra- 
usiness for the western and southern 

le discontinued his theatrical agency In 1576 

. heorganization of traveling combinations 
popular, In i577 he was advance agent 
leading organization and continued "ow 
for two seasons 1и 1879 he received 
‘ointment in the office of the secretary 
t Treasury, at Washington, and at the 
ation of histerm of office, he, by natural 
aion, agalu renewed his acquaintance 

the theatrical world by accepting the 
gement of the Academy of Music in 
Wheeling, W Va. Пе successfutly conducted 
t theatre for one season, and in 15%т re 
ed to Baltimore to accept the position 
treasurer of Kernan's Monumental Theatre 
h capacity he continued until September 
together with being the assistant manager 
1an's Baltimore and Washington theatres 
At the opening of the season of 18x) Mr. Rife 
is appointed genera! managerof Mr. Kernan's 
theatrical enterprises. tn 1586, three 

s prior to his appointinent as general man- 

T Mr Rife had purchased the bill posting 
iess of Messrs Wachtel & Co., of Baltimore 

at that time had been established for 
years, in opposition tothe city bill posters, 

Г IHonck Ж € Then commenced a nip and 

k rivalry between these competing firms At 
x1of his existence was the giit and de 
rmination of the younger competitor made 
evident thai during his fight against the 
ty Lill posters. АП offers amt suggestions of 
inproimise were rejected. Mr. Rife finally pur 
ithe entire interests amd bill posting equip 

nt of A. Т, Honck & Co, which at once gave 
u full sway and a monopoly of the bill posting 


ке 


piste manufacturing business in Па тоге, 
ntrolling all bitlboard space in the city and 
ling thousands of square feet in every desir, 
location His progressive ideas and Dusi- 
kenlus suggested many Improvements in 
methods of facilitating his now extensive 
xclusive bilt posting field 


nvented and tad constricted a bill poster's 


which In outward appearance somewhat 
nbles a police patrol. The compact aud 
nions arrangement of this wagon provides 
ms or sections for posters and bills of va- 
sizes, buckets, paste, brushes,water anid all 
necessary appliances Мт. Rife'senterprises 
low assumed such extensive proportions 
he found it both practicable and necessary 
udnct his bil] posting business undera part 
ship. In ts; he lormed а co partnership 
Mr George и Hianck, under the firm name 
Rife X Honck 
In August, 1890, Mr, Rife jolned with Messrs, 
tan unt Honck Inthe purchase of the unex 
ed lease of the Holliday Street Theatre, Balti- 


тоге, from Mr, J. W. Albaugh, апа Mr Rife at 
once became its manager, with the firm of Ker 
nan, Rife and Honck, as proprietors, 

In Augnst, тч, Mr Rife, in conjunction with 
Mr J Albert Cassedy, purchased the extensive 
printing plaut of the late Win 1. бау; this 
business is now conducted under the name of 
the Wm., U рау Printing 4 The firm make 


a 
specialty of publishing theatricat and resort 
program and control the following issues, 
Albaugh's Lyceum Theatre, Kernan's Howard 
Auditorium, Holliday Street Theatre, Kernan's 
Monumental Theatre, Totchester Item, Кау 
Ridge Journal, Baltimore 13. B and Score Book 
also Kernan'« Lycenm Theatre program, and the 
Кау Kidge Jonrnal, ot Washington, D C 

In December, 1*3, Messrs Rife and Houck 
purchased the old established and popular Fry's 
Theatrical Express adding thereto the feature 
of local ог city express business Their equip 
ment is most extensive, including as it 


every style of vehicle, from tig 


Lexpress wa 
to massive trucks for moving scenery, &«c 


of the MICHIGAN Bill Posters’ Association. 11 


Short Talks on Advertising. 


tli : А . 
Advertising, tike charity, begins at home. Iu 
other words, to advertise a store, first get yonr 
store ‘I 


те are so many horrid examples of 
how not to keepa store, that eumneration of the 
lifferent bad ways is hopeless. It is useless to 


advertise ontside of the store and not inside 


The first requisites in a system of advertising 
are cleanliness and order, general rightness in 
the uppearatice of the store. After that comes 
conrtesy, and the quality of the goods. It is hard 
to tell which of these is the more important. A 
pleasant, cordial, bnt not obtrusive anc 


obseqni- 
ms, manner makes and holds trade. No matter 
how msignificant the transaction, it doesn t take 


any longer to be amiable than to be crusty, There 
is such a thing as being too pleasant— fainiliar 
that is not gecot. It leads to а lack of respect 


A merchant should always maintain his dignity 
in the store and in hisadvertising Advertising 
should be the bulletin of the store—a mirror in 
which the store's char: 


eristics and goods may 


GEORGE W. RIFE. 


Those who know Mr. Rifeand meet him every 


lav, have often wondered how it is possible for 
him to manage and direct so many business en 


terprises for himself and others 1t is, however 


an incontrovertible truth that he gives personal 
supervision to every detail of his various bisi- 
ness interests, besides managing the affairs of 
Holliday St Theatre and Mr Kernans Moin 
mental Theatre and Howard Anditorium of Ral 
timore, and Lyceum Theatre of Washington 
pe 

tn 1587 Mr, Rife married Miss Fanpie Steven- 
son, of Baltimore, and is now the father of a trio 
of bright and interesting children, Among the 
various orders and organizations with which Mr 
Rife is actively associated, he ls distinctivelsy 
prominent In the Masonic Fraternity, he being 
n member of Joppa Lodge, No 132, A. FE. X AM 
Adoniram Chapter, (Royal Arch Masons), No. 21 
Monnmentat Commandery, (М К, Y NO. 2, 


and Roum! Temple, Nobles of the Mystic Shrine 
he is also a member of Baltimore Lodge, No 7, 
п.о. Е. As may be readily surmised, Mr 
Rife hasa teglou of warm and caritest friends, 
and is everywhere greeted with that cordiahity 
which gives evidence of the popnlar esteem and 
respect in which his character as a man and a 
gentleman js estimated, In seclal and. business 
ile his example and integrity as a self made 
man 1s worthy of emulation, 


D 


be reflected. If the advertising is good and the 
store bad, the advertising cannot possibly pay 
People may be drawn to the store once, but they 
will not return.— Troy Pre 


When you first take home an alarm clock you 
chuckle to yourself and think the alarm is lond 
enongh to wake the dead, and that you will 
never be late to office again on account of over- 
sleeping The first morning, or two or three 
mornings, perhaps, it works like a charm, but 
after that you don't hear it at all, and sleep on 
as serenely ах before Now, we have often 
thought that if à man had an aturin clock that 
would make a different noise every morning. a 
clock, for instance, that would vell " Fire" one 
What't it be, 
gentlemen?” the next, and so on, he wonld 
never fail to wake ny 

IUsthe same way with an ad. tt works the 


morning Murder” the nest 


first time allright, if it is snfficiently lond and 
Strong, perhaps, it will work a timeor two more 
but after that the public sleeps on as serenely as 
before. Make it хау a different thing every day, 


and watch the result.—Arains 


ARE PASTE BRUSH ARTISTS. 


MEETING OF INTER-STATE BILL POSTERS. 


Meet at the Oshkosh, Wis., and Strengthen 
Thetr Organization Some of These 
Who were Present. 


There are a lot of princety good tellows at the 
Falmer Попхе to-day who are sandwiching a 
usiderable amount of jollity in an extensive 
mount ot bnsiness as they go along. There is 
Clarence E. Runcy, who ts familiarly known as 


“Little Annie Rooney " amon, his associates, 
and Charles B. Kittredge who is dubbed " Kitty" 
by nearly everybody that Knows him Mr. Ru- 
ney is the editor of the Waonkeuan i10, Jous nal, 
Then there is P. F. Schaefer who is president of 
the Cook county republican marching cinb, the 
finest equipped political organization iw the 
United States, which will Jeave ina body next 
Tuesday for Atlanta There also two Williams, 
both named John and each having E asa middle 
initiat, One is the manager of the Oshkosh 
opera house, and the other isthe snperintendent 
of the R. J. Gunning Co, the largest paint and 
sign company in the world--a concern that em- 
ploys fifty-two crews of men im Chieago alone to 
decorate bulletin boards, dead walts and fences. 
Incidently there is a Case from Oshkosh. 

These gentlemen, and many others, are in the 
city to attenta meeting of the Inter-State Bill 
Posters’ Protective Association, a call for which 
wasissned by P. B. Haber, the third vice-presi- 
dent. The mecting is being held in the parlors 
of the Palmer Попхе. The object of today’s 
meeting is to thoroughly outline the policy of 
the association forthe benefit of non-members 
who have been invited to attend and join. The 
Interstate is a comparatively new organization, 
but so successful are its methods that they ap- 
peal to advertisers, and the secretary has re- 
ceived already 2895 answers from firms who 
tesite toadvertise, Itisthe purpose of the bilt 
posters to unite not only for their own protec 
tion, but to guarantee conscientions service to 
the advertiser, The association aiinsto embrace 
in its membership the owners of billboards in 
small towns as well as large cities, for advertis- 
ing is placed by large firms in proportion to the 
amonnt of ter that can be covered. Alt 


qnired to give 


members are 


a bond fora per- 
formance of work entrusted to thein, and the 


advertiser is furnis 


ed with a list of responsible 
men, their facilities and prices. In turn, the 
membersare turnished with a list of all adver- 
tisers whose credit is not и 


The association 
1-0 employs two traveling inspectors, who visit 


he varions cities comain 


ng members, and if 
the member has been negligent in his work he 


is rey to the association and snbseqnentty 


loses business This has been found necessary, 


as many ndvertisers have had t canse to find 
fanit with the manner in w 1 postersand bills 
have been distributed c new order of things 
tends to give the advertiser confidence in the 


association, which thes esire to employ, as 


шапу of the heaviest a ttisers in the country 


are now sharing thei 


sittess with bilt posters 
instead of giving it wholly t. the newspapers as 
formerly 

Mr. Runey, in an address made to the associa- 
tion this afternoon, pointed out the necessity 
of giving advertisers square service. Пе also 
recited many interesting lacts and figures, 
Said һе 

"The Royal Baking Powder Company are 
currently reported as having spent фек, ою an- 
nnally for newspaper advertisinjg. During the 


past year one-half of this amonnt wa» placed {п 
the hands of the bill posters. For Pyle's Pearl- 
ine § хюа у is spent in newspapers and 
fóovein poster work Walter Baker's Cocoa is 


advertised to the extent of a million a year in 
newspapers and magazines, and fully a quarter 
of a million on billboards and walls 

Interesting figures were given in regard to 
streetcar advertising, which is largely coi- 
trolled by the bi 


posters, Each car generally 
contains twenty advertisements, and to put oue 
advertisement in each car in all the principal 


Cities, costs $ annually. On that basis 
street-car advertising alone yields а cool two 
million each year. The Barnum Cirens рау 
$7,580 in order to get thorongh service in K 
prior to its t weeks’ season, ‚ ” 
mon h, November 

Theory isal re well in its way 


But it’s practice that makes an advertise 


ment рау 


| | "a 
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No. 16 and 18 Mill Street, 


ROCHESTER, N. Y. 


BILLBOARD ADVERTISING HAS THE LARGEST CIBCULATION AMONG THE MANUFACTURERS. 
The Rochester Bill Posting Co., 


EDW. A. STAHLBRODT, Manager. 


THE ERIE BILL POSTING CO. 


EDW. A. STAHLBRODT, Manager. 


BILL POSTERS, DISTRIBUTERS AND GENERAL ADVERTISERS, 


NEW YORK OFFICE, 621 Broadway. 


No. 10 North Park Row. ERIE, PA, 


I. N. DOUGLAS. 


The above portrait is an excelleat likeness of 


Mr. I. N. Donglas, of the Southera Bill Posting 
Co, Kaoexville, Тепп. We is affectionately and 
familiarly known among a large circle of friends 
as Ike," aud enjoys a splendid reputalioa and 
a good credit. Mr. Douglas is one of the orig- 
inalors of the Sonthern Bilt Posting Co., having 
bought ont the old company in October, '94, and 
taken in Mr. Barnes, his present partner. 

He was born in Jonesboro, a little hamlet just 
east of Knoxville, which was the firs! capital of 
Tennessee, and was raised and educaled in the 
inmediate vicinity, He isan Elk, a Knight of 


Fylhias, a member of the Golden Chain, and 


several other orders, 


Bill Posters’ Gossip 


The Ancient Order of Prowling Prudes 
has broken out afresh in several sections 
of the country during the past month, and 
are minding other. people's business with 
their usual zeal and activity. Of course 
they are regulating the billboards and 
calling down the wrath of God on bill 
posters and theatrical managers; but that 
is to be expected. We only refer to it 
because the newspapers have given their 
frothings more than usual space. 

They never accomplish anything, in 
fact, seldom occasion even slight incon- 
venience on the part of those whom they 
have singled out for attack, because no 
fair-minded person pays any attention to 
a pack of old maids and superannuated 
clergymen in matters of this kind. 

The cupidity and malice of the pub- 
lisher, however, seldom fails to get the 
better of his judgment on these occasions, 


and the temptation to throw rocks at the 


bill poster under cover of the silly reso- 
lutions of a lot of old women is more 


than he can withstand, That is all there 


is to it 


Brush up your office with the new year, 


Get in line with your enterprising and 


essive fellow-craftsmen, whose count- 


1g roonis,are as handsome and commo- 
bank. It will help you and 
et credit on the business at large. 1) 


^ as а 


One of the most encouraging evidences 
of the excellent service rendered to ad- 
vertisers by the Chapman Bros., of Cin- 
cinnati, aud of the high esteem in which 
they are held by their patrons, lics in the 
fact that over a dozen large firms allow 
thein to exercise their own judgment en- 
Urely in regard to all paper put out. The 
Liggett & Meyers Co., of St. Louis, arc 
guided solely by Messrs, Chapman Bros ' 
advice, both in regard to quantity and 
locations, 


Otting & Sous, of Newport, Ky., have 
an especially fine 
patronage. 


line of commercial 


О. P. Fairchild, of Covington, Ky., is 
опе of the distributors who does distribut- 
ing, and does it riglit. 


Miller Bros., of Columbus, Oliio, have 
bought up most of the boards of the 


opposition instituted bv the Barnum X 
Bailey shows. 


The American Bill Posting and Adver- 
tising Co., of Chicago, has had a splendid 
run of patronage from the Chicago papers. 
Competition is keen among the journals 
of the Windy City, and has resulted in 
their all reducing their prices to one cent 
and using space on the billboards in ex- 
travagant quantities 


Many bill posters are adding a depart- 
ment devoted to inural signs and painted 
bulletins to their business, and it тау 
be all very well for those who are able 
to attend to it properly, but for one 
who cannot run bill posting alone it is 
nonsensical. 


The New York City Association contin- 
ues to preserve peace and harmony, and 
is therefore to be 
highly. 


commended most 
Just Why Messrs. Munson aud 
Reagan & Clark should not now be eli- 
gible for membership in the A. B. P. A. is 


to us past understanding. 


There will likely be two tickets in the 
field when the election takes place next 
summer in Cleveland. Al Bryan is want- 


ed for president by a cousiderable number 


P. F. SCHAEFER 


P.G. 
St. Louis, Mo. 


ы , 
vows mine Dill Posters 


President 
Chico. im. nter-State 
STOUT, ist Vice Presi, 


of the Association members, but President 
Campbell has quite a following who want 
hin continued in office 


C. D. Hammond X Cu, 
Pa., have pleuts of good 
greater рагі have been contract for by 


the theatres, 


Arthur M. Plate м мепа 
the next animal im Cleve 1 
No field of industry lias undergone more 
rapid development of later years tl t 
of the afficheur 
Jas. A. Curran is а presidential S5 
bility next vear, and Geo. Robinson, of 
Dallas, is mentioned for vice-pr 
ы JOHN A. LAKIN, 
"Prompt answers t db correspond Wie ота Asian ve 161 e Vier da 
«nce " is a legend we would to м poster м ` аап “ 
: А ‘i wv ү i 
prominently displayed on all pos 
advertisements and stationery 
п it 
} } 
A subscriber writes as follows 1 
much interested in vour publication l M h 


though only a retailer in an ii 


I read it from beginning to end witli great 
pleasure. 1 was much surprised to s 1 
November 


number, that he prefers thoroughfares t^i 


ANSWER ALL CORRESPONDENCE 
PROMPTLY. 


Mr. Biardot's interview, in the 


residence streets upon which to display Numer complaints have reached 
lis posters. If it was an article that men this ot "m 
buy there might be reason in his choi Meul h 
but as it is the housewife who buys pon f 
soups, to my mind the paper ought t € 
go where she will see it oftenest, ar i 
is on the outskirts of the citivs. Wl I 
madam comes dowa-town Heranin 1 15 on nan, wl 
her shopping or the immediate w \ tli 
which she has in hand, consequently 1 
mind is not in а receptive state, and t Discourt l 
posters on the walls fail to make a «troi rtl 11 1l tl th \ 
impression. Advertise cigars, shirt 
magazines, c lothing, or men's ware in tli l t toull make it 
heart of the city, but put women’s w ut reports, receipts 
foods, etc., where the lady of the hous kiaw mpt amd to 1 
can survey it at her leisure I m urt 11 t UN letter inqui 
this is right for 1. know that, even ! Her how Iris eserves ап answer 
own case, the first posters that 1 see afi 
leaving home in the morning alw im 
press ime strongly, while tose that Сапсппап м x the objective poi 
displayed down town, which ] « nter WT п bill posters will turi 
during the busy hours of tly 1 thetr fa January. The oceast 
hardly noticed.’ E e the апшый meeting af tlie Prote 
і live ] M American Showmen, of 
which m knights of the brush: are 
Scale of Prices Adopted There will be much shaki: 


for Lísted, Protected di 
and Renewed. 
ЗО DAYS' DISPLAY. 


ittle conviviality 


Population Io sheet The paste brush made hy Elder. Jenk 
P. В. HABER, зга Vice Pres't, ә mo 2 pores ur] Raborg, of Philadelphia, is lightly 
Fon du Lac, Wis roteetive 1 1 5 cenis еп 11 the firms wha nse it 
CHAS.C. MAXWELL, Treas 2 i5 6 cents 
Lincoln, HI. е * I gia : Scents 
А А хи 9 cents 
але еек se ASSOCIatIOn. ^^ (Scents 
Waukegan, 111. 9 | one Sheets, acents 11 хой м please the advertiser 
P. G. STOUT, 10. SPENCER, A. Н. CARNEGIE, Р.Г. MEYERS, L. E. TIEMA ( TAKKS vis rvice and charge Ini for 
G. HKBERT, C. E. РЕККҮ. A.D. GOODMANN, A.J. TURNER, C. H. GRIEHEL, L. ROLKY $ th ri | until y 
1 1 tot Tee D t 
TARRANT & KRONSHAGE, Milwaukee.—Altorneys- MAXWELL & MAX WELL, Lincolt ra калан ‘ Å, 5 
CHAS. B. KITTREDGE, Waukegon—Traveling Inspeclors- €, 1 RUNEY, Wankezox ах ified the i rerease hy well-ardered 


Address all Correspondence to the Secretary. 


When you write, mention Волга Advertising. 


boards, carefully «ele ted locations, and a 


carps of сеет 


mpl iyces 


DONALDSON GUIDE 


THE 


| Edition now in process of compilation. 


mlirace every Town ver foar hundred 
ДЕШ lhe t 1 
! 


"m 


gives the population of the town. 
gives the population of the county. 
gives the name of the bill poster. 
gives his street address. 
gives the name of the distributer. 
gives his street address. 
t gives tbe name of the opera house. 
gives the name of the local manager. 
jives the names of the halls. 
gives the names of their managers. 
t gives the names of the newspapers. 
t gives the names of the editors. 
t gives the date of publication. 
It gives the names of the dramatic critics 
It gives the names of the dramatic cor- 
respondents. 
t gives the name of a good attorney. 
vill be a manual of useful informa 
ertis wi „and tl 
капы ] agent T b 


БЕР. е REY 
YOUR «s ! 


IN 


it will bring you business. 


1 1 


it will. be consulted aline 
the advertisers, s 
wan of the c 
© 1 l 
a ‹ ‹ 1 
Y : б, 
Г AUS ш 
ARE cecilimgly hw, At this ra 
CHEAP umn comes to ; 
үйө 


REMEMBER, DONALDSON 


GUIDE will hene 1 
ИЛ ü ST 
1 
1 over t to 1 
‹ |] wine) 
w on this w be changed, à 
i ndorsement, Tal 
list the inter SEND 
1 l1 I 
it in 1 FOR 
lt n greet BLANKS 
rrded tt | 
will I» 1 ин for all 
interested, 
Don 
"n 


lo th puh 
W. H. Donacopson, 
Cincinnati, Ohio. 
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Happenings in Several 


Another State Association. 


Police Censorship in Four Cities 


NUT 


~ 
ч \ 


E] 


—« 
K 
w 


ТА, 


|), 


Cities. 


of C 
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nnectient 


d Advertising. 


BILLBOARD ADVERTISING is the Official Organ of the Illinois Bill Posters’ Association. 


The following little story shows con- 


chisively the attitude of the public toward 


theatrical attractions whieh '* bill "’ 
Wm. К. Hayden, who is managing 
Stuart Robs his season, is the man who 
have first ireused Shakespeare, Ile was 
wells an ol how md he hit upon the plan 
aft ertising 5 esp € m pl VS its If 

t WETE 1 пи om 


d thot 
h Othello 


M ne," Hamlet 
tforn I | Rechard 
Richmond batt? inish on the 
bosworth dow I the trage- 
n us™ scheme 
M | flocked to the 
the О t l v Mr. Ilavden's 
I t тар} >see who this star 
} who was tlien 
s sufficiently 
t to capture c ] pol 1 he 
fortune Mr. Нау nd Keene 
to Who мах res] le for the 
ШЧ 5 t 
1 ir impress № І 
ПІ 1 and his S S] ya 
"1 Г K 
[1 t !1 ied | 1 
T € 
| 
I ^ tis nt 
h 
( II^] ] t t 
rent oft оет 
xi Ilis 
t f tl 
Wi 
импе t \\ Tt 
t у т 1 u 
C S : 
1 1 V H 
rs th 5 su t 1 
» vert t 5 
> 4 
vert r 
A corres vritcs 5 1 
1 1u run ex 
sas C 1 sters r t 
h 
* 1 ^ t tg er t t lifierent 
e ! Wiis 1 1 pest ul 
two of ms n vl ( 
1 C t pos th ‹ 
l S 
ы Wit ETAT t 1 ruant 
we wis S that non the six were 
1 Wi re a bastar rt of 
t squer v as bill 
5 S is t most exti t 
meets with them even 
V WW \\ K t 1 V th names of 
It ow fford us great 
1 W s them 
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Bnicur IDEAS 


IN YOUR ADVERTISEMENTS 


Will draw the public to you and to what you have to sefi. 
You тлу write good ads yourself, but with my assistance 
your ads май be better. The better the ads and the more 
convincing they are, the more goods they will sell—that's 
certain. | charge $1.00 cach tor writing ads, sometintes 
more, and will submit iny work for your approval before 
asking payment if you say so. Let me help you to make 
your ads better. 


CHARLES A. WOOLFOLK, 
445 West Main Street, 
“Make Your Busiress Grow.” LOUISVILLE, KY. 


worm om BO Bh BS Ge Be ae pnm 


DENVER NOTES. 
Smith 


was he 


Turner, agent of "Fast Mail,” 
re, and played Denver week of 


Decem? 2‹1. 


MrJ 


senting 


hn Moran, traveling agent, repre- 
the Kohler Manufacturing Co., 
of Baltimore, Md., was with us in Denver 
nd will visit Pueblo and 
igs on his wav West We 


highly recommend him to all bill posters. 


this past month, 


pri 


Mr 
Chic 


По] 


ио, His 


representing J. P. Primley, 
maunfacturer of Primley's 


Pepsin Gum, was in Denver with five 
s desmei ul, checked. np his paper in 
Denver, Puc nd Colorado Springs, and 
was highly pleased. Mr. Hoyle is a rust- 
ler and one af the best advertisers who 
visits this section of the country. 
The E 1 Syndicate. Shows, owned 
Win, Sells, Rentfrow & Holton, ran 
into winter quarters last week, in Denver, 
md will be all ready to start on their 
петгу t the Spring. 


the prince of all hustlers, 
* head of Chas. E. Schil- 
West. The 


on his way 


lv trout th Moore is, he carries a 
ne andl t to explain to every bill 
po 1 post 1 ог hang litho- 
s Hh hereafter he way know 
C E. Schilling’s Minstrels are doing 
sines Colorado. They 
t he season this last month in 

1 Mt 


Opposition in Salt take City. 


Anderson Bros. have controlled. the bill 


osting situation for some tine, but now 
v are contested in the field by a new 
mpan under the ¢ of Peter 


n lively, 
lusting, 


commenced to resert 


s em the me lots, shut- 

WS such ше 

Some bill posters hate opposition like 
the devil hates water 


Claude Re 


contbines bi 


son, of Mel, 


with sign writing. 


uisboro, Hls., 


Clarence E. Runey, of Waukegan, Ms., 


who has done much toward the organiza- 


of the Inter-State Bill Posters Association, 


; editor o Waukegan Journal, 
Democrats read a democratic paper, and 

republicans read a republican paper, but 

everybody reads the posters on the wall, 


ike trade unions, when 


t torun counter to the great 
ved in the law of sup 
and demand, are as powerless as a 
in a maelstrom 
Charles $. Fee, G. P. А Northern 
Pacific Ry., takes exception to the new 
poster issued by the Sı uthern Pacific Ry., 


wherein St. P is represented by an ice- 


berg, and Los Angeles by , range-tiee, 
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Fifth Annual Convention 


OF THE 
NEW YORK STATE BILL POSTERS 
ASSOCIATION. 


Held at the Ashland House. New York City, 
Monday, November iith, 1898. 


President W. J Me- 
Upon rol? call, tlie 


12 o'clock noon. 
Allister in tlie chair. 
secretary, Mr. Jas. H. Staats, announced 
the following members present, v Ex: 

€. E, Filbrick, Buffalo ; George Castner, 
Svracuse ; John A. Napier, Utica ; Jos. A. 
Wallace, € swego; J. Bal. Carroll, Albany; 
W. J. McAllister, Troy; Jas. H. Staats, 
Lockport; C. EF Clayton, Niagara Falls ; 
W. A. Downe, Plattsburgh ; William Mil- 
drum, Yonkers; P. J. Duun, Tompkins- 
ville, S. I. 

The secretary then read the following 
applications for membership : 

Mrs. M. С. Dundon, Troy; McElroy 
Brothers, Flushing; J. P. Kelly, Cohoes ; 
W.C. Smith, Elmira; and O. J. Gunde, 
New York City. 

Upon ballot being taken, the application 
of Mrs. M. C. Dundon was rejected. Me- 
Elroy Brothers, АҮ, C. Smith, and J. P. 
Kelly were, upon ballot being taken, duly 
dectared elected members of this Associa- 
tion. The O. J. Gude application was 
tabled until 2:30 o'clock, Mr. J Samuel 
Wade asked that his membership be 
changed from Cohoes to Schenectady. 
Granted. 

Adjourned for dinner to 2:30 o'clock. 

AFTERNOON SESSION — 2:30 O'CLOCK. 

President McAllister wielding the gavel. 

Secretary Staats, upon roll call, an- 
nouneed the following members in attend- 
ance: 

Samuel Pratt, New York; C. F. Fi- 
brick, Buffalo; Edw. A. Stahlbrodt, 
Rochester; George Castner, Syracuse ; 
7. Bal. Carroll, Albany : W. J. MeAllister, 
Troy ; John A. Napier, Utica; C. E. Clay- 
ton, Niagara Falls; Jas. 11 Staats, Lock- 
port; Jos. А. Wallace, Oswego; W. А. 
Drownue, Plattsburgh ; P. J. Dunn, Tomp- 
kinsville, S. L; William Mildrum, Yon- 
kers; J. 1. McElrov, Flushing; C. A. 
Wood, Jamaica; W. C. Smith, Elmira; B. 
Link, Brooklyn. 

The minutes of last May convention 
were then read for the information of 
the menibers. 

REVORTS OF OFFICERS. 

President McAllister then in a few well 
chosen sentences addressed the conven- 
tion, and portrayed the benefits derived 
through this organization by its members 
during the past vear. He feeling]: 
touched upon matters as adopted at the 
Detroit convention, to which he was a 


del 


yate, and acknowledged that several 
mistakes occurred at that time, which he 
hopes would be reetified in the near 


futur In finishing his remarks he ex- 


tended to the incoming officers his hearty 
co-operation for the success of the Asso- 
sociation during the coming year. 

И. Staats. then read 


his report, showihy the healthy condition 


The sceretary, Jas 


of the Association, both in the number of 


membership and financially. The report 


was referred to the finance committee. 


J. Bal. Carroll, treasurer, made his re- 


port, showing a balance ou hand of forty 
ix dollars aud seventy-three cts. ($46.73. 


ADVERTISING is the Official Organ of the Indiana Bill Posters’ Association. 


This report took the same course as did 


that of the secretary, 
ELECTION OF OFFICERS. 

President appointed Messrs. Napier wd 
Clavton as tellers 

The following is the result of the clec- 
tion of officers for the coming vear, viz 

President, George Castner, Syracuse ; 
Vice-President, P. J. 
ville, SL; Secretary, Edw. А Stahlbrodt, 
New York City ; Treasurer, С P. Pil- 


Dann, Tompkins 


brick, Buffalo. Finance Committee : 
Samuel Pratt, New York City; J. Bal. 
Carroll, Albany; Jos. A. Wallace, Os- 
меро 


Samuel Pratt then installed the officers 
in conformity with the By-laws and C 


stitution of this Association. — l'resident 
MeAllister, 


George Castner, his successor, and pre 


upon retiring, introduced 


sented him with the gavel. 


President George Castner in the chair. 


Edw. А. Stalilbrodt assuming the secre- 
tary's desk. 

A motion was made and unanimously 
granted that the thanks of this Associa- 
tion be tendered to the retiring secret TY, 
Jas. M. Staats, for his untiring efforts 


during the past four years, on behalf of , 


our members, 

Upon motion the secretary was Instruct- 
ed to make application to the president of 
the Associated Bill Posters’ Association of 
the United States and Canada for a new 
charter for this Association, for the reason 
that the original charter was recently 


destroyed. Granted. 


UNFINISHED BUSINESS 
Under this head th 
O. J Gude for membership in this Asso- 


ciation was taken from the table After 


thoroughly discussing the practica 


accruing to our Association ! 


) v acceptmg 


persons to membership who have no 


identification with our craít, or wlio 


der our Constitution, are not “employing 


bill posters," and upon motion of J Bal 
Carroll, the aforesaid ipplic tion Was re- 
jected by a unanimous vote 
[NoTE.—The above action on the part 
of the State Association excludes Mr 
Gude from the right to membership in 
the National Association. As no person 
can be a member of the National Associa- 
tion unless he is also a member in 


rox] 


standing in tlie State Association 


the state in which he lives.] 
We J: 
mittce be appointed to wait upon Mr. 


McAllister moved that a cou- 


Houghtaling, and request his resignation 
is, under our rules and regulations, none 
but employing bill posters are eligible to 
membership in this Association. Adopted 
Messrs. McAllister, Filbrick and Wallace 
were appointed to carry out the above 


instructions 


Ву J. Bal. Carroll 
Resolved, That th 


ction taken at our 


May miceting, making the “BILLBOARD 
ADVERTISING" the official organ of this 
Association, be reconsidered Adopted 
WHEREAS, We, the members of the 
New York State Dill Posters’ Asse 
ation, in conveution assembled, do con 


demn the course pursued of the accepted 
official organ, '* BILLBOARD ADVERTIS 
ING,"’ iu its present position of espousing 


the cause of, and encouraging opposition 


to, the members of the Associated Bill 


l'osters' Association, Therefore, be it 


solved, ‘That it is the sense of the 
members of this Association, that as the 
journal above referred to was fostered and 
encouraged, and supported in the belief 
that as. an official organ of this Association 
in our interests they would be protected 
rather than assailed by the same, and as 
we find we was laboring under a misap- 
prehension of the real facts apparently, 
that we cease all connection with '* BILL- 
NOARD ADVERTISING" in any manner, 
either by subseription or through its ad- 
vertising columns, and that we in no way 
give it our assistance and support. And 
be it further 

e Mesolved, That we request. the several 
State Associations and the Associated Bill 
Posters’ Association of the United States 
and Canada, to co-operate with us in sup- 
porting some journal, to be decided upon 
later, who will devote its columns exelu 
sively for the benefit and interests of the 
members of our organization, and not to 
ur detriment. And that we pledge our 
hearty support, both morally and finan- 
cially, to the above end.” 

After considering the above 
for over ап hour, during which time 
interests were considered, the above reso 


lutions were unantnously t 


the secretary instructed to 1 


above matter to all the bill 


posters hold- 


ing membership under our 


поп 


By C. I 
Resolved, That the next mecting of 
Association, to be h h 
Buffalo, N. Y.. upon 
іп May, 1895 
By W. C. Smitli 
Aesolved, That ou 


held in the ci 


m t 


xt an id mecti 


of New York, upon 
есопа Mond f Nov., 1% 


motion, the prices as adopt 


the Detroit Convention were adopted 


GOOD OF THE ASSOCIATION 


The following letter was introduced by 
Edward A. матои, wh 


favorably 


nmientc 
upon the same ul] sever 


members took occasion to voice the sent 


ments extended below. Our members arc 

rt ng to a larger degree than ever Ix 
re, 1 th must deliver t 

Sery every respect if they desire tle 

full confidence of ever 


Rochester, N. Y., Nov. 9 

IE DWARD А. STAIFLHRODT 
New York City 
Pear Sir Referring to tlic 


posting “ Blue Label Ketehlinp 


matter of 


paper, of 


which m have done mething for us 
this u, we beg to advise that it is ou 
opinion that this work, when property 
lone of benefit. What we meam h 
being properly done is that when com 

| advertisers ask for listed showings 

n order conscien 


done th nishe 1 


»» that immediately after posting they 
can be checked np, and again before the 
tennination of the time for which the 
We think if this 


posting was contracted. 


was insisted. оп by advertisers generally, 
not with the idea of distmisting tlie bill 
poster, bnt simply with the idea of getting 
what they were paving for, that. the. bill 
posters tlieinselyes would. soon. find. that 
eoinnereial work world be offered to them 
more frequently and in larger quantities 
than now, and consequently would acerue 
to their benefit, This has been one of the 
great drawbacks with us in doing more of 
We will 
say frankly, however, that throngh vouw 


this kind of work through you, 


have gotten a larger percentage of lists of 
our showings than we have throngh other 
houses through whom we have placed 
similar work, but vet the pereentaye of 
towns for which we had lists is less than 
We believe that this kind 
of advertising, if done along the lines as 


we expected. 
noted above, is judicious and paying, and 
while we cannot at this writing verify or 
disprove the statement that our sales mas 
have heen increased, vet we are inclined 
to believe that such is the ease, and shall 
undoubtedly do considerably more of this 


business in the near future. 


VOUTS, 
CURTICE BROTHERS CO., 


Per R.A. BADGER, Se 


ur telegram: acknow tedy 
that although one member of our Ass 


поп fonnd niupossible to Jom us 


person, his spiritual being hovered near 
uid arom us 


N. Y. NOV, 11, 1х5 
Bik POSTERS 
New York City 


Аум 


yonr Association sel 


C. M. WHITMIER 


portant matters were brought 
tore the C ition, and after 
f 
nady isal to publish the snn 
1 th Ww remembered by those 
D ut 
Vy t f Samuel Pratt 
г: A. "on «dt, the membe 
the Ass tion were invited t ha 
h Sinclair House, at seven 
hat ve › Where they Wer 
istor p at all jy atit 
Ass m. ALL expres 
i md with the manner 
pl gathering cam 
ui end 
ned 


DWARD A. STAHLIIRODT, № 
Broadw New York City 


RITA 


The modern stand- 
ard Family Medi- 
Cures the 


common every-day 


cine: 


ills of humanity. 


WANT A BARGAIN 2 „9. WISH to Sell ? 
n Lanterns Wanted 


And for*aleorExchange. 
4 809 Filibert St, Phn., Ра. 


ARBACH 


€——— ES 


en 0. 252 £1) 


BILLBOARD ADVERTISING IS FULL OF SUGGESTIONS TO RETAILERS. 15 


Commercial = == 


Advertisers 


Post Bills: 


who 


tile purposes. 


Commercial Displays. 


%®%%%4%%%% 


We reserve unlimited prominent locations for mercan- 


You will find in ours a perfect up-to-date bill posting 


plant, without a superior in the United States for 


Our entire boardings recently revised and rebuilt, 


ST. Louis BILL POSTING COMPANY, 


Office, 516 Walnut Street, ST. LOUIS, MO. 


write mention Дот Mdverbsipg. 
Waste of Advertising Matter. tisimg mat 
iX PES. da Y Noven r issu 
I 
N 
1 \ 
B V 


BOISE CITY, 
IDAHO. 


POPULATION, 8,000. 


R. J. GUNNING, PRESIDENT. 


SPAULDING & GORDON, 


LICENSED 


Members of the Associated B. P. Ass'n, and International Ass'n of Distributors 


butors. in order that only for their own benefit; bnt that truer 
better and те honest servi may be 
т s Ttt gh the 
‹ these asso 
r s med « 
1 ute 
т their m 
B S міту 
T St thes 
Fe T 
A NEW RATE CARD. 
а proposed rate саге, whieh will be S byt Intr- 
n t wi | at 
5 у 
! 
^ x = 5 s 5 
x > 3 ` 
|] 
! 
H S 2 Eu 
| 
| 
à S x x 
sts, ] 
! 
S М x 
| 
C Par і ә У 
S N 
m ! 
Rulers, 5 % S я 
! 
' 
su by 
x К work 101 
хохми qualit 
s = “ 
1 vork 
t ч t 
le me yg 
` it M I 
11 о 


City Bill Posters = Distributors. 


instance has there been the least complaint 
where work has been entrusted to them 
No boys are admitted to membership, only 
men whose reliability is thoroughly at 
tested before they are accepted. 

ME advertising: matter placed in the 
hands of such men as the members of 


the above Association, for distribution, 


А 
will be placed as directed, promptly and 
efficiently 
Since the issue of the October mber of this 
wing names ibators appli 
for membership have been approved and 
now m f the International As- 
tron Distributors of North America 
Chas, A. 1 Sth Rodway, Fat! River, 
L Tieman South High St., Bette 
vitte, HI 
W. H. Bathgate 1i, & D. Agency, Рогі 
age, Wis n 
J. A. Clongh Ave., Chicago, Hts. 
Major Mike Emig, 1 Overhill Street, Louis 
ville, Ky 
William П, Case, Miner Street Fort 
Wayne, Ind. 
L. H. Ramsey х € Кач Min Street, 
Lexington, Ky 
Spant! r Boise City, Iowa 
Wis 
W 
bre, M T NU 
son, Sal he City tal 
Fred. Morley, Vhitipst 
Cad. F. Me s, Waak Wis 
ies Mack, New Y 
James K ЖА р ¢ 
George M. I зато pids, Mich 
SMALL TALK rcs yA E. Ri | 
A bankers's мием its uid women 
Fubtishe: Fre it Pi shing € Fre 
mont, Ohi pages. Га cloth 75 cents 
w mail, pos bescriptive pamphlets free 
This book, as its ne indicates, is a 
talk about business banker's talks to 
men and women about the common, every- 
day business affairs hif It is brimful 
of useful ideas for both voung and old a 
book that should be on every desk and in 
every home 
Edi 1 sive re 
k p є the way 
Mr. Blow $ isn't 
Cily о he's kers, 
I t м е ett 
пре keen 
Wehave more bill ng space | 


than all other towns in 

Idaho put together. 
The city is booming. T 
Send on your paper. 
References furnished. 
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GEORGE CASTNER, 


Whose portrait we produce above, has grown np 


in the bill posting business, He has been 


cated in Syracuse, N. Y., for twenty-five years 
In that time the city has increased in popniation 
and Mr. Castner bhas kept 

Iis billboards have in 


from 55,000 to 12 

apace with the city 
creased froma very sinall beginuing until now 
he has boards located in every prominent place 


in the town, He has over 10,000 running feet of 


boards; nearly 1050 three and six-sheet boards. 
and nunmerons places for small work, He has 
three opera houses to work for, and, besides a 
large amount of local commercial work, he als 
has a number of contracts lor national advei 
tisers at all times 

Mr. Castner has one of the best arranged offices 
in the conntry, and his work is always attended 
to in a thorongh and systematic manner, . 

Advertisers are always sure of a good showing 
оп the boards at Syracuse, and can always rely 
on every coutract being fulfilled to the letter 

Mr. Casiner has opened branch offices in the 
cities of Anburn 


Chittenango, Geneva anid 


Homer, and will shortly locate in other places 
His many friends are glad to hear of his increas- 


ing prosperity. 


Letters to the Editor. 


EpiTor BILLBOARD ADVERTISING: 

Dear Sir—1 notice in the November 
number of your magazine a letter from 
Mrs. M. Dundon, of Troy, N. Y., com- 
plaining of the injustice from which she 
has suffered at the hands of the A. B. P. А. 
While I fully concur with your views on 
that matter, I cannot refrain from bring- 
ing to your notice an incident which re- 
flects seriously upo Mrs. Dundon and 
her business methods. 

During the setson 1893 I was contract- 
ing agent of the Pawnee Bill Shows, aud 
in that capacity had occasion to engage 
billboards in Troy. I used McAllister’s 
boards, because he had all I needed, and 
I regarded them as better than those of 
Mrs, Dundon. Her manager was зис! 
put out thereat, and induced Mrs. Dundon 
to buy or obtain control of a small portion 
of the lot which I had secured for the 
show to exhibit in. She waited until the 
show arrived, and then, without aay warn 
ing or notification, caused the arrest of 
Major Lallie (Pawnee Bill) on the charge 
of inalicious trespass. That is the inci- 
dent, and I subinit it without comment, 

Yours very truly, 
Rarri W. PECKHAM, 


It affords us great pleasure to print Mr. 


Peckhain's letter in full. А statement 


} 


from hint needs no verification, but in 


this instance his charges have been fully 
substantiated It is almost past beli 


that, in this enlightened age, a firm n 


be found who would res 


umnier- 


cantile tactics, \ tain amount of 
chagrin, under the circeumstai would 
have been only natural, but the animus 


and malice exhibited in this instance sur- 


pass anything we have ever heard of. 


Such a course is not only low and despic- 
able, it's beneath contempt. 
No self-respecting firin would resort to 


hin 


ods, and n» firm who does shall 


continue t» style themselves bill posters, 


ABOUT BILLBOARDS. 


Enirok BILLBOARD ADVE T SING 
Dear Nii 


is to char the posts half an 


My wav of ] 


ing boards 
ineh deep, for 


four fect, on th 


end going in the ground 


three fect, so that one foot is exposed to 


te 


the snows, ete Posts ] charred ten years 


) Are 


sound toallas Tar, paiut, or 


peeling the bark, does not give as good 
resulls 

For the faec, use planed boards one foot 
wide, and put up with broken joints 
suild ten feet high and cap with four inch 
strips. 


I think billboards ou the 


the cities are as essential 


outskirts of 
is those in the 
center 

Hoping the above will be of benefit to 
11 concerned, 1 remain, 


Yours respectfulls 


Акхо E. ANSKE 
LACON, ILL , Nov. sth, 'o5 
J.J. Kirby lias purchased all the boards 


at Boone, Iowa, and is now th 
poster in Boone He is also man 


tlie Opera House. 


The interest 


tainly made apparent by the numerous 
à pl А 


а 
exhibitions all over the country. The 
posters used in these exhibitions are all 


from private collections, which shows 


that it has been gathering food in 


way among the people I 


show notwithstandi 


press in general in 


опу effective way to reach th ve 
und ear, is by news; P vert t 
“there are others 

It is said that an offer was recently 


made to Liggett & Myers, of St. Louis, to 


purchase their plant and go 


sum offered was away up i 


and was tendered in сах 


was tersely informed t1 
never coined that could buy the right to 
make Star Tobacco. 


brand that is advertised evlen 


This is the one 
elr on tlic 
billboards. 


HOT SPRINGS FOLKS AROUSED. 


Agliating an Efficacious Plan to Advertise 
That Great Resort. 


The citizens of Hot Springs are agitat 


ing an eMeacious plan of systematically 


bivertistuy the attractions and advantages 
of that resort 

An organization has been effeeted and 
the ua Мито unite 


comniltees are 


it work perfect 


The Hot Springs Bureau of Ad 


is the name selected. for the new mov 


ment = Its temporary officers. аге: Сар! 
S. Н. Stitt, president. representing the 


Fred A. Bill 
president, representing the Iron Mountain 
| Capt. C 
N. Rix, treasurer, representing the busi 


three large hotels vice- 


and Hot Springs Railroads, 


ness men of Hot Springs 


To carry out the plans of the bureau 


money is necessary The two railroads 


together have subseribed $3,000, the East- 
hotels have sub- 


man, Park and Arlington 


scribed $1.000 cach, other interests. have 


subscribed liberally, but it is felt neces 
sary that every 


business aud prot 


man in the сиу should have a 


interest in a project which aims at tlie 
prosperity of all, aud to this end à finance 
and executive connsittee 
Capt. А. К. Smith, Е. F. Klein and J. B 
Varnadore, 


has been appointed and 15 пом 


at work 


It is n 


subseriptions 


of $12,000 
raised 

The T lias 
in view the employment of an ex; 
vertising manager to take charge 
work outlined. 

Hot 5 oes кз ON hid 
its light ` lt pr 
gressive, f vi 
dive to the benefits I E 
printer's ink 

Eric, ] wres 

en proj 1 

iction aud s the ex 
tl gh Ider 

Th wew bill. postin 1 s ur 

usi; 50116 ble in Chicas S et 

day day passes without the arrest 
sane unfortunate bill poster w i 
wittin violatii he law i 
give theadvertiserthe wort 

An acy ^ 


25 YERRS IN SYRACUSE. 


GLORGE GASTNER, 


Licensed City Bill Poster, 


Distributor and Sign Advertiser, 


Room 15, Courier Building, 


SYRACUSE, N. Y. 


BRANCH OFFICES IN AUBURN, CHITTENANGO, GENEVA AND HOMER. 


When you write, mentlon Billboard Advertising. 


CHAS. HOGU 


he al {гаң is a splendid likeaess of 
Chas log nterprisiug bill post 
Matt H sa trol 1t 
\ t lvertiser the! 
` lc isa ft 
ча i M 
H D Ti 


THE CHURCH FALLS IN LINE, 


Rev. Johnston. Myers, of Imman 


Baptist ¢ ch, Ch , adopted а t 
tr m vertising а s 
1 ^ nj Nove 
I \ et bounded by Tw 
i State stret Wiis 
Mr. М; \ ‹ 


t п ` 
temy 1 the d 
h l " 
turit ittract 
1 
1 x 1 ost 
1 Ivcrt 
1 1 Ms М 
{ S Sid st cer 1 
11 oad statetuc 
wht › it the Se S 
W e ehur 
I t | 
I We Ve 
epeo | м 
t I hert І 
hi t] ls м t V 
the ух h М 
how tli 1 
Mr. Му‹ tat possible h 
Жо. l iploy an rt 
igent He | when the old спите 


lew position he will have а cam 


its and a coronet 


1 Vic n Хоро the spire, if 

tr et usent to it, t attract t 

peo \ is home of the роху 
THE BEST WAY. 

So goes the eaption on the cover of 
very d | effective pamphlet, of 
p by the Amertean Bill Po 
ing € 1 of Philadelphia, 

1 p Way" goes bevond givi 
оет t tands or catalogue of lo 
tions, Tt has mincerous half-tone illusti 


tions of notable posters, aud offers con 


vineing reasons why poster advertising 


“The best way 


~ 


BILLBOARD ADVERTISING I$ ALWAYS FAIR, JUST AND IMPARTIAL. E: 


J. F. OMEALIA, 


LICENSED 


13111 Poster, Distributor, 
And ADVERTISING SICN PAINTER, 


jersey City, New Durham, Pamrapo, 

B ne " Tyler Park, Centreville, 

west Hoboken, Seacaucus, Constable Hook, 
Inion Hill, Marion, Bergen Point, 

Weehawken, Kearney, Fort Lee, 

west New York. Harrison, Fairview, 
uttenburg. Bergen, Ridgefield. 
:glewood, Lafayette, 

Homestead, Greenville, 


Distributors' Chat. 


Fischer Distributing Agency, of 


Neh, put out chairing Getober, for 


n alone, 70,000 


: pieces of adver 


[he senior member of thi 


t vice-president of the 1. А. of D. 


Clough, of Chicago, has dene Dr 
Davis’, Frankfort, d } As 
| 1 

rendered entire satisfaction, and 


expressed: hiis Hf as pleased 


has gained a reputation as а con- 
ious ainstaking distributer 


distri 


eareless and waste 
f advertising matter continue to 


Heers of the 


n of Distributors from every see 


[International As 


tlie country But we are prot 


| 
ch work not chore 


hat Asseciation, bu 


vel r 
ti x 
V X 
hey gave wher 
1 tion for met. te 
Hu по m shi] 
rrear tor their ^ 
their et м t 
a т rt А v th 
t uthor 
ч Í Internat 1A 
tr “1 [ 
veretary И 
ritn, Ohio, that they cont 
e quarter in arrears i turs 
remit promptly, nec t be sur 
> find me other Histri re 
is à member from the de in 
ty. No. organizat be n 
t money, lo work 
t ers the assoctation Iver 


Ixerti: g Costs money 


Mlicers of the Internati Asso 
f Distr 


trom istr 


t regard to that association, and 
ig, how long will it probably be after 
become members before they w 
nteed work? We are authorized 

that the officers of the association 
"uarantee to furnish work to mem 


No honest association 


ke any such guarantee » known 
sever, that mans of the members are 


uly making from $12.00 to 


k. Others write, wishing to join, and 
posing that the officers send them work 
pay for membership fee. Sneh propo- 


onis are impossible, for the same reasons 


given above. The International Asso- 
tation seeks for membership none but 


Е BRANCH OFFICES : 


Ave. D & W. 8th St.) 
461 Avenue D, . .. , Вауогпе. 
612 Ваійгоаф Ave., W. Hoboken. 
Turn Hall, Union Hill. 


Tin and Card Sign Tacking. 27 Montgomery St., Jersey City, N. J. 


bona-file distributors, who ean furnish 


endorsements as to their trustworthiness, 


The not seeking members simply to 
SW l numbers, but to build up an 
Iss t that will command the respect 
aud ice of advertisers all over the 
e 

I put off until. to-morrow that 
міс! u can do to-day, for then it may 


Lm hate Join the I. A. of D. now, and 
rself as well as the association. 


On ir amd fifty cents will adimit you 
to day, but it will not be very long before 
tlie à ship fee will be increased to 
pr twice the amount. 


December, of this year 


1 first anniversary of the first 
rga ion of what is now known as 
the I lonal Association of Distribu- 


1. That was but a 


ion, as the plan then 
"1 nd promulgated was something 


ig associations, and the 
placed before the publie with 


ects aimed at would 
жт appreciation 


ordinary feeling of 


n that we conyratu- 
s and members of the In- 


euraging prospects 


success of their object as 


selves at the close of 


ir existence as an 


M however,on your pros- 
w us to remind vou that vour as- 


zation, and it 


У siness 
W ve voit as business шеп, engaged 
ess enter] rise, to closely and 

tudy vour interest and duty from 


t, remembering. that 
success of the Association vou 
Ives, as Well as the publi 

to gain th 


"ness men vou must merit 


confidence 


t resp which vou assuredly will 
t \ hav@ not respect for your- 
І ples of. vour association have 
r mmended by some of the most 


The Old Reliable, 


// 


JOHN CHAPMAN. 


19 Longworth St., 


prominent and extensive advertisers in 
the United States. You have been told, 
both by letter and in the public print, 
that “if your plan will insure the work 
to be thoroughly and honestly done, il will 
meel with the approval and support of the 
advertisers all over the country.” 

Such words as the above have no uncer- 
tain meaning. To gain the confidence of 
these large advertisers, vos must gain 
their respect, and to gain that, you—each 
and every one of you—must have respect 
for yourselves; be true to your promises, 
and when work is given you to do, be 
certain to do it as directed—thoroughly 
and honestly. 

Heretofore circular distributing has 
been a game — The local dis- 
tributor, to a large extent, has been the 
vietim of the city sharper, at the head of 
the so-called association. 


“ grab „ 


The former's 
environments, іп шапу cases, prevented 
him from knowing how or where to pro- 
cure distributing. In some instances that 
is the case to-day, and it remains with 
you to change it, and make youselves, as 
an association, felt. But to accomplish 
your purpose it will be necessary that 
your membership be coniposed only of 
the very best material, nien who, as mem- 
bers, will take a personal interest in the 
success of your organization, and whose 
pride should make them vigilant in the 
pursuit of that success, and the discharge 
of every duty , 

There are many lines of merchandise 
which cannot be advertised successfully 
їп злу manner exeept by circularizing. 


What does it profit the manufacturer to 
get a fine lot of distributing matter printed 


if it does uot reach the consumer. 


Many manufacturers labor under the 
delusion that druggists are distributors. 
Nothing could be further from the truth. 
l'he percentage of those that will even put 
the matter on their counters where cus- 
tomers can have ап opportunity of help- 
ing themselves is as small that is not 


worth consideration, 


THE 


JOHN CHAPMAN CO. 


LICENSED CITY AND SUBURBAN 


Bit Posters, 


DISTRIBUTERS, 


ART BULLETIN ADVERTISERS, 


PASTE MANUFACTURERS. 
Telephone 2314. 


CINCINNATI, O. 


The following firms are preparing to 
cireularize different sections of the coun- 
try опа large seale, viz: 
The Packer M'f'g. Co., 

New York. 

The Beeman Cheniical Co., Cleveland, О, 
Seely, Perfumer, Detroit, Mich. 
Ed. Pinaud. 46 East i4th Street, New 

York City. 

Riverside Manufacturing Co., 

Mass. 

The Colunbian Medicine Co., Akron, О, 
Warrick Freres, 252 Greenwich St., New 

York. 

Arabian M'f'y. Co.; 1069 H Street, Wash- 
ington, D. C. 
R. W Tansill Co., 

New York. 
The Nicholas Kuhnen Co, 

lowa. 

Е. К. Arnold & Co, 56-58 Murray Sireet 

New York City. 

Kems M'f'g. Co., 15 Chardon St, Boston, 

Mass. 

N. К. Brown, Brrlington, Vt. 
Tarrant & Co, New Vork City. 


81-83 Fulton St, 


Boston, 


ist Ave. and. 35th St., 


Davenport, 


If a firm could buy up all the advertis- 
ing space in any one issue of а magazine 
and utilize it exelusively for their own 
ad, they wonll then approach in some 
measure the efficacy of distributing their 
own matter from house to попке, But 
think of the cost. 
involve an outlay of five times the amount 


Such a course would 


neeessary to cover distribution through 
the association. 


Never use distributing matter unless 
you distribute it. 


The junk man and the ray dealer wax 
fat and prosperous on the profits which 
accrue from distributing matter whieh 
has not been distributed, 

The cheapest item in the outlay in- 
volved in advertising with distributing 
matter is the amount you pay an honest 
and consientious distributor, 

The International Association of Nis- 
tributors is tainted with the “опе man to 
We woukl like to ask 
the members what business it is of the 


one town" idea, 


Association's how many men there are in 
a town, provided they pay their dues and 
perform their work honestly We pre- 
sume it is used as an inducement to ac- 
quire membership and probably proves 
as expedient at present as it will surely 


prove disastrous in the future. 


A dry goods store recently displaved t 


lowing placard? “ Fine stock of Kids Assort 
colors and sizes. Step in and examine t 

How it happened no one knows 1 xt 
morning the sigu was seen fasten the 1 
trance of the orphan asylum arom th ruer 


— Truth. 


Romantic Miss—'' Пауе ther cen mo- 
ments in your experience wh fe seemed full 
of unsatisfied wants? 

Mr. Hardhead—“ Ves, that's ж 

Romantic Miss—"‘Al such time I always fly to 
music for relief. What do you Mr. Hardhead ?* 

Mr. Harndhead—'* I advertix -Rehoboth Sune 
day Herald. 
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INLLBOARL ADVERTISING intends to lead all 
papers of its shiss in point of subscribers, and to 


that end offers the following unparalelled 


List of Premiums. 
10 cts. To anyone sending us 1 


stamps and the names and ad- 
dresses of three sign writers, we 
will scnd BILLBOARD ADVERTISING 
for three months 


15 e's To anyone sending us 15 cents and 
* the names and addresses of thrce 


circular distributors, we will send 
Bri BOARD ADVERTISING for four 
months 


. Toamnyone sending us 20 cents and 
20 ets. oae sending us 20 cents anc 


names and addresses of six 
sigu writers, we will send 
BILLNOARD ADVERTISING for five 
mouths, 


25 ets To anyone sending us 25 cents and 
* the 


names and addresses of six 
circular distributors, we will send 
BILLBOARD ADVERTISING for six 
months 


30 ets Anyone scuding us 30 cents will 


receive for three months 
IIL. BOARD ADVERTISING, 30 cents, 
A Donaldson Date Book, 25 “ 


cents in 


"ur 


40 ets. Anyone sending us 4o cents will 


receive for four months 
BILLNOARD ADVERTISING, 40 cents. 
A Donaldsou Date Book, 25 “ 


Бе 
50 ets Anyone sending us so cents will 
* receive а six mouths’ subscription 

to BirtnoARD ADVERTISING and a 

copy of that superb picture, "La 

Golgotha," which alone sells for-f1. 


75 cts. Anyone sending us 75 cents will 


receive a rubber stamp of his name 
and a three months subscription to 
BILLBOARD ADVERTISING 


To anyone sending us $1.00 we will 
send a year's subscription to BILL- 
BOARD ADVERTISING, and a fac- 
simile «f their autograph and plate 
for printing. Write your autograph 
plainly in black ink on white paper 
an enclose with letter. 

Toanyone sending us $1.25 we will 
send BILLBOARD ADVERTISING for 
one year, and in addition a year's 
subscription to that exceptionally 
bright Boston publication, "Profit- 
able Advertising." which alone 
costs $1.00, Пете isan opportunity 
to secure two journals for but little 
more than the price of one. 


$1.00 


$1.25 


To anyone sending us £1.50 we will 
send for one year, each, 

BILLBOARD ADVERTISING, $1.00 
“Art in Advertising,” - 1.00 


$1.5 


Total, £2.00 
To anyone sending us $1.75. we will 


$1.75 


send for one year, each, 
THLLBOARD ADVERTISING, - $1.00 
Munsey's Magazine, - 2.00 


100 
Toanyone sending us $2 оо, we will 
send for one year, 

BILLBOARD ADVERTISING, 

"lrinters! Ink," - g 


$2.00 


"Printer's Ink" isa weekly, devot- 
ed advertising, chiefly newspaper 
advertising. 

Anyone sending us $2.50, we will 
send, for one year, each, 
BILLBOARD ADVERTISIN к 


$2.50 


à $1.00 
“Lrofitable Advertising," - 1. 
"Art in Advertising," - * 1 


$3 00 Anvone sending us $3 wil re 
ceive, one year, 
BILLBOARD ADVERTISING, - $1.0 
A copy of Donaldson Guide, 3.0‹ 
HI 


Anvone sending us $350 will re 
receive, one year, 


$3.50 


BILLBOARD ADVERTISING, - $1.00 
A nine-inch Paste Brush. - 3.25 
4.25 


Anyone sending us $4.00 will re- 
ceive, one year, 


$4.00 


BILLBOARD ADVERTISING, - $100 
"Brains," . . - 4.90 

$5.00 
“Brains, 


is a weekly journal de- 
voted to advertisivg and advertis- 
ers. It i» a most valaable aud use- 
ful publication 


Anyone sending us $450 will re- 


$4.50 


ceive, one year, 

BILLBOARD ADVERTISING, - $1,90 

soo Letter Heads, d уоо 

soo Envelopes, - "e 2.00 
{5.00 

This is a splendid opportunity to 


secure handsomely printed station- 
ery at a merely nominal price 

$5 00 Anyone sending us $5.co will te- 

e ceive, one year, 

BILLBOARD ADVERTISING, - $1.00 

The Donaldson Guiée, - - 4.00 

A ninc-inch Paste Brush, - 3.35 

$7.25 
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A PECULIAR CONTRACT. 


Mr. W. Н. Steinbrenner received. the 
following contract from Geo, E. Mitchell, 
proprietor of the Novelty Plaster Works, 
of Lowell, Mass. The peculiarity of the 
contract lies in the fact that the letter, 
which accompanies it, is attached to the 
contract (pasted on the back of it), which 
fact makes it part aud parcel of the 
agreement, 


CONTRACT. 
CONTRACT FOR DISTRIBUTING CIRCULARS FOR 
NOVELTY PLASTER WORKS, LOWELL, MASS 


Deed ss cscccssesocsceceseccsees coe serio IRQ 
City of 
State of 


l'opulation oF 

In cousideration of . . dollars per 
thousand, I hereby agree to faithfully distribute 

ннн нөн sss Circulars for the Novelty Plaster 
Works, of Lowell, Mass, according to instruc- 
tions below, aud guarantee that each circular 
shall be distributed according to directions, and 
that none shall be wasted or destroyed. 

INSTRUCTIONS 

^ Leave only one circular for each family in 
every house 

2. Put the circulars right inside the house, 
either by going into the house, or putting them 
undcr the door. 

3. Put only one circular in each farmer's 
wagon at the market or on the street 

4. Do not give away circulars to children. 

6. After above rules are complied with, and 
any circulars are left, give them to people who 
come out of shops or mills, but only one circular 
to each person 

6. Noother dealer must be allowed to adver- 
tise in any way on or within our circulars 

7. No other advertising matter must be dis- 
tributed for any other parties while ours is 
being done. 

S, When the work of distribution is com- 
pleted, make out your bill, and have........ азе 
endorsed on it that work has been well done, 
mail the bill to us, and we will remit cashiers’ 
check by return mail. 

This contract may be cancelled at any lime 
that the Novelty Plaster Works find-the work is 
not being properly done. 

I have carefully read the above instructions, 
and agree to perform the work of distribution in 
accordance with the same. 

Signed 
B 

No written or verbal conditions will beallowed 
which are not set forth herein 

I agrce to pay the above naincd sum for dis- 
tribution, as per section 8 of instructions, 


at Lowel 


, Mass. 


:—Your favor of your offer for dis- 
tribution of circulars is at hand, and contents 
noted. I am aware that bill posters as a rule are 
hard to fiud, those that are honest, and «o not 
waste one thousand ín seven 


DEAR SIR 


Nearly all over 
the United States the bill posters union prices 
scem to be $1.50 per M. I will accept your propo. 


he € C ———À 


sition, pay your price, send the quantity of cir 
Culars you desire, if you will accept my contract, 
which will be this :;When {your work is Попе, I 
shall write to a number of citizens in each town 
where such work was done ; when heir answers 
come, if over one-half of those auswers are in 
your favor, stating that yonr work was well done, 
then fou will immediately get your рау If it's 
the other мау, опе letter over half, saying to the 
contrary that it was not well done, then you 
won't get a cent, for the transport .tion of adver- 
tising matter and its cost, is as much as 1 can 
afford to lose 
to citizens of vour own^state, and not to Massa- 


These letiers will be addressed 


chusetts Yankees, and on their verdict of how 
your work is done, dep nis your fate. No hon- 
est, faithful man ever objects to being watched, 
but on the contrary, if honest, and he does as he 
represents he will do, he will court tlie watching 
for proof of his asserlien 

1 enclose you a voucher 10 sign and return if 
vou accept my proposition, 1n each town you 
distribnte, vou must get one to three signers10 
each voucher, that. your work was well done 
According to size of town will depend the num 
If vou want my 
work to distribute the circul rs, like sample 


ber of signers to the voucher 


enelosed, on these terms, on receipt of an answer 
from you, they shall be forwarded at once. If 
you do not accept my terms, then that's соп. 
clusive evidence that you neither have confi- 
dence in your own honesty and ability to perform 
what vou advertise, You have solicited my work 
1 Bear in 
mind, I ат paying yon your own prices and 
sending you the quantity of circulars you ask for, 
but what 1 desire is the work faithfully done, 
and my chance to prove by your own citizens 
your honesty or your dishonesty. 
Truly yours, 
Gro. E. MITCHELL. 


by sending me the announcement 


Mr. Steinbrenner indited the follow- 


ing letter to Mr. Mitchell: 


CINCINNATI, Oct. 23, 195 
Gro E. MITCHELL, 


Lowell, Mass 

Dear Siv:—Your circular letter of Oct i5, with 
blank contract attached, is before me. И inter- 
ests me greatly, and if my letter, out of the great 
mass of your correspondence, should chance to 
attract your attention, and obtain your consider 
ation, 1 would greatly appreciate some further 
information. 

1 take it that the conditions imposed are 
merely a means to ап end, in other words, that 
уби utilize them merely to accentuate the neces 
sity of careful and conscientious work on the 
part of the distributor. 

You must ueeds write the letters of investiga 
tion, however, for you expressly state that you 
do. and 1 have a most lively curiosity in regard 
tothe résults И these fetters are addressed to 
the endorsers which appear upon the distribu 
tor's bill. | can readily understand that each and 
every bill is favo.ably audited, but 1 must con 
fess that 1 fail utterly to comprehend how this 
wotld satisfy you that your work had been well 
done, 11, оп the contrary, you select addresses 
at random from the mercantile 'agency books 
and directories, 1 am equally curious to know 
how many reply at all, and what percentage of 
the replies received betray any knowledge of 
the matter 

If, out 
impress soo people sufficiently to 


of every 1000 circulars put out, you 


make them 
remember the article advertiscd, or the firm 
advertising it, for a week after the distribution 


has taken place, it would seem that the possibil- 


DISSOLVED 


| THE FIRM OF 


BENNETT & MURRAY, 


- Of PORT HURON, MICH. 


Havo this lôth day of October, 1895, dissolved partnership, R. J. Murray 
retiring. L. T. Bennett will continue the business under the name of 


THE BENNETT BILL POSTING CO. 


City Bill Posters and Distributors. 


“Address all communications to LEWIS Т. BENNETT, Managor. 
Reference: Any bank or responsible business house in the city, 
Membérs Michigan State Bill Posters’ Association. 


i When you write, mention Buljeard Advertising. 


BILLBOARD ADVERTISING is the Oficial Organ of the MINNESOTA Bill Posters’ Association. 


ities of this class of a lve:tising matter are abso 
lutely boundless. 

Very few reliable distributors have as great 
faith in the efficacy. of distributing matter as 
your circular lelter limplies ihat you possess, and 
nol а few are uncharitable enough to contend 
that the. conditions are imposed, not so much 
from a desire to check. results as to evade рау 
ment, 

As solicitor and general agent of the Interna 
tional Association of Distributors, 1 am keenly 
interested in all questions and discussions of this 
nature We have found it best to select hones) 
and honorable men, whose standing in the com 
munity in which they live is above reproach 
Advertising matter placed in their 
2lways well and honestly handled, 


hands is 


If the plan you are now following does nol 
Dring you satisfactory results, 1 would like to 
show 


you what our members can do for you 


Hoping to be tavored with your early reply, 


I remain, vours respectfully, 
М П STEINHRENNLH, 
(бен Agt Intl ss m of Pistributos 


In reply to this letter Mr. Steinbrenier 
received the followmg from Mr. Mitchell 


LOWELL, MASS , Oct. 29, 18 
Mk. W.H 
маз Vine Street, Cincinnati, О, 

Dear Nir Y 
and noted Т 


some 


STEINNRENNER, 


ur favor of the 23d inst. at han 
explain my circular, I mail y 


Orrespondence of С W Jackson, wh 


when | mailed one of my circular leUers t 


him 
to my utter astonishinent, he not 


at $..00 per M, but said * 


only signed 
no sites, no pay," an 
before he was half done distributing 1 got 
order from Wilmington double the amount 
cost to distribute, and [p 
through you, the 


done as you stale 


will do Cinciana 


same way. If your work 
you take no chances al all 
Return his letters, at once, when read. 

My lelters to my inquiries, as a rule. are 
auswercd, and that promptly, Why 1 enclose 
a stamped two-cent envelope for an answer 
1 also enclose just such ads as was put ont by 1 
aad 1f 


mt, works Tih 


bill poster, so no error can occur 
loing to find 


rule, or way of 
charm 

No, you bet, I do nothing by guess, asa 
flies by moonlight, but with such a systen 


the story who does well and who does nol 

all on G. W such overwhelnmi 
evidence of faithful work, that not one lel 
was against him and the fruit borne me wass 


Jackson gave 


as to please me In Indianapolis, the Kis 
Tomlinson Co ‘s letters were nine-teuthsagat 
them, and work did me no good and bore m 

good fruit, as I had anticipated by the 1 


Truth always bears it« wclght. 


t hope now | 
fully understand my miles 

NOVELTY PLASTER WORKS 
Lowell, Mass 


It is needless to say that Mr. Steinbrer 
ner did not consider the explanation s 


isfactory. The correspondence is print 


herewith for the benefit of distribut 
who are advised that in signing any si 
practically make M 


Mitchell the sole arbiter of the sttnati 


agreement they 


] 


He agrees to pay проп certain 


conditions, amd can pay or not, as 


chooses, dt is ridiculous to suppose tl 
a man is going to remember receiving 
circular ten days or two weeks after it li 
been placed in his hands, Even the mi 
nitely small proportion who might r 
member the circumstance, wonld not | 
ably to call to mind whose circular it w 
or what it advertised, althongh the cire? 
lar had performed its mission thorouglil 
and left an impression on their minds that 
will bear fruit the next time they Пах 
occasion. to use or buy the particula 
article exploited. 

We do not believe Mr. Mitvhell woul 
ve to pay one distributor im опе thon 


1 


and under the system he pursues. 


We would like to hear from distributor 
who have served tint, 


Untertaker (to dying editor)—What epita] 
shall we place on your tombstone ? 

Editor (feebly) Weare here to stay. 
Constitution, 


Atla nt 


— MÀ ———— == 
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; 0, ROBINSON, a.m шетк aser ron Dallas and Ft, Worth, Texas, 


f Main Office, Trust Co. Building, Dallas. Ft. Worth Office, Opera House, Ft. Worth. 
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** Profitable Advertising.” THE PASSING OF THE EDITOR. [ 


We tearn that the above magazine has 


Newspapers and Periodi- 
cals. 


The past twenty years have marked a 


F been purchas tright by Kate Е. Gri steady decline in the editorial influence 
ery practical newspaper man m the wold it me, and the of wey The public has come to 
should read MLLNOARD ADVER ren 1145 Milk street to 13 Мен regard deductions made and the con 
It will contribute largely taward street, Host clusions hed in such mad haste, as 
ess of his business if he does, 1 hange means that bl possess t no value It knows 
iper making is essentially a busi nag is to be placed on a more full well that few, if anv, men can read, 
І 1 l sis. Bringing t0 divest, and then discourse with any degree 


1 ог accura роп thre лихе and 


rv mereantile houses. The news- | sound judgment to m 


d the advertising department of it 
twice the importance that obtains in 


D J irreut events in the short Space 
man needs to study advertising in urn success, we bespeak for her ted the editor, Then too, the 
o obtain it, and in order to handle irt прро ull whe are inter- ian does not want editorials. Не 
п lie has succeeded in obtaining 1t ested їп the future of such a medium as news, and Madami if she lias 
; е5 1 К р l / : 3 i 
too, there is à chance that tlie pos г» ) < Ist prefers to draw her own e m 
{ v of developing and extending his опсези and deductions 
1 . ke in inar T - i - c 1 4 
usiness may strike him during his The Tread-mill Step. Managers newspapers realize this 
f study lvertisers. Guide: The Messeng more fully from day to day, and, as a 
- 1 1 А 1] 1 
А ТИМА Уран ünownnees that it usequence, the space allotted the editor 
BILLBOARD ADVERTISING is not inim " à е | qe ae 
+ : future all t. f. orders will be epted at has dwindl until, in the more popular 
to publishers as is popul irly sup- : і р : 
" is as it should be, and papers, it is little more than а mere 
on tlie contrary, we have a very > lee + s 
; ; | ehiud the goal ublisher cos 
Appreciation. of the benefits an : x ж I j T а 3 : 
Н КА] | ad We d s] m at liscount for time and The time is n far distant when edi- 
ic Of tliis class of advertising e di 1 + "ame - 
Uns с 1 5 \ 2 \ аин torials апа тех s will be entirely rele- HE WINS THE GOLD MEDAL. 
V however, that there are other d d an : i : еа RE 
i ; 3 gated to weekly and monthly publications, x i + 
ues of publicity open ta business ah iov redite be The portrait of Mr. Andrew Nirschel, 
hi ; : No m ut what cis 1 Wee UON иип CLONE : . : : А 
which in some instances bring as = 3 МЕЕ. á which accompanies this article, is an ex- 
1 h isher with a small circulation $ : a 
wl in others, better, returns than : Wey В KELE cellent likeness of the young man who is, 
à e 1 АҢ. Pi "nad ЖҮЛ $ s S а M 
vielded by space in publications Э JOKELETS as far as we know, the swiftest bill poster 
4 What we shall хее next—/.: i Д 
t Пу aware, too, that in a great А " ut це Sack С. rhe E in the world. ; Р 
ases that newspapers апа periodi tise the paper in dull times as w ns rtis pape | Mr. Nirschel is the winner, over ninety- 
re the only mediums that can ! season у Keeps u] хз 1 seven competitors, of the *' Billboard Ad- 
R Му employed u id ex- “= peut сору ; vertising Gold Medal" offered ior the 
c ! d " best time made on a 6x4 stand. The letter 
[ч gtos for libel & $ 9 e 
thre ches, lodges and clubs 1 tl which follows is convincing proof, and 
te-p ance a vear. Exercise ут т Newspapers sh vertise for ciret MeWatty—Bat papers lov print the we do not think that the supremacy of 
ts preparation; give the history, pr I XTS aE: аный Mr. Nirsehel will soon be disputed 
| s and membership rat ist tl \ м ppr tio : : E x { 
3 { ters T ini ииз Buffalo, Х. V., November 22, 1895 
nent members While nomma 1 l poster w е 
k Я TOR BILLBOARD ADVERTISING, 
1 1 1% Í м edors w vere ntly in Cincinnati, Ohio : 
е | К 
t varial N S 2 e 1 1 M mons I Dear Six —We desire to submit, on behalf of 
. ts 1 lvertising vertisers as newspaper thei pers v not re озщ IS аму Мт. Ап Nirschel an employee of ours, the 
+ solat "eg w foll т сіх in relation to the bill posters" 
E ч зу tors who s to tl "Of — contest 
a Es t ucts к low € t ame Mr Nirschel hung a twenty-four. sheet stand 
ways note the presperit yaur а З б ? pe 1 \ f “Shore А SU paper, aud according to con- 
Mentor very improvement ум what makes any part } К \ Miss ti published in yonr paper, in four minutes 
— Tiu vale MESH BÓ: 
lon, new departur 1 етү evi T spay КЫ This was done Octo 
Р , o" Б: á , h à presen f C. Е. Filbrick, W. J. 
Dee of риси i Б S tte I artin Connors, all of this city. The 
t х others м work stand was йип at the corner of Wells and Car 
ivertis H W roll streets, and, when finished, world stand a 
i T t LHOAXRI News lm! м Ivertise R t W 1 1 ad her most careful Inspection; the conditions were 
t favora? The time-kecper was C. P. Filbriek 
\ ^u st t К 
T dia » Vonrs very truly, 
l men sl = BEGIN 18 wit bright f MIER Ж FILHRICK. 
; АР ки А RTISING js much Ed. Copy." / putt Politics to suit Ins ort the above stated time, I desire to 
t 1 ] E it 1 SUN 11 the те istru C. F. FILBRICK 
Visite 1 сех wok tet 1115 sent Editors an ч А 
Newspapers whe give vali civi A 4 i Sworn to be ne this 22d day of November, 
advertisers, aught t xtend thre hishers G. T. Hammond, New- к.п. Camir, Notary Public, a 
к, wit for Fee V 
} " dicite " КИТКЕ, "m" T l 
ified endorsement to. BrL tno vk Advertising the Job Department. l s . 
ERTISIN: It is onl 1 liar an = ——— 
ч Sims N. \ ) Register n іхусгу sell 
i kin“ that arrays u hauec t ! a 
е 2%%%%%%%%%%®%%%%®%%%%%%%®% 
: › TS ie ы . . dE WESS А * à d 
A Fast Press. т M. Н. HUDSON, See'y and Treas. A. B. HUDSON, Mgr. 
Hoe & Се, have undertaken to build for tisements W ч OSTI G 
New Vork Дело the fastest printing 4 KA $45 CI 
press in the world. The speed and ca MN пози д € —AND- 
| pacity of this press are estimated at ninety ut aM у t MP N Y 
| thousand four or six-page papers per hour, % таин чч ИНЕ ADVERTISING COMPA : 
whieli is at the rate of twenty-five |» ` га I Y M 
7 econd: seventy thousand ten or twels : men KANSAS C ] " O. 
" ( - 
page papers; thirty-six thousand. siste : " OFFICE, MUSIC HALL, 9TH AND BROADWAY, — 
Ке мр or twenty-beur. tous s Only Licensed Bill Posters in the Сиу, Also Argent 
wenty-four page papers per hour. Ml e ч | Armourdale and Kansas City, Kas 
machine complete — ert pasted and folded kw printing ottices 
> = A noo речете TII re 
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Billboard Advertisind 


PCBLISHED MONTHLY AT 


rmh Street,  Cinciunati, O, U.S.A. 


ү 


ILLBOAKRD ADVERTISING СО, 


JAMES H. HENNEGAN, Manager. 


——— M 


т 


Ir Year, In Advance, 


subscription, ф 


ADVERTISING RATE 
Advertisements will be published at the uni- 


form rale of twenty-five cents per a e line, 


except in the classified columns, where special 
rates prevail. Our terms are cash. 


g ds sold in Landon at 4 5 
g O and at American 
paper Agency, Trafalgar Build- 
and Ave, И. С, In Ports, at 
enue del Opera. The Trade sup 
Companies 
ld be made by cheque, post-office o» 
moucy order, ov registered letter, 
Editor cannot undertake to vetuit n unsolicited 
manuso ipt. ^ 1 К 
When it ts necessary to wire us the instructions 
and copy for advertisements, great saving in the 
matter of telegraph tolls may be had by recourse to 
the Donaldson Cipher. 


(ut the Cincinnati, 
auth, 1895 


Second-Class Ma 


tue, June 


Resolved, That the action taken at our 


May meeting, making tke ** BILLBOARD 


ADVERTISING" the official organ of this 


Association, be vecousidered. Adopted 
“WHEREAS, We, the members of the 


New York State Dill Posters’ Associ- 


ation, in couvention assembled, do con- 


demn the course pursued of the accepted 


official organ, ‘ BILLBOARD ADVERTIS- 


о,” in its present position of espousing 


the cause of, and encouraging opposition 


to, the members of the Associated Bill 


Posters’ Association, Therefore, be it 


“Resolved, That it is the sense of the 


members of this Association, that as the 


journal above referred to was fostered and 


encouraged, and supported in the belief 


that as an official organ of this Association 


im our interests they would be protected 


rather than assailed bv the same, and as 


we find we was laboring under a misap 


prehension of the real facts apparently. 


that we cease all connection with ‘ BILL- 


BOARD ADVEKTISING" in anv manner, 


m 1. —MMM— 


either bv subscription or through its ad- 


vertising columns, and that we in no wav 


give it onr assistance and support. And 


be it further 


“Resolved, That we request the several 


State Associations and the Associated Bill 


Posters’ Association of the United States 


and Car.ada, to co-operate with us in sup- 


porting some journal, to be decided upon 


later, who will devote its colunms excln- 


sively for the benefit and interests of the 


members of our organization, and not to 


our detriment, And that we pledge our 


hearty support, both morally and finan- 
Еа 


cially, to the above end." 


THOUGH we have not as vet been 


formally notified of the fact, we presume 


BILLBOARD ADVERTISING is no longer 
the official organ of the New York State 
Bill Posters’ Association We gather the 
information. from an account of the pre 
ceedings and deliberation of the conven- 
tion which we have published in another 
column. 

It was sent to us without conmuent or 
explanation, which denotes seant courtesy 
if nothing else. We are rather inclined 
to believe, however, that whoever was 


charged with the connnission of notifying 
us, was rather ashamed of his task. 


WE should not feel that we had dealt 
fairly by the various individual members 
of the Association, if we «did uot state 
frankly that we deplore the matter most 
keenly, It was an honor to represent the 
New York Association, of which апу 
paper might well feel prond, and we do 
not relinquish it without regret, The 
support, which is also withdrawn, caused 
us little concern. The ‘ financial’ was 
little, and the ‘moral, whatever that 
шау mean, must have been even less, 


since neither were appreciable. 


Тик policy of the paper has always been 
to give all the news obtainable in the 
particular fields it covers, to comment on 
current events, and criticize freely and 
fearlessly whenever we deemed it neces- 
sary. Had we been in the wrong, no one 
would have made amends more readily; 
but we cannot find апу instance in which 
we have erred. We wish to state plainly 
and explicitly that we have no explana- 


tions to make and по apologies to render. 


WE deem it our duty to disseminate the 
views of these gentlemen, although they 


differ, radically from ours as widely as 


possible, Iu voicing their resolutions 
and publishing their proccedings and dc 


liberations, we feel that, although inim- 


icable to us, they are yet entitled to a fre, 


апа complete hearing from the rest of the 
craft, and we are only just in affording 
them the opportunity of securing it. 

At the same time we wish to assure bill 
posters in general, and especially those 
who are members of the various associa 
tions, which we have the honor to rc pre- 
sent officially, that the policy of the paper 
will not be changed. We shall follow the 
same course in the future that we have in 
the past, always striving to elevate bill 
posting and advance the interests of bill 


posters. 


IN rejecting Mr. Gude's application for 


membership in their association, and 


binding themselves not to accept work 


from the O, J. Gude Co., the members of 


the New Yoik Association enacted 


1 some 


remarkable legislation, and at the same 


time arrayed themselves against the an- 
thority of the Associated Bill. l'osters? 
Association, and by reason of their rebel 
lions and revolutionary action, have laid 
themselves өреп to expulsion from the 
National body. They have acted in this 
matter in direet violation of the sense and 
meaning of the resolutions covering this 
ground which were adopted at the Detroit 
convention, and, unless speedily rectified, 
their asinine attempt to make the tail wag 
the doy can have but one outcome, and 
that will be the disastrons disruption of 


the New York State Association 


THERE will be no change in the conduet 


of this paper. Its aim in the future, as in 
the past, will be to retleet the opinions of 
advertisers and bill posters in general, 
uid not those of any опе or any partic 
ular faction, The ntmost care will be 
exercised in treating each question in 

fair, impartial and unbiased inamier, We 


will erit/eise the short comi of all or 


any of the various Associations, and extol 


their merits. We will speak openly of 
the various services rendered to 


tisers, giving credit where it is din 


meting ont censure wherever deserve 
We have 
the past. 


acc ni 


We expect to a 


in the future; but we 


be done when the interests 


and sellers of advertising are 


advanced. 


ANENT OPPOSITIO 


QUITE LIVELY BREEZE BLOWING. 
The New York State Association Revokes the 
Appointment Making ''Billlboard Adverlis- 
ing'' their Official Organ. 


The New York State Association, in 
convention assembled, has forni«llv re- 


voked the appointment ander which this 


paper has been representing theni, Their 
reasons for so doing lay principally in the 
fact that the paper had opinions and the 


eto express them, The rest of tI 


State Associati wmd the Assoc 


BiH Posters 


iation, will probably 


likewise, for continue to 


discuss matters of interest to the craft as 


paper will 


openly in the future as it has in the past 
We intend to be fair and just, he 
The fact that any one holds vic contrary 
to ours, will not prevent them from Пах 


ing every opportunity of presenting them 
to our readers 
The editor is a member iu good standing 
md speaks 
a member of that body, with its best 
interests at heart, 
titled to the 


in the National organization 
a 


lis opinions are en 
mic consideration that wonld 
be accorded those of any 
No morg 


other. member 
no les Пе is not encouraging 
or upholding opposition in any mauner 
Whatever. Пе simply believes that the 
As lation 1s powerle 


tion as an association, and that atte mpts 


to curtail оррокі 


to do so, while they cannot possibly prove 
otherwise than fntile, on the other hand, 
тлум reck the Association, 

Van Buren X Co, of New York, have, 
in conjunction with Messrs Reagan, Clark 
and Harry Munson, organized a little 
association of their own. Now, this being 
the case, what good reason is there that 
Messrs. Musen, and. Reagan, aud Clark, 


should 


not be admitted to the Association? 
Van Buren X Co, recognize them; why 
shonld the rest of the members not do 
likewise 

Why, in ч 


other city, would it not be better to have 


f opposition in апу 


them in the Association rather than on 
the ontside If keeping them out of the 
did away with them, there 
might be some reason in it, ^s il doesn 

In the tive years that the А RPA hasbeen 


iu existence it has not eliminated a sin 


Association 


le oppositi 
that the ss 


Does not this prove 
tation is powerless in this 
direction 

We wo like to demonstrate to bill 
posters everywhere that opposition is а 


veal Issue 1 


matter for Associ 
оп tion 
There are many who are with us im thi 
watter. O. P. Fairchild, of Covington, 
Ky s that we are right; as do als 


the Chapman Bros., Otting & Son 
Bros., The Sei 


Tight 
fert Co., and шапу others 
But there are m 


who do ие. As 


wing letters. which we 


publish 


piestion 


e both sides of the 


Y correspondent writes us ах follows 


w that those fool fellows of 


Association hav 
aking Stah 


nd only representa- 
on, Whieh, of course 


far as the National 


is concerned, 1 wonder what 


President C xll and the rest of the 
Associated Bill I'osters 
think of this calm and 
of the National body, 
about it all is that 
Sun Pratt f Van Biren & Qo, New 


WW 


members of 
Association wi 


deliberate deti 


in all probability put u] 
the Job, at any rate pushed it. along 
sed the vanity and ego o 


1 few more chestnut 


nd Brooklyn are exempt 


from the St edt regime Sam Pratt 


uid Barney Lick are too cunning to agre 
not to accept work from Gude, The 

know the value of his patronage and have 
no intentio 


xicrifreing it, 
“As dt is, the O. J. Gude Co. has ordered 
ll of their paper ont of the towns in the 


py T 


f 


of the state, and if the poor 


little towns are faithful to 


their resolutions 


lows in the 
When Gide his a five 
teu thousand dollar. appropriation to 
split throughout the state, why it will 
have to go entirely to New York and 
Sam Pratt is eunuing, a little 
more so than the boys from up the state. 
Don't yon think so? 


or 


Brooklvu 


Cleveland, O., November 19, 1595, 
Editor Hrr.tno0ARD. ADVERTISING, 


Cincinnati, О, 


Pear D to your favor of the th 
asking опт i to whether Presiden! 
Campbell 1 the power to матам your ар 
poiniment fbcial « im of he association 
will say thal we familar cnengh walls 
the coustitution of the association to make a 


statement We believe, however, that if he has 


not the power, he сап very soon call those t? 


— 


` — 


- 


- —aU— > 


~ љы————— a 


М ж 


which 1 admit, is all г 


these prices quoted to me 1 
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Looking at this matter from 


ho have. 


nt and from what we have reason 
hers think of your action in nphold- 
wheare in аис! opposition to the 
t! ssociition, which you are snp 
Lin whose interests your 
shed, we have no hesitancy in 
y will meet with the hearty ap- 
ve the hearty support of nine- 
ts of the nssociation 
ry to see the time when 


essary to take snch an action, and 


1 will recede from the. position you 
which we believe to be a wrong one 
w own interests As you must 
siness of commercial bill posting 


rrowing te 


v, and is rapidly 


business, and if your journal keeps 


th, it will grow to a power in 


ity, amd must being good 


ngs are very friendiv towards 
watched with a great Цеа] of 

м TP n from 

а it none 

` ! | of as 


1 joritvy 
ind speak t 


ir standpoint, yon 1 
to us | help us in oor иі 
take tand that is detrimental 

vt y work ns 
! taken to try ar 
said cc in th kin "t 
wel [] H ne 
Yours 
н AN & 
4 N < 
A ит» 
Cincinnati, Oh 


С; ti 1 
` A ER SIN и 
KTISI s th f ка 
ted f I A ss t t 
esa n 
e to ha тора 
Nat al Association, an ` 
` to that A 
thine t» or 
à sition t 
y ! t resent 
A t ut t unless 
м nd that at once Y 
te €T ist issue 
Yours truly, 
R С. CAN 
ben Col N cr 
акр AI KTISIN 
nati, Ohi 
^ he at іх at | [ч 
Bir \R А pvi ISIN th 
` m r We will ser у aT if 
х is m wh IL 
i sed to se n t! 
1 "t 
I it K K 


Hy, no t 
i nd ther 
Association 


I think somet! 


sc somewhere., Now, Mr 1 


posters of the Association have 
siness to what ot is. aud von 
the ed ! 
еа it ve a 
untry has spent both 
ul money to do м Now hete step in 


tion bill posters and pull their price down, 


they have tri 


4 hard for three 


t up, aid knock the props from nider it 
itily concur iu what onr 1riend. Mike Bres 
city bill poster of Minneapolis, sent in te 
iper last issue Of course there are some 
nen im opposition to the regular Dil 


amd 1 wouk 


€ them with ns, bnt. lusiness is business, 
iendship is another thing. 1 myself hase 


other adver 


ind they enn't understand 


1 ex plaint 


why we camt do bill posting the same as 


ie other Фу-у night poster, 

the Inter State Protective Association want 
ir competition, why don't they get business 
es, get as good locations as the associated 


members, and not try te 


ndermine by cutting 


off onr profits or making the national advertiser 

dissatist 
Now M I t / ? th he» d шама 
h (ttn pted ch 
I for e ns king f Kocky Mountain 
Will Post As tion, will uphold and stand 
es The Rocky Mountain 


“т; 


Association voted your paper as 
ind agreed to support it all 


y Косі artic 
ed" Service — 


you had in the 
and Bad I 
agree with you in a good 


шапу sent at article, 
Yours very truly, 
Jas. A. CURRAN 
Springfield, Ohio, November 2 
Editor )ARD ADVERTISUN 


incinnati, O 
Dear After careful nsideratic 


few рам editions, I 


th National and State, 


made а great mistake when they made your p 


per t r of ] organ 1 am sorry to sce it 
take the nd it does against the bill posters, 
after doing what we didand are willing todo, t 
make сг а succes And to have vou sim 
ply \тоа!є, and do and. say all you can 
t ss, 15 say the least, unkind. 


run 


ring а paper in 


t posting, endeavoring to im- 
prove ` ng sters to take 
m the ishing 
Associat м basis и 
we 
ACC 
ter try p. 
pre 1 t hil I Asx 
ik f indness paper 
towards us in the way of notices 
t 1 т to have all members 
withd t whatever, Irom y 
" ` 1 regret И very much busi 
^ r thing, and that 
м n cings, to kick back 
ash sw n. It may not do us any good 
tw lea source of considerable satisf 
1 t t rstar 1 am not cranky 
пу ~ ther will 11е! any judice 
ts ine between € and 
~ `s n the dead, I think yon 
* all very much the worst of it 
What von say 
Yonrs frate ally 
П Н. TYNER 
Mr falis in the common error of as 
` i ve are ` 1 ppositi 
be further from the truth 
EDITOR 


TO THE PRESIDENT AND MEM- 
BERS OF THE ASSOCIATED BILL 
POSTERS' ASSOCIATION: 


Well, boys, this is what уоп call very 
stormy weather. The winds are blowing 
l paper is coming down in all directions 
elitor's table is littered with paper 
the story of the different hill 
posters in terse and forefble Linguage 


That is right, boys. Pour in the hot shot, 
Every tiie anything is said to BILLBOARD 
ADVERTISING that vou don't agree with, 


the editor. 


һап; 
Phere is more fuit and experience їн 


opening the mail of RILLROARD ADVER- 


TIMING than саи be got out of the best 
reus that ever traveled throughout. the 
country, and the editor thinks he has 
seen them all 

Gee whizz! but wasn't that a hot tamale 
from President Campbell: “H you doit 
edit BILLBOARD ADVERTISING as I and 
tlie executive comirittee of the Bill Post- 
ers’ National Association think it should 


he edited, why you will be no longer our 
official organ. We like vou, Mr. Editor, 
but vou шах put on our spectacles and 


look at everything as we see it. You аам 
prenel our policy, otherwise be silent for- 
Amen.” 


Now, my dear Mr 


ever and ever. 


President of the 


National Bill Posters’ Association, let us 
say to you in the inost kindly and friendly 
spirit, in a spirit filled to the brim with 
the good-will and friendliness engendered 


not only by our high personal regard for 
the boys of the bill posting fraternity, but 
intensified by the thought that this little 
say of ours will be spread before the trade 
during the Christmas days, when peace 
and good-will to all should prevail- that 
BILLBOARD ADVERTISING is conducted in 
the interest of bill posting and all other 
methods of publicity that help the adver- 
tiser. 

That when we help the advertiser we 
are giving you the greatest ltelp, and that 
the past record of your Association is too 
pregnant with errors for us to accept the 
dictation of the people that have made 
them, as to what should be the policy of 
this publication. 

Let us get right down to paste-pot and 
What lias. been 
the history of your organization up to 


paper, and talk straight. 


recent date? 


1001 


Only chaos and confu 
What has been the best convention ever 
held by your organization? The one in 
Detroit! and that was better than tle pre- 
ceding ones only because the rank and 
file of the Bill Posters’ Association, the 
men who were in the organization for the 
purpose of having their business bettered, 
got together, rose in their might, and 
knocked out the little New York ring that 
was endeavoring to use the Bill Posters’ 
\ssociation for personal use 

You, Mr. President, acknowledged. be 
fore the entire convention the mistakes 
that had been made, and your re-eleetion 
was the result of that manly acknowledg- 
ment. You regained the esteem and con- 
fidence of the members by your earnest 
endeavors to undo the harın that had come 
through the narre short-sighted policy 
that aimed to turn over your organization 
and the general contracting of all com- 
mercial work into the hands of опе 
favored individual, who was to be sole 
dictator to the bill posting fraternity. 
You had found aut the motive that influ- 
enced the ring to favor one-man power. 
You saw that the greatest beneficiary 
would be the New York member; voi 
found that while the scheme of taking 
work through one man only, and at one 
price, was being urged on the sinall cities 
throughout the country, at the sacrifice of 
much business; vour New York member 
was continually taking business from 
wherever it could be got, making no sac- 
ritice to help the country at large, pulling 
every dollar's worth of business he could 
get, and willing, very willing to use tlte 
Association to crush his two rivals in New 
York City, if the Association ever grew 
powerful enough to do it. 

New York City was playing a waiting 
game at the expense of the sinaller cities, 
You, Mr. President, dropped to the game, 
jumped on and helped stamp itout You 
also tumbled to the injustice being done 
to the smaller cities that were forced to 
eharge a price equal to the large cities, 
and at Ute convention we had the peeuliar 
speetacle of the majority of members 
pleading for a lowering of the rates, 
threatening to abandon the Association if 
they were not perinitted a lower price 
schedule. 

There was мо romance or theory in this 
plea. These members waited. business 
They had found. out, by practical experi- 


ence the difference in making a price and 
vetting it. They had found that when 


they refused business at a fair price, oi 


exeept through a favored. in that 
business, amd thus the bi 
kick, a revision of 


other contractors into the Association; the 


they got uo 


prices, the inviting af 


smash-up of the ring, and the apologies of 


the Association for errars cmnmitted, ex- 
tended to The ©. J. Gude Co. 

Now there has arisen an awful howl 
about our paper printing the proceedings 
of the Inter-State Association, 

Just let us reason together in a perfectly 
friendly way. Are you afraid of this 
otlter Association? \re their prices and 
their plans more equitahle than yours? 
Н so, take our advice, copy them. If not, 
reason with them. Call a conference of 
your executive committee aud advise one 
with the other for the common good. H 
they are not of that зис intportanee, 
then hold your peace until they are. 

There is work for the bill posters, good 
work, other than fighting among them- 
selves. There are methods, numerous 
f publicity other than the hill- 
boards that th 


methods 


y should contend against. 

They have much to do in 1896 in im- 
proving their plants and services. A new 
era of prosperity is opening to them if 
they but see the possibilities of the hour. 

The connnercial people have awakened 
to the benefits to be derived from bill 
posting. They are ready to come into 
line, but the worse cnemy to-day to the 
growth and development of bill posting 
is the narrow-minded bill poster who 
wants to rule or ruin. 

We are sitting in our chair, calmly sur- 
veying the field. We are not talking hap- 
hazard or with any lack of knowledge, 
and we now say to the bill posters of the 
country, in this our Christmas greeting, 
that we are with vou, heart and soul, in 
everything that tends to better service; 
that we believe in good prices for good 
work, We beliew 


properly done, will produce more results 


that bill. posting, 


for an advertiser for the dollar invested 
than any other given line of publicity. 
We are going to push bill posting for all 
we are worth. We are gaing to preach 
its possibilities with all the power of press 
and printers’ ink. But we are going to 
preach it in a way that we think is for 
the best interest of the trade at large. 
We are going to keep on following the 
policy that we think is right, whether we 
represent Association Bill Posters of the 
United States and Canada, or only our- 
selves; whether its members subscribe 
for tite paper and advertise in it, or 
Whether they condetm it. 


We are going to hold right to our 


course, because of our faith in the under- 
lying American  connmuon-sense of tite 
fraternity at large, which we believe will 
eventually dominate in this organization, 
as it dominates in all affairs in our great 
and glorious country, 

We would not be the great people w 
are; we would not hold the foreinost rank 
in the civilized nations of the world, that 
is ours to-day, were it not for this sai 
American common-sense Ou this we 
have pinned our faith; on t will 
sink or swim. 

We have placed our post the board; 
we own the board а П the ap- 
an stick any- 
thing else over it unless they buy us out. 


proaches to it, and no ot 
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THE MIRACLES OF THE PAST 
FORESHADOW THE MIRACLES 
OF THE FUTURE, 


The shrewdest National Advertisers Write 
Messages on the Wall for ail 
the World to See. 


There is nothing new under the sum! 
Our noblest acliievements in the Arts and 
Sciences have their root far back beyond 
the twilight of fable. We are merely 
prudent but inevitable heirs of all the 
countless ages gone before, making good 
use of our inheritance. Even display 
advertising in its most magnificent ex- 
pression, boasts an exalted origin and 
antiquity. The proudest royal houses are 
but of yesterday when compared with it. 
Before the Saxon had set foot in Britain, 
before the Frank had passed the Rhine, 
when Grecian eloquence still flourished in 
Antioch, when idols were still worshiped 
in the Teinple of Mecca, when the smoke 
of sacrifice rose from the Pantheon, and 
when camelopards and tigers bounded in 
the Flavian Amphitheatre; before Cæsar, 
before Cyrus, before Moses; even further 
backward into the remotest niists of ages 
must be sought the first beginnings of the 
greatest of all methods of advertising — 
display advertising. 

When the Almighty 
with His awful finger, His promise of 
hope to Noah and his posterity, and 
spanned the sky with ‘‘ The Rainbow 
' He impressed on high 
a conspicuous lesson of His power and 
His purposes, and later, when He hurled 
judgment and prophecy at the impious 


Himself, wrote 


based on ocean,' 


Belshazzar and the banqueters, He embla- 
zoned '' Mene, Лепе, Tekel, Upharsin,” 
words that scorched their 
terror and mystery even into the hearts 
of half-fuddled revelers 

And later still, in tlie revolving 


on the wall, 


cycles, 
the reverential Constantine, looking up to 
the Heavens, beheld in the flaming Cross 
and its legend, ‘‘ En Тошо Nika—In Hoe 
Signo Vinces," the inspiring symbol of 
a glorious victory. 


And, be it said in all reverence, this 


(HE 
AMER!C Bit post 


Li 


PHILADELPHIA 
PEN NA.U.SA 


THE CIRCULATION OF 
jj THE AMERICAN BILL POSTING COMPANY . 


15 Tug POPULE 


ATION 
Е РМ! 


LADELPIOA, 


many TIMES OVER 


THE PRESENT perp 


The Miracles of the Past foreshadow the Miracles of the Future. 


was advertising—commiunicating, making 
known; and as in 
Mechanics and Machinery, 


Science and Art, 
the highest 
perfection is attained by studying and 
imitating N 
her devices, so in advertising, the highest 
perfection is to be reached by imitating 
the best modelsof whatever kind, where- 
ever attainable, in all the universe. And, 
herein lies the germ of a thought, and it 
is no more irreverent than chloroform- 
anesthesia, the rapid transit by steam 
or electricity, than artificial diamonds, 
than lightning rods, cork legs, 
eves or wigs, or any invention that min- 


‘ature, lier laws, her processes, 


glass 


imizes the inherent defects of our соттоп 
humanity. 
Notwithstanding the brilliant results 
derived from the advertising methods of 
the past, we lope to see the time when 
bill posting, display advertising, instead 
of using linear leagues of illuminated 
chromato-lithograplic letters and pic- 
tures on the walls and fences of Philadel- 
phia and surrounding country, will project 
into space its shimmering, 
proclamations to Ше 
square miles of the expansive heavens 
for its billboard. Night or day will make 
no difference to the perfected machinery 


glimmering 


public, utilizing 


of this advanced method of display ad- 
vertising which will also embroider and 
spangle with stars the lumblest adver- 
tisement; or, for greater conspicuousness, 
cause it to blaze with the dazzling brill- 
lancy of countless comets made to order 
at the lowest possible rates 

This may seem flippant, frivolous 
jocose, sportive, irreverent, but it is not. 
It is only animitation of Nature, a utiliza- 
tion of natural physical forces and energies 
in a legitimate field, and every such imi 
tation is an act of потаре, piety, devotion, 
religion. Ærgo, what a Sunday-sehool 
this wicked world really is when you 
scrutinize its inhabitants, what paragons 
of virtue we are! Canonization is, alas 
too rare! For look you, that delicate 
blush on the check of beauty, and eke 
those masquerading, hide and seek, fn- 


gacious, elusive dimples are prayers; that 


smirk is not coquetry, but a litany; that 
Delsartian gait of sinuous willowyuess is 
not an affectation, but a benediction. 
Therefore, when we cast upward our 
longing gaze upon the sky and behold 
therein our future billboards, do not be 
shocked * Post No Bills 
In doing so we shall only 


exclaiming - 
endeavor to 


imitate and rival the best models of all 
time. It has not been done before, be- 


cause we could not get there. The rocks 


and hills and mountains are labeled 


everywhere. and why not the sky, where 
the first and greatest “display ad". has 
been spread aloft for our wonderment 
and imitation? 

Not sixty vears ago, when chloroform 


to dull and 


first began to be use kill the 
pains of flesh, it was called unseriptural. 
irreverent, sacrilegious. 

When 


philosopher, 


Jenjamin Franklin, the great 
drew the forked lightning 
from the sky, over a hundred years ayo 
he, too, was called ап unholy violator of 
forbidden mysteries, 

To throw a new light across the sks 
both day and night, proclaiming a m 
sage of business to tlie world, is not irrev 
erence, but progress, and iu doing tliis we 


shall say, with Lord Byron 


My allarsare lhe mountains and the ocean 
earth, air and stars, % ы ° e 
Some kinder caswisis are pleased to say 


} 


tu nameless print, 1hal t have по devoli 


Bul set 1hose persons down wilh me lo pray 


And you shall see who has1he prop'rsl. nolion 


Of gelling into heaven the shortest way 


Art aud Science have done much for 
humanity in the years gone by, they have 
worked miracles of achievement they 
have leveled mountains of impossibilitics 
and they will yet emblazon the wide ex 
panse of heaven, from pole to pole, with 
the most consummate specimens of dis- 
play advertising. Their possibilities arc 
li nitless and dazzle even the most extras 
agant imagination Aud who can sas 
with the light of all the past to inspire 
lope, that these extravagant fancies are 
but the “ baseless fabric of a vision? 


S. H. ROBISON. 


h 


PASTE OR MUCILAQE. 


Our article in lasi month's issue оп "Taste 
has crealed considerable interesi, and h 
been hrough! under the notice of the “G 
Company, th 


Pressing us wilh the value of their article as 
uud 


ubstitule for paste, and being, for all praci 
purposes, saperior 10 it Their representat 

arc certainly very interesting, and are sach as 
at leasl warranl carefal inquiry and evhansti 
lest. The virtues claimed for Gloy or Mucil 
are so Numerous, ах to warran] the query as 
whether past 


of the future 


It is claimed for mucilage thal its adhesaye 


properties far exceed those of pasie, hen 
led hy Ihe weather as pasie is; t 
lhe rays of the san, the swish of the win 


scnlegr 


is nol 


ing process of frost, are all f. 
Vv il, than by paste 


beller wilhstoox 1f this 


is thal there is а greal sa 


true, then 


f labour, because renewals will be less f 


lisals laimed for it, thal it is a neutral p 
loes nol in any way affeci с 
ve them , it is even used 


as a «nbslilule f 


gum for colonr mixing 
brightens the inte ily of seme colours, actir 
a kind of varnish 

i 


Further, it is «aid to be free from any od 


ipon 


does nol generate miklew, or lurn acid, am 
ing homogetnons it will never decompose 

ike paste, il is nol an aggregalion of m 
particles, sabjecl to disentegraling рг 

the acli f air aud weather, bul a coh 

stance, qaite undivisible, and this is said 1 
the secrel ts tenacily. 11 reqaires no n 
no hol water, bal, if carefully diluted with fron 
four or five parts of cold. water, the cost is be 
lieved 10 be less than 1ћа of paste; it re 

Iso som arc in nsing. inasinach as being 
strong in jalitices 11 causes the ра] 
to al once re to Ihe hoarding or wall, ani 
will nol slip ander the brash so readily ast 


laden wilh раме will, bal this can be сах 
vercome with a lillle practice 


We imlerviewed one prominent Scoleh fiii 


who for years past hive nsed Gloy as à substili 
for paste, and they speak ol id in high lerm 
The l'arlinglon Advertising Company, London 


iso permit aslo mole 1heir experience 1 
ulilily, and their opinion is as follows 

“Web late, lhal пега кіх weeks’ 1r 
we found sitisfaclory hal we placed 
further order for foarteen 1084. We now ise 
exclusively for all our sireet bill posting work 


imd have done so for the Jasi three months 

We know ollier fims lave placed a trial orde 
uid we shall be glad 10 learn whal Their ex pe 
ience with regard lo it is Our colunims wil! 
open for fice. expressions of opinion on 
topic. Zhe Mill Poster 


London, 


cy have wailed on us desirous of im 


macilage is to be The stickfast 


= a o —  — 9€ 


4 


‘ 


ees 


;XPERT AD WRITERS. 


votivements unde» thi 
м nonpa» One dollar per annum 
ype, and Глен Ле 


cocceding sti l 


head ave inserted foe 

in bold 
ents fer line for display 
HS IN 3517€ 


er, Addison, 706 Girard Mdg., Philadelphia 


iball, David B., 73 
тү, WO т 
herfeld, Havre-de:gruce, Md. 


ey, F. B, 212 South 151 st, Philadelphia 
a 


, Burt, 414 Union Trust Bldy., St. Louis, Мо, 


es, Charles Austin, 1411 2415 Vanderbiil Bldg 
New York, N.Y. 


less, C. J., Rose, N Y 
Bowman, Margic, Boston, Mass. 
wn, H. P Paulsboro, N. J, 
ell, 132 Nassau $1., New York, N. Y. 
leton, R S, New Haven, Conn. 


Clough, C. H., Penn Ave. and Ninth 
Street, Pittsburgh, Pa. 
frain, L. D, Adams & Co., Buffalo, N Y. 

335 Forest Ave., New York, N Y. 


wford, О. W., Advertising Manager, Masonic 
emple, Chicago, 1115 


Curran R. L., 111 West 34th Street, 
New York, N. Y. 


avid, C. F., 67 Milk м., Boston, Mass. 


Day, Chas. H., Whitneyville, Conn. 
lecker, Е. W., 155 Chambers s1., Newburgh N.Y 
xev, Wolsian, 55 World Building, New York 
NS 

Fairbanks, №, 1, 

Fowler, Nath. С 
"LR 

Fowler, Frank field, 13 School st , Boston, Mass. 


lam, Manley L., Hillou, Hughes & Co, New 
York, N. Y 


Herren, Jno. W 


Holmes, llenry 
хі ұ 


Lewis, W. H, 111 Prospec! Ave., Buffalo, Ò Y 

Long,Jas R., 419 Fifth St, N. E, 
Washington, D. C. 

Manning, Ulyses G., South Bend, Ind 


Marsh, Chas H., y;s Chamber « 
cago, 1115 


Marsion, Geo W 


ews & Lewis 


Nassau st., New York 


hen, О, 


Box 5 Philadelphia, Ра 


Tribune Building, New York, 


Norwich, Conn. 


17 Beckman si, New York, 


f Commerce, Chi- 


Porlsmonih, N H 
Main st 


Kansas City 
b] 


Moses, Bert M., Box 253, Brooklyn, N. Y 

Patterson, Will J. 425'; W. Third 
St., Los Angeles, Cal. 

l'aine, A. W., Traverse Cily, Mich 

l'ayne, Theo, E., 25 
Va 

Scarboro, Jed., 48 Arbuckle Bldg., 
Brooklyn, N. Y. 

Smith, E. L. Codman tildg., Boston, Mass. 

smith, F. M. C., Equitable Мар. Daliimore, Md, 

Smith, Chas, file, Knoxville, Tenn 

Star Ad. Writing Bureau, Evening 
Star Bldg., Washington, D. C. 

Spencer, C. 11., Advocate Bldg , Newark, Ohio 

stewart, W., C., 4114 Elm Ave 

stump, Frank V., Goshen, Ind 


) Master st., Vhiladelphia 


Philadelphia, Га 


ers, J М, 4 New Chambers si, New York 
Y 


N 


Wady, Clifton S , Room 81, No. 27 
School Street, Boston, Mass. 


Ward, Artemas, Lincoln Building, 
Union Square, Now York. 

Wasson, J. 11,2270 W. roth SL, New York, N. Y 

Whealley, К. A., Effcclive 
Life Nidg., New York, N. Y 

Wilder & Co 1 Market st., San Francisco, Cal 

Williams, К. L, Loan & Trust Rnilding, Wash 
ington, D € 

Winchester, H. Frank, 1 
N Y 


Adverlising, N. Y 


Ashford «st, Brooklyn 


Woolfolk, Chas. A., 446 W. Main 
St., Louisville, Ky. 
The News Press, 114 Nassau st 

Nu M 


OVER TWO TONS OF POSTER INKS 


Sold from the Chicago Branch of 1he 


THALMAN PRINTING INK CO. 


During the mowh of October. 


AS. A. PACE, 


2 CIRCULARS, 


New York Cily 


CH 


SAMPLES AND onem 
ALL ADVERTISING MATTER 
FAITHEULLY DISTRIBUTED 


Fall River, Bristol! Со, Mass. 


Ad Writers. 


\ ccessful advertiser, Charles IH. 
Day, of Whitneysille, Conn., is not with- 
out Ins claims. Mr. Day was for some 
years with the late Adam Forepaugh, and 
with the Kickapoo Indian 
Medicine Co., of New Conn. 


Any one needing the services of a compe- 


it present 


Haven, 


tent aid-writer can address him at either 
of the above places, with the assurance of 
reeciving satisfaction. 


James К. Long, Writer of Advertising, 
Washington, D. C.. is out in a booklet 
entitled ‘ Common Cents," that contains 
many bright ideas for almost every legit- 
imate calling to attract trade, There is а 
succession of suggestive hints that will 
make it a valuable assistant to the adver- 
tiser 

We observe that Frank Field Fowler, of 
13 School street, Boston, has succeeded 
Mr. Field Fowler as '* The Inksmith,”’ 
and has issued an exceedingly neat as well 
as unique circular calling attention to his 
specialty as an ad-writer, and the New 
England Advertising Ageney, of which he 
and treasurer. 


is manager 
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Profitable Advertising publishes a por- 
trait and sketch of А. D. McKinney, in 
the November issue. 


L. E. Pullen now occupies the position 
of advertising manager of J. C. Ayer & 
Co., of Lowell, Mass, 

Artemas Ward, the man that made 
'"Sapolio." What more can one say for 
Fume than that he conducts it. 


F. L. Hund, who is advertising manager 
for H. С. Hunnewell, Cincinnati, is plan 
ning a vigorous campaign for the coming 
spring. Silicene and Shine-all will soon 
Mr. Hund 
is a great believer in the efficacy of posters 
and painted bulletins. 


be known all over the country. 


Chas. Austin Bates and Nath'l C. Fow- 
er, Jr. 
advertisicians. 


come near, very near, being 


The Star Advertising Bureau consists of 
W. A. Hungerford, Geo, W. Miller and 
C. C. Archibald. 


С. C. Earle's address 15 Хо, 6 South 
Tenth street, Richmond, Va. 


| wRITE ÀDS 
THAT SPÁRKLE WITH 
ORIGINALITY 
AND RING WITH 


CONVINCING COMMON SENSE 


LET ME MAIL YOU 
ÄN OUNCE OF EVIDENCE. 


JED SCARBORO. 


48 ARBUCKLE BLDG 


MILES OF BILLBOARDS. 


A Live Town—jo, 
OCEANS OF PASTE. 
We get мр са» n the 
WORK. 
Wie do our 


BILL POSTING AND 
DISTRIBUTING CO. 


MOUNTAINS OF 


GFOMA 


xo. People who read, 


WHY? 


sk sight’ Thats why, 


BETHLEHEM, PA. 


22 ашыг жыйыл qns pe ce] ee ee Ea pem ee ee Е 


have the names of agenis for sale that cost 
us fif toohlain. All gathered for onr 


А own special use. Will sell a written сору 
in any Siate 1 yon are a publisher, and 
mail any sample copies, our Agents’ Addresses 
would be аз good names as you conld possibly 
find to nse. Address, 


E. J. SMEAD & CO 
Eleciric Bell Dealers 
Vineland, New Jersey 


! Must 
Attract Attention 


1, 


to advertisers who want a good tield to 
place advertising paraphernalia, circu- 
lars, samples, ete. 1 convince them I 
do honest work before starting. 


het Me * 


Write vou a trial advertisement for 50c, 
If mine are not more etfective than 
yours, send for your money. I write 
little verse and catch lines tor adver 
tisers. They will fit any ad. vou are 
running and stimulate them. A trial 
one 10c., 3 for 25c. Always give a 
few ideas and remit in coin. 
JAMES R. LONG. 
Manager Bus. Ad. Co., 
WS 5th St., М. E., Washington, D. С. 


Ottawa, Kansas. 


L. HASHMAN, 
City Bill Poster and Distributor.’ 


Mattapan, Boston, Mass. 


Advertisers send your work to 


DANIEL L. CUSHING, 108 River St. 


amm 
DAME WOLERSTEIN, 
THE BILL POSTER, 
YAZOO CITY, MISS. 


— Population of County, 35,000.— 
1 


DISTRIBUTING 


PROPERLY. 
L. A. ANDERSON, 
1102 HANGER ST. 
Little Rock, Pulaski County, Ark. 


E. J. KEMPF, 


BILL POSTER AND 
DISTRIBUTOR. 
731 Pennsylvania Ave. Sheboygan, Wis. 


Population, 21,130. 1,600 Feet of Bill Boards. 


Ardmore, Ind. Ter. 
I Paint, Post, Tack, Distribute 
My Boards are New. 

My Locations are Prominent. 


W. R. BURNITT. 


THE BEST IN THE WORLD! 
ts whal all the Pressmen say who use 


THALMANN'S INKS. 


Chicago Office, 415 Dearborn St. 
St. Louis Office, 210 Olive St. 


ONE MAN in each town can make у 
Painting Signs. No Experience required 
Our Patterns do the Work. S ette 
10 cents, with full particulars 


Eastern Advertising and Letter Co. 
D. W. Scotield, Mgr. 

L. B. t4. RIDGEFIELD. CONN. 

N. B.—Also Distributing and Mailing Agency 
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Printing House Gossip. 
The printer needs the services of the 
and if they will but 
harmoniously, both 
BILLBOARD ADVERTISING en- 
get together. 


ulyertising expert, 
work together are 
benefited. 
ables them to 

The foreman of every printing office 
попа insist on his ad-setting meu reading 
BILLBOARD ADVERTISING, Same 
Printei Ink, 


Profitable Advertising 


Brains, 
Art in cldvertising and 


Poster printers ought to make bonfire 
all their 
if your type is worn out 
keep it on the 


about this time of year out of 
jd wood type. 


lon't 


shelves where it 


occupies valuable room, 
Mr. E. € Neele, manager of the Show 
Printing Department the United States 
Co.( Russell & Morgan Factories 
is oue of the best known show printers in 
The ** United States" 


the largest line of Сігсиѕ and Menagerie 


Printing 


the country carry 
in the world. 
of Fair 


always up to date. 


Pictorials They also have 


hint Posters, which are 


fine 


Good Printing. 


ny P. NATHAN, of The Lotu 

rinciples of design" are 
to the 
Without this knowledge 
rk must be of an ordinary «quality, 
perhaps an nal luck y hit ; 


he should find a pleasing style 


wledge of the ©“ 
al to th« 
(inter and sculptor 


А Кис 


as essenti printer as thev аге 


his w with 


cca Sic or if 


by chance 


and adopt it he 


will fall into a “rut” and display sameness 
about all his work, because he does not realize 
the "principles" involved in the successful de- 
sien, and cousequently dares not attempt to vary 


f failure. 
if he 
rs, if he isthrown 


his stvle for fear 
the difficult 


in two or more col 


Ile will experience 


sume attempts to priut his job 


n his own 
resonrces again, he may be able to 
| piece of printing that has 
lors in it, 


In this case, 


imitate pleasing 


combination of c but he she 1 beina 
position to take grouud work 


and make it beautiful by printing it in the colors 


any color for his 


that properly combine with it. This, however, 


can only be accomplished through a familiarity 
with the “laws of harmony ar utrast.” 

One of the most important “principles” to be 
observed in a piece of printing is that of айап 


{ while it might at first thou 
it must be 


an ght be supposed 
in mind that 


an advertisement 


| simple matter borne 


Imost all printing is issued as 


and that the ess 


lisplay must not 


ect merely. 
lat should be to 


rificed for artistic eff Hence 


the result aime bring out the 


sina 


important featur ‘telling and pleasing 
vay 

At lhe present iy much time and mor 5 
spent in 1hejwrit f circulars, bookletszand 


talogues, and,in order that the results shall 


e a success the matt must be ри t the 
prospective reader in such form mmand 
ttent y its pleasing and impressi 
PI гат 
I V h r ntly issued by a prominent 
tur hous n this city, that is a good 
nple А ney сап be squandered in 
а ng It was idently written by an ex 
1 1 w t but the printing was a 
f the worst k l.the arrangement ofth 
was bad ; tlie presswork worse, if possible 
miu nd there was not а 
tt le b tl would 
n to handle it I had the 
s w it was that a hous uld 
i t h work id found that the 
sgivent nter to work off a debt. I 
n wiser to havede 
fora better 
ie nts of this 
1 ir booklet 


t think tlie 


f that 1 fluence much 
the paid a goo 
writ pending 

a pe tention to 
ent e š e would 
have it 1ccess 


Abt You ONE OFTEN? Ш.Ш ДҮҮ 


Russell & Morgan Кын 


LITHOGRAPHERS, and 
GENERAL SHOW PRINTERS, 


Carry the largest line of Circus and Menagerial Stock Pictorials in the world. 


LOW PRICES. PROMPT DELIVERY. 


Fifth and Lock Streets, 


CINCINNATI, OHIO. 


CINCINNATI 
NEW YORK: 
CHICAGO: 


CII i МУ, МММ; i М; М; i М; 


ROOSEN 


INK WORKS, 


66 —68 


JOHN STREET, 
BROOKLYN, N. Y. 


Enlarged Edition. 


MODERNIZED 
ADVERTIS 


The third editio 


lished ona 


containing 1 
designs, all h 
аге mod 1 t 
date - 
Of interest t 

All Ady E] 


illustrated 


Designed 
a and put 


ny 


lishe inder the s 

stipervision of 
BINNER, 

The Illustrator, Kn 


graver,who conducts 
the most c 
engraving est 
ment їп Ame 
inlarged Edition sent 
only on r i 
10 cts 


BINNER, Chicago 


inlet 
m € 


postage 


THALMANN’S Printing Ink 
—IS THE BEST 
——IN THE WORLD 
BRANCH OFFICE — FOR ТИН MONEY 
415 DEARBORN ST 
CHICAGO. 


RERS 
PRINTING АХ 
LITHOGRAPHING 
KS 
AND DRY 


W 


F 


ILORS. 


stock COMPANY? 


a st pes 


Т 


OK КЕР 


ssa 
Ач! 


esas 


L 
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POSTER PRINTERS 


{drer ments under this head ave printed fre 
harge in nonpareil, In bold face type (ао dollar 
per vea Display ad ments (nol euvceedis 
à y tn 
ne d 1 
tni 1, 
Bien, Julius X Co., t40 6th ave, New York 


Boston Job F'rintin 4 Alden, Boston Mass 
Brooklyn Daily Eagle Job Printing Co 
Budget Show Print., Box 38. Elmira 
Calhoun Printing Co, Hartford, Conn 
Calvert Litho Co, Detroit, Mich 
Cameron Show Printing Co, 
Central City Show Printing Cc 
Central Lithe and Eng Co, 14 пес New York 
Central Show Frinling Co, 143 Motir Chicas 
Correspondent Show Frinting Co, Piqua, Ohio 


N.Y 


Апп, New Yor 
Jackson, Mich 


Conrier Printing Co, Brantford, Ontario 
Courier-Journal Job Rooms, Louisville, Ky 
Courier Show Priming Co, Buffalo, N Y 


Cox's Sons, John, Gay and Pratt, Baltimore 
The Donalds^n Litho. Co., Cin'ti, 
Eichner & Co, Baltimore 

tmpire show Printing Co, 


7175 Fivmonth F lace, Chicag 
Enterprise Show Print , Cleveland, О. 


uting С Erie, Pa 
151 Devonshire, Boston 
Francis & Valentine, 517 Clay, San Francisco 


Free Press 5h w Print., Detroit 
Fox, Richard K, Franklin and Dover, New York 
er Litho Co. Chicago 
Gillin Show Prin 12 West 14th, 


New York 


Goes’ Litho Co, цо Monroe, Chicago 

Gt. Ani. Eng N Print Beek man, New York 
Great Western Printi Co, 511 Market, St Lonis 
Greve Litho к The, Milwankie, Wis 

Haber, P. 8, Fond-diu-la^, Wis 

Hasselinan Printing 4 Indianapolis, Ind 
Hatch, С R. & H. H., Nashville, Тәпи 


Hennegan & Co , Cineinnati, Ohio. 


Jackson, J В, 45 Centre, New York 
Jordan Show Frinting Co, 125 Franklin, Chicag 
"urnal Job Rooms, Columbus, 0 


1 
Ledger J 


of sso, Philadelphia 
Libbie Snow Print. Bos'on, Mass 
Lick Show Print, Fort Smith, Ark 
Liebler & Maass Cenlre, New York 
House, New Orleans, La 
yo, Ww th, New York 
H. < 42 west nth sl 
^ Мажа, Ont., Canada 
х t! lair leveland 
v] l, Detroit, Mich 
ting & Eng t hicag 
i St rson, Seattle, W 
Ont., Canad 
Ri rds X 1 New York 
Riverside Print Milwauke W 
Sackett х Wi Litt < th ave. ат 
st New Y k 
seers, A. S I th street. New York 
Springer t way st, New ¥ 
Star Fr tut se nd, Seattle, W 
Мегге nt min Francisce 


t'r n € Rochester 

Union t 1 Walla Walla 

United states nting Co., Cincinnat 

What Cheer Show i 4 rovidence, R 
Winter! 1 Show « к 


PRINTING HOUSES 
That execute high-class Distributing Matter 


h p mat zlty of Ane!» 
fr imph h / 
H meter /^ 
1 , , , " 
Black wat Office, Frankl V 
The Donaldson Litho. Со. сш, 0. 
Eaton, Allen & Co, Grand Rapids, Mich 


э, Clieinnati. О. 


Beach St., Boston, Mass 


Н -плекап & 


ibbue Show Frint 


west уг st., New York Cit 
I 11 House, New Orteans 
4 t Y M 
Frin kly 
ess. Ne 

WwW 


Sinclair 
$ 
Valentine, 


New York, 


Make LS s Lo 


me Printing Inks. 


Brook lyn 


DE OY 


^ ———— —— ” 


| 


Snin'l W. 
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MURAL SIGNS AND PAINTED BULLETINS. 


sements under thts head ase inserted fo 
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Ivertising t 
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l'heO. J. Gude Co., 


XN 


Hoke, 


Todi л 


Mural Signs and Painted 


Bulletins. 


News Notes and Comment in an 


Interesting Field, 


ыу rliser t гм 
| 
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^ 
^ V Ww 
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^ 
1 
` 
Üw 
‹ 
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e) 3 5 iix s ЕРЕ R R. (e 
e = S Е ® 811 Vine Street, 
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x CINCINNATI, O 
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s hà ent with a pi elt 
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LIVE ADVERTISING. Mes 5 


А. Н. CARNEGIE. PORTAGE, wis. 


ЕН Poster aud Distributor, 


boaril ÁN. Д Work done in 
— 1те, * 


^ solitary peus make 


Jw MANGANITE EVERLAST. 
e \ - m LE" РТТ 
“ A 4 eb жшн Liv 


|! complete 


Eon Advertising ## Bill Posting Co. tab EM 


CHAS. W. KEOGH, Mannger. capaclous " 


Academy of Music, CHARLESTON, S. C. 


VICTOR JACQUES & CIE, 
PITTSBURGH,.PA 


POSTER INKS. 


ICES TO SUIT THE TIMES 


Sign Writers and Sign 
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Painters. 


first time, we 1 will 
1 nteresti of 
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V i publieation, 
the de profitable 
ters a rtisers 
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‹ th whom it is 
| of useful 
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‹ I ffers better 
n t 1 facture of 
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nan prisit retailers 
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I a es ot EE Г 
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THERE WAS A TIME when out-door — €: 


engaged in the various phases of this craft were regarded as i qes 


BUT TO-DAY,- its different. As the science of busiess 
unfolded its hidden powers, the giant strength of “Display frce 
how to write nice, winsome newspaper advertising, strong arghei 
was a problem of increasing pressure. How to get a generdsw 
population was the great question. It was answered by the bilbos 


BUSINESS RAISED ITS HAT, held out its hata 
magnate whose holdings rivaled a railroad franchise. Тһе distiut: 
tising matter. Апа the painter became an individual whose hr 
hand" of the heavy depositors in Eastern banks, and, in fact, fcc 


In the battle for recognition of out-door advertising no painter f@h 


1 GUNNING STA 


No other paint advertising contractor has spent one-tenth | 
tisers. Gunning’s shout for “Ads of the Streets" has always фо 
the interests of the bill-posting fraternity for years. Gunninga 
said: “ Boys, for good service you deserve all there's in it, andjo 
done more to directly educate advertisers to an intelligent apprqat 
in the business. No other general sign painter has one-tenth 
has. And with more men (by, a safe guess, double the numbéot 
constantly, under regular district superintendents throughout 1 
has ever been perfected, the head of the procession of display#\ 
Company. The leadership of this concern as the representa 
is as clearly merited as it is recognizable. 
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Jrediums were deemed catch-penny swindles, and when those 
escript rowdies, with no footing in the legitimate business world. 


igss promotion developed, so did advertising, and, as advertising 
се” stood out in sharp relief. The *experts" came, showed 
xXhents and convincing explanations, but how to “stir things up” 
dsweeping display effect widespread enough to move an entire 
ilbosters, the painters, -the boomers of business to-day. 


il and became “chummy.” The bill poster became a municipal 
пог became a respected authority upon “circulation” of adver- 
: mployment and management of traveling genius wins the “glad 
,iccessful advertisers everywhere. ; 


f@ht as Gunning fought. As an exponent of the business in general 


S FOREMOST | 


A~ "ооо. 


~~ 960060, 


h money that Gunning has in “missionary " work among adver- 
; hg out loudest, and, in the broadest general way, has advanced 
ing@as never asked a share of anybody’s profits, but has always 
idjore.” Апа in standing for Fair Prices for Good Paint Service has 
prdation of Fair Prices for Good Posting Service than any other factor 
of the capital invested in Bill Posting as a business that Gunning 
108 bf all other general sign contractors put together) on the road 
United States, all working on the only organized system that 
ayllvertising operators is plainly recognizable as The R. J. Gunning 
out-door display advertising institution of the United States 


FAIR NOTES. 


A UNIFORM TERMINOLOGY 


In State and County Fair Premium 
Lists. 


In the preparation of a premium list for 
a fair or an exposition it is found neces- 
sary, for tlie sake of convenience, first to 
assort the premiums offered into several 
large groups, and then to divide these 
large groups into smaller sub-groups. 

The first division naturally gives us 
a group for horses, another for cattle, 
anothe1 for swine, still another for poul- 
try, etc. A further division gives us sub- 
groups for the different breeds, varieties 
or kinds. 

This system of grouping and sub-group- 
In all 
have first the large group and then the 


ing is a universal one. fairs we 
smaller sub-group. In all fairs there exists 
the necessity of designating the main 
groups by some name, as also does the 
necessity of designating the sub-groups by 
some паше. 

In the premium lists of the Cotton States 
and International Exposition, Canada‘s 
Great Fair and Industrial Exposition, «he 
Great Inter-State Fair at Trenton, N. J., 
as also in the lists of the Wisconsin, Ohio 
and Indiana State Fairs, these main groups 
for horses, for cattle, for sheep, for poul- 
Mich- 
them 


try, etc., are termed departments, 
igan, Iowa and 
divisions, In 


Minnesota term 
New York, 


Nebraska they are termed cusses: while 


Illinois and 


in Maine and Montana they are given the 
double-header of class and department. 

The sub-groups, as for instance the sub- 
groups for ''Jerseys'' and for '* Poland 
China," are called in the premium lists of 
the Great Inter-State Fair at Trenton, N. 
J., Canada's Great Fair and Industrial 
Exposition at Toronto, and in the pre- 
mium lists of the State Fairs of Wiscon- 
sin, Michigan, Indiana and Minnesota, 
classes; іп New York the same idea is 
expressed by the word section; in Illinois 
and in Nebraska by the word /o/; in 
Ohio by the words entry book; in Maine 
by the word No., and in Georgia by the 
word group. 

The foregoing illustrates briefly the 
varied terminology now in use in the pre- 
mium lists of our large state fairs and expo- 
sition. An examination of the premium 
lists of county fairs reveals a still wider 
breach in the use of terms. 

This marked diversity in the use of 
terms, even in adjoining states, to express 
exactly the same idea, makes it almost 
impossible for fair managers to correspond 
intejligently with each other, or with ex- 
hibitors, and leads to much confusion in 
numerous ways. Why use the word de- 
partment in one state, class in another, 
and division in another, to express one 
and the samg idea? Why should that 
part of the premium list corresponding to 
a section in the premium list of the New 
York State Fair be termed by the Wiscon- 
sin State Fair а c/ass, by the Ohio State 
Fair an entry book, by the Illinois State 
Fair a /o£, by the Maine State Fair a No., 
and by the Cotton States and Interna- 
tional Exposition a group? 

At the recent annual meeting of the 
Western and Eastern Fair Association, 
held in Chicago on the 19th inst., this 
matter was acted upon and a uniform 


terminology was adopted to be used in 

the premium lists of all the state fairs. 
The words chosen by this Association 
Cians,” 


such fairs as desire a further division, 


are '' Department," and for 
t Prize Number.” 

The; t Department” will be lettered, 
the “Class” will be 
There willbe, for instance, a Department 


while numbered. 
"A" for horses, a Department “C? for 
sheep, a Department “D| for swine, 
ete., etc. There will be for instance a 
Class '* 10" for Jerseys, a Class '* 14°‘ for 
Holsteins 
іп a class may be designated, if desired, 


etc. Each animal or article 


by a "Prize Number" which, if used at 
all, should commence with number one 
and run consecutively through the pre- 
mium list. 

The adoption of this uniform system by 
the state fairs is a great step in the right 
direction. 
all, to fall into line. 


Secretaries of all fairs, both State and 


County fairs ought, one and 


County, should send to T. J. Fleming, 
Secretary of the Western and Eastern 


Madison, Wis., for a 
sample page of a premium list under the 


Fair Association, 


new rule in order that all premium lists, 
published іп 1896, may accord with the 
uniform plan recently adopted. 
ARTHUR BABBITT, 
155° Sec. Wis. State Agr. So 


4 


thief ої 
Don't delay another day in effecting vour 


Procrastination is the time 
organization, electing officers, appointing 
committees, and choosing dates for next 
year. Nothing has such a vital influence 


on the venture as an early start. 


BELIEVE 


well 


the best form of ret 
gotter 


circulated among t hon 


neighborhuod, bearing hi 


originai—stories written especially f 
matter " 
second and last 

One merchant ir 13 


monthly service, bein; pr with 


NOSTON BANK REFERENCI 
Beacon Trust Company 
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Address 
promptly, 


BILLBOARD ADVERTISING is the Official Organ of the OHIO Bill Posters’ Association. 


Dates for State Fairs of 1596, have been 
recommended by the Western and East- 
ern Fair Association, as follows, which, if 
adopted by the different State Fair Boards, 
will avoid any such. unfortunate conflicts 
as occurred this vear: 

New York, August 24th to 29th. 

Ohio and Nebraska, Aug. 31 to Sept. 5. 

Michigan and Iowa, Sept. 7th to 12th. 

Indiana and Minnesota, Sept. 14 to 19. 

Wisconsin, September 21st to 26th. 

lllinois, September 28th to October 3d. 

Missouri, October sth. 


BILLBOARD ADVERTISING is read by 
showmen, fakirs, privilege men, horse- 
aeronauts and adver- 
tisers. It pays to advertise 


BILLBOARD ADVERTISING, 


men, exhibiting 


a fair in 


Don't forget that, beginning with the 
January issue, BILLIIOARD ADVERTISING 
begins to publish the dates and official 
rosters of the fair list for 1896 
This is one of the 
strongest and best advertisements a fair 


Send vouzs in new, 


can have, and it costs absolutely nothing. 


There were seven hundred and eighty- 
one fairs held during the season of 1895. 
\ careful comparison of our subscription 
books, with the completed list, reveals the 
fact that hundred 
subscribers to BILLBOARD ADVERTISING 


seven and seven are 


Hay the secretary and pay him well 
** Verily the laborer is worthy of his hire,’ 
and no one iabors more laborionsly than 


the secretary. 


#5, 2 У 
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No Office Complete Without It. 


Business 


A Fractal Journal of the Office 


Hsaves money by discovering the 
best way of doing things in the office 


It treats particularly upon : 
ACCOUNTING, OFFICE ROC S 
TINE. BOSEXESS ЖОЛ АЭРО : 
VENT and ADVERTISING È 
and incidentally upon FIN ANC : 
MANCUPACTORE, TRANS 
FOR TATION COMMERCI 
and ECONOMICS 


The stated departments of the рар 
include OF FICK МАП, Bai, being letter 
from practical men on office and busi 
ness toples; OFFICE RECORD, con 
taining illustrated descriptions of new 
LITERATURE, © 
Previews of new books; ART AND PRA 


sdevices ; BUSINESS 
È TICE OF ADVERTISING presenting sti 
4 H 

les in successful publicity; INSTITUT 
AND ASSOCIATIONS, recording th 
transactions of the organizations an 
office men; and BUSINESS. Law, pr 


setting articles 


‹ hay ics SIX 
K mn how topi Of х 
cial importance to business шапар 


The PRACTICE м, А 


COUNTING, contains carefully prepare 


supplement, 


articles on aecomiting methods 


leseriptions in detail of 


ti in РРА НЯ 
rite lier n \ 1 
eticed. in deadin 
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pages, illustrated 


lement, £2 à year. Sam 


ming this advertisenn 


KITTREDGE COMPANY, Publishers 


I3 Astor Place, NEW YORK. 
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RETAILERS 
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Clifton $. Wady, Writer, 27 soon streer, Boston, Mass. 
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Poultry Shows. 


TE Uuless given, the secretary's address 
mnds with that of the show 


ALABAMA. 


mery Alabama Ponltry Association 


СКЕН. 


S M Freeman, sec y. Simt 


1 m m WT s. F Me klem, see'y 
nento st t, unl Ca 
COLORADO. 


ings FW Mitclieock ке M 
East Kiowa street, Jar 


I K Felch, judy John Нет 


CONNECTICUT. 


5H Weaver, sec" 


| Zimm г. H P sen 1 NA 
s~ EM Hunt, sec’y k 


DISTRICT OF COLUMBIA. 


1 Poultry Show, Washington Ge k 
ec y, Fel 3-1% 


n. Nationa try and Pree 
ан. 14 


GEORGIA. 


Kx position, Atlont A 


ILLINOIS. 


liom County 1 try 


Hartwell, sec's 


INDIANA 


X let Stock Ass k 
ers D 


IOWA 


^ 


KANSAS. 


Wale, judge J. К 
wes xe Wi 


KENTUCKY. 


Kentucky Ponit 


x" 12 
N 


MASSACHUSETTS. 


MICHIGAN 


terbeld and Tuck 
У, M 


MINNESOTA 


Winona Ромиту Asso 


MISSOURI. 
tal, Kansas City VM х 
innt street J W Wale, W 
Wutterfiebl, T H t 
E. M. XN 1 1 П 
EN 
VE W 
у ve 
Y ki А p 
wee 1 | Ww Hatch k 
€ R Cron г SNC 
M Dec 
Then. Hewes р t Ho Hi 


Dec 16 


BILLBOARD ADVERTISING IS READ ALL OVER THE ENGLISH SPEAKING WORLD. 


іде, Dr J Е McArthnr, 


NEBRASKA. 


NEW MEXICO 


NEW YORK. 


NORTH DAKOTA. 


NEW HAMPSHIRE. 


PENNSYLVANIA. 


— PNE: 


TENNESSEE. 


Үн, 


WASHINGTON. 


BRITISH COLUMBIA. 


mitry Assaviation, Vaneonver 


Conventions, etc. Flower Shows. 


Dec. 6, 7. Reform Press Association, Lawrence, Council Bluffs, la. Southwestern fowa Horti- 
: Kas А : cultural Society, Dec. 16 to 20 
dec. 17 iua : y Эч vra `: 
de 3d [ы ) узан meeting Maine State Grange Sigourney. 1а. Dec.4to6. 
Dec. 11, 12. State Dairymen's Association, at Adrian, Mich. Dec. 3to 5. 
syracuse, N.Y 
Dec. 12 and t National Keform Association 


анале | Expositions. 


17t0 19. Slate Grange Association, Ila agor, 


DO UM Or а eae Atlanta, Ga. 1895. Sept. 16, to Dec. 31. 
BO ark SEMCRUDRSITANNOCIR NOR, пе Baltimore, Md. 1896. Indefinite. 

De ‹ hio Academy of Science, Cin- Dallas, Tex. 1996. Oct. 12 to Nov. 15. 
cinnati ~ 4 ' Montreal, Can. 1896. Indefinite. 

J Ae mu tective LeagueofAnrerican Show: Nashville, Tenn. 1896. Sept. 1 to Dec. 24. 

J 8 Association of Distri- $t Louis Mo. 1896. Indefinite. 

- rs, Cincinna ы Oakland, Cal. 196. Indefinite. 
pe е, “1 i beupue ӨП conimilsion Cleveland, О. 1996. Indefinite. 

Jan 7t Farme Institute, Springfield, 111, Mexico, Mex. 1995, Indefinite 
er SN nd Farmers’ Institut, Saginaw, i E iti 

Jan tom, Northwestern Curling Association, Fore Еп xpos — 


Bonspiel, Duluth, Minn Paris, France. 1900. Aprili5to Dec, 31. 


Jan. 21 to Winter Carnival, St. Pa Minn Johannesburg, South Africa. 1896. May 1 to 
Fe t Spring Carnival, Phenix, Ariz June 3 Chas. P. DeGarmo, Director General, 
" t National Educational Association Р О. Вох 1939, Johannesburg, S. A. R., Sonth 
tion, Jacksonville, Ela Africa. — 
April à to Ihe Christian Endeavor Union, of 
ub алараа Ceu a THALIMANN’S PRINTING INKS 
Knights of Pythias Encampment, Min- 
li, Minn EASILY WORKED! 
National convention Кийе States Letter SAVES ROLLERS! 
т rs, Grand Rapids. Mich. Ко! Milt * "S s vell 
ыи аны АРША н lilne MAKES MONEY! 
san Fr isco, Cal. Ilor«e Show, De to 8 о USE МО ОТНЕМ! —о 


Che Babbitt Entry and Record System 


„КОЕ FAIRS.44 


The only perfect system for re- ) -CONSISTING ( Combination Index and Ledger 
cording awards and moneys ге- ^^ | Р 4... Entry Book, ... 
ceived from and paid to Exhibitors ) OF \ 20. . . . Award Book. 


All newly designed and now being published. . . Ready for sale. 
Feb. 1st,'96. Sent to any Sec'y іп U. S. or Canada on approval. 


p, Е d 


1 еса Wisconsin’ State Agr. Society. 


MADISON, WIS. 


SeSSCOCOSSS SOE 
о Leaving Him ae 
со fo Guess 

Gp Dos жт 


at vou сап do—let all whom you hope тау 


SY ае А : 5 3 
[ea R somed J w. Get them interested in vour work. Start the 
ae new vea g а newsy booklet or circular to them. It will pay. aS 
Or t e ing advertising matter and furnishing illus 
E $ tr d d matter. 1 am reasonabie and do not expect 
Xo t i i what lean dw. Itheretore make this 
e ЕСА OPPER e 
t de -tising.”” 
3 The regular charge for writing a bookiet is $10. 1 will, until January 
EOS 30.06 dho it tor anyone sending me $2, and will give an illustration for the 
S6 ‹ free. Тат ns s 'Ou must wait two weeks 
or more. Ii veu preter a. circular to 4 t, $2 you can have it for 
the $2 - hut klets are my specialty. 
e n \ write to me before Christmas, ] will send vou my pretty e 
QM, trated klet about how Fdo it, free. 


RS : Roou Te R. L. CURRAN, Эр ic хенд Sts., 


e ep 
SOS Qo Qo eme, 


s P. C. STOUT Sign апа ви Posting Co. 


LICENSED CITY BILL POSTERS, 
ADVERTISING SIGN CONTRACTORS, 


is Осе, 215 North Eighth Street. 333 Missouri Avenue, EAST ST, LOUIS, ILL. 
Members Inter-State Bill Posters’ Protective Association, - - - 


30 BILLBOARD 


STREET CAR ADVERTISING. 


Adverlisements under this heading ате put 
hal t 


free of charge im nonpar In bald face 
dollars per меа». Гура cents per line 
Carleton & Kissam Bromfield St., Hoston 


and Postal Telegraph Build g, New York City 
Broadway Advertising Со, Hugh J. Grant, pres. 
61 Broadway. New York City. 4 м 
O, J. Mulford, Hammond Building, Detroit, Mich 
Western Adv. Co., 316 Union Trust Building, 
St. Louis, Mo 
Sam, P, Ferree, 231 Broadway, New York City 
Manhattan E. К. Advertising Co., 33 Murray st., 
New York City 
M. Wineburgl.Sr. Boston, Mass. 
м. Wineburgh, Jr., 164 Bank st., Cleveland О. 
Wyndham Robertson, Dallas, Tex 


Street Car Advertising. 


The billboard inen and the mural sign 
people are in the habit, when confronted 
with an inquiry from the advertiser re- 
garding the efficacy of strect car adver- 
tising, of promptly replying tiat such 
advertisements are good, Then they im- 
mediately proceed to impress upon him 
the fact that no one has to part with a 
nickel before they can look at the bill- 
boards or niural signs. 

This may be considered a good argu- 
ment, but there are a whole lot of people 
who do not think so. They maintain 
that the people who have not got the 
nickel to ride with, will not have nioney 
to purchase anything else. 

It is said that tlie O. J. Gude Co. will 
add street car advertising to their other 
departments. 


It is rather strange that no one has yet 
obtained the privilege of the South Cov- 
ington and Cincinnati Street Railroad 
Co.'s cars. The system is the best pat- 
ronized line in Cincinnati, and embraces 
the following lines: 

1. [Cincinnati, Bellevue апа Dayton. 

2. Cincinnati and Fort Thomas. 
3. Cincinnati, Newport and Covington 
(York street 


4. Cincinnati and Newport ( Monmouth 
street ). 
5. Cincinnati and. Newport. ( Washing- 


ton avenue). 
6. Cincinnati and Newport 
street ). 
7. Cincinnati and Austinburg. 
8. Cincinnati and Milldale. 


Paterson 


9. Cincinnati and Rosedale. 
10, Cincinnati and Ludlow. 
11. Cincinnati and Bromley. 


12. Cincinnati and Covington ( Main st. 


13. Cincinnati and Covington (Madison 
avenue). 
14. Cincinnati and Covington (Greenup 


street 
The system embraces two hundred and 
eighty cars of the most commodious and 
handsome make. 


Unless you have two cards in each car, 
one on each side, vou are throwing away 
half your opportunity. 


When your ad is in the cars the public 
is not hurryiug by with minds intent 
проп their destination. Quite the con- 
trary. They are seated right in front of 
if, where they are bound to see and read 
it, at a time-when they have ample leisure 


to consider, digest and. speculate upon it. 


BILLBOARD ADVERTISING is very much 


sought after by officials of state and 


county fairs. 


ADVERTISING HAS THE LARGEST CIBCULATION AMO 


J. Л. Clough, 647 Austin Avenue, 
Chicago, Illinois, U.S.A. 


PRACTICAL DISTRIBUTOR. 


I elaiin to have the best crew of distributors in Chicago, and the name 


of doing the best work. 
REFERENCES! 


Fuller & Fuller Co., Wholesale Druggists, Chicago; 
J. W. Webb. representing Hood's Sarsaparilla; W 


А. Waters, representing 


Paskola and Shaker's Digestive Cordial, and others 


STREET CAR ADVERTISING. 


Hy GtoRcGr KISSAM. 


Street car advertising of to-day is vastly differ- 
ent from that of former vears, and its volume 
in the aggregate is extremely. larger than the 
uninitiated can conceive оѓ. 

Writing alliteratively, this resnlt is due te 
merit and management. A retrospective view 
carries us back to the old yo-as-yon-please, irre 


ized c 


sponsible, unmethodical and variabl 


period—a period when the advertiser was obliged 


keep 
watch his “ads after 


to print all sorts and sizes of cards and t 
a corps of detectives t« 
insertion, for the sole purpose 
they were in tlie cars. 


of making sure 
The lessees of cars in those days looked on th 


advertiser as legiti ind, with an i 


ate prey 


clad contract signed, usu: won all suits. even 


though evidence was produced showing only a 


small percentage of the cards were in the cars 
when looked for. The carc 


small and enclosed in dirty frames 


is themselves were 


covered with 
glass, the glass itself contributing to injure the 
effect of the like a 
reflector when the sun or I.mplight struck it 

I 


card behind, as it acted 


There was no system iu ihe business, aud ad, 


vertising investors became discouraged. the 
i 


medium waxed unpopular and the siness bade 


fair to relapse into innocnous desuetud 
About this period Mr. Akerman. of Worcester 
and Mr. Rondall, of Boston, Mass, produced 
each a 
similar in principle but differing im detail 
Mr. William F. Carleton, who then had in 
charge the advertising department the Dry 


€ 


concave advertising essentially 


Dock. East Broadway & Battery К. К. С in 
New York, saw immediately that at last the 
problem of "display" had been solved Не 
arranged for a lease of the Sixth avenue cars in 
New York equipped them with th ncave 


racks amd by his systematic business methods 


filled and kept full the s 


pac 1 this line until 

he relinquished it for a larger field in the cits of 
Boston ` 

street car advertising is contiunally growing 

more po It appeals t lasses with 

irresistabl ind miavoidabl juence, the 

so displayed as to be easily read and 


la method х1 


k the that will 


ue in this 


rs today are continnally being im 
gle to produce them con 
f the AT 


advert 


iugennity milder 
14 that th 


ising par 
spirit lithog i 


aphers pr 


engra and artists are continually 1 
to produce new and striking designs for 
jt t of impressin and much 
thought is given 1 the 
service 

That street car advertising 1 1 isi 
ness principles. has come t« by 
the throng of prominent ad Sw 1 
are to be seen in the cars t sers of 


long experience and go 


One very strong point tha 


r advertiser is the 


ion that street 


no guess work 


AT vits that n 1 
rcul іх really understat s the figures 
given are taken from annual reports to the rail 
road commiss т^ and е actu 
митет passengers 
Th concave racks is ur id 
able t limited in extent, this in 


sures the Ttisement being seen Taking 
nsideration, street car adver 
winner amd its future is 


Printers Г. 


*9999999999999999999 


*9999999 


Contractors for Advertising in all branches. 


NEW ORLEANS, LA. 


Crescent Aldvertising and Distributing Co, 


3462 LAUREL ST. 


«9999999 


*9999999999999999999 


C. A. VAUGHAN, 


Formerly the business manager of tlie 
Pitkin & Vaughan Co., Chicago, Theatri 
ca] Printers, is the manager of the Chica- 
go Branch of tlic Thalmann Printing Ink 
Co. All the old showmen will be glad to 
lo learn that Mr. Vaughan has regained 
his health, and is engaged in active bus- 
iness. 


BILL POSTING and DISTRIBUTING 


In Manning and Sumter, by 


T. M. YOUNG, 


City Bill Poster and Distributor. 
MANNING, S. C. 


Box Y. 


NG THE MANUFACTURERS. 


THE HUSTLER ADVERTISING CO. 


24 N. Main St., Fort Wayne, Ind. 
MAILERS AND DISTRIBUTORS 
Prompt Ser t Ava Vin 


THE BILL POSTER 
CARTHAGE, MO. 


JOS. BARRATT. 
ADVERTISE WITH.... 


JAMES COFFEE, 
City Bill Poster, 


Hill Posting 


Distributing and Sign Tackiug 


DUBUQUE, IOWA. 


SPRINCDALE, ARK. 
D. H. WHITENER, General Distributor 


Signs tacked мр. First-class service 


George W. Bills, 
Toledo, 0. 


Established 1868, 
Population of City, 110,000. 


The Old and Reliable 


LCIZENSED 
Bill Poster and 
Distributor, 


Estimates furnished 
On application. 
The very best 
References in 
All branches of the 
Business. 

I will guarantee all work entrusted 


to me to be done satisfactorily 
or no pay for same. 


, SEND 


Your Posting and Distributing to 


W.P. BAXTER 


Licensed City Bill roster 
$00000000000000000000000000000000000 


RICHMOND, KY. 


Agents wanted to sell ready 
made Novelty Signs, М 


SICN 


inches; furnished by the latest Eugraving ti 


cess 
sellers 


toon varieties. Soo per cent profit, 
Catalogue free. Samples ra 


VAL. SCHREIER, Signs, Milwaukee, Wis. 


MANKATO, MINN., POP. 12,000 
J. Н. GRIEBEL, Jr. 


Sec'y and Treas. Minn. StateBill Posters Ass’ 
Sole Contro! of All Bill Boards, Telegraph 


Telephone and Electric Light Poles. 
o All Work Guaranteed. ‘ 


Quick 


MEL— 54 


Window Display. witi taste, und elged often. Зана 


ans of sign writers will мити pe inten ET - i е сызгы» «Быны ш. > 
dyertising yielded by а well-or fu ; 
low display is within tlie r l 2 
tailer in the land і 
j FOR HORSES 
^ › ada ent 
з y token put them " stands at the head of all veterinary remedics. Such troubles 
4 " ——— as Spavins, Curbs, s and app Splints, Bunches have no 
p 1 : а terrors for a horse if the master keeps ane Applies Quinn's Ointment. All 
ite i t E М Miller & Sibley, of Frank! zx wnersof St. Bel, brother f Inte Be 11 Boy, write, “We have 
пке} ( s ттеп with great success and кете ot fulfills all clanned forst, We cheer- 
Val i | А í І шет tt ir fre F т be « Splints, Урау т Мег 1t has no equal. 
How much m % Price {т Smaller size, 5oc. Sold by all druggists or sent by mail. 
ir window space in which t - М. B. EDDY 4 CO.. WHITEHALL, М. Y. 
{ selves may be exposed b whieh they — mERPITTT * red 
I 1 
= TET Hive 1 It 
i ючи di " I vk saw son WESTERN ADVERTISINC CO. 
п t "ON {паш 
A 3. Н.Е. RODGERS, Manager. LA CROSSE, WIS. 
o: 
| Venim a BÉ eu DISTRIBUTORS, SAMPLERS, GENERAL ADVERTISERS 
space at an ex position with the u wspapers, the е Ц Ш : 
L mntage of having the salesiet i lie tow Satisfaction guaranteed. Correspondence solicited 
uid peo} locks Population—City, 30,000; County, 50,000. 
1 1] f 
nate object in the window never 
lraw crowd "T^ = 
[he Chicago 395 and 397 
т faith, put vour energy e West 
returis are certain and sure Bill P 4 А 
! where 1 [ osting Harrison St., 
f seeing 
Chaj of Chicago, publishes t e ° 
: r 
v jour tin the world devoted to Company, Chicago. 
ssing Every one mtereste 
work should be a subscriber to it 
| - ' x 1 We have unequiled facilities for prompt and honest 
fundamental. principles of k 
ETE E Ioui Р 1 k service. LOCATIONS THE BEST. 
mpinnernts green J Р " 
| mpliments orang Doing work for ten of Chieago's Leading Theatres, 
iments orang x " З 
í v compliments purple t and many Commereial Houses, who endorse our 
x »he know system. 
ie windows well lighted at night Е 
time ta linger before them v к 1 P. F. SCHAEFER, Manager. 
1 A xc 


nall electric device, whieh keeps 
cessant tattoo. on the big 


renders valuable 


e name stands out in letters of fire 
rly burns its way into the memory 
beholder 
^ clectrical device throws alternate 

fo red, white, green and purple ` 
n the goods displayed. in the win 


It is proving a strong attraction 


® 1 
t to a window display ae ы 

n New York lias hit upon a nove Ё 

window display Thes have hung ' 
windows with heavy opaque cur aher 

1 which the firm name has beer t T 
When the curtains are down at c T 

the electric lights are turned on wed 


с HUIEST-STOUT SIGN C0. Scene" 


INCORPORATEN n SIGNS 
recall deamon e a Licensed City Bill Posters. ——————— 


——— — Advertising Sign Contractors. 
“sy erue, PUS — Manufacturers of MODERN EMBOSSED SIGNS 


vi сайет that the man wl 213 N. Eighth Street, ST. LOUIS. MO. 


Members Inter-State BiH Posters’ Protective Association. 


| 6. D. HAMMOND & 60. 


« LICENSED 


‘ete ae мышы «ena ec 4 Bill Posters and Distributors, + | 


| s in the window, where they n ` 
ugel often, are preferable to signs PITTSBURG AND ALLEGHENY CITY, 
windaw, which frequently aletruet : ч 
ем ин mar the effect of a well ` OFFICE, NOS. 9 AND Il SEVENTH STREET, 
window wma " у " 
At 
tnliness is next to Godliness Ree Telephone 2134. PITTSB U RG , PA ; 
e theatre manager knows the valm ы ерарете 
{ ilow space, He also knows that жеш VEM. i $ | S агената 
merchants do net oe ў ` i Я > . ti 
ne The Taylor Bill Posting Ge. 
tly painted placard in the window ‹ w OF TRINIDAD, COLORADO. 
ng an ingenious invitation, an al 
(всу, or dini Алинин. is s Legitimate Bill Posters and Advertisers of м n Colorado, 
of value, Et should be gotten up wrtii 


Population of Trinidad and surrounding Mining Сатр, wi иши five miles, 15,000. 


. DEATH 


terial. 


C4 


words, keep abreast of the times. 


PINE CABINET. 


МА Чл Ча ЧА Ча МММ; 


Will soon steal its inevitable march on the old year. 
old age and decrepitude—are the morning aud evening of all things ma- 
This truth applies to business as well, but thore is an advantage; 
the evil day ean be put off by the infusion of new blood. A business has 
its birth, its growth, its period of seeming inactivity, and finally, the end. 
Ward off the епа infuse new blood, new ideas, into your shop. In other 
It is positive economy to add to your 
outfit every labor-saving deviee obtainablo. 

We are the physieian whom you should consult. 


| One Hamilton Manufacturing Со. 


TWO RIVERS, WIS. 


OD TYPE, 


BILLBOARD ADVERTISING Believes in the Efficacy of MURAL SIGNS AND PAINTED BULLETINS. 


Youth and vigor ~ 


= PRINTERS’ FURNITURE, or suerior quatiry. 


The great success of our goods prompts us to renewed effort. 
used about a printing office. We work in BEAUTIFUL HARD WOODS, and finish in the natural color. 
cost us lots of money, but will save you much more. 


mmm 


“тһе difference between 


Heaven & Hell 


Take the Keeley Cure for Drunkeness at 
The Keeley Institute of the East, 


NO. CONWAY, N. H. 


“Тһе Finest Keeley Institute in the World.” 


ИТТ 


25 YEARS IN 
NEWPORT,KY. 


THE FIRM OF . 


G. H. OTTING & SON, 
Bill « Posters « and e Distributors, 


OF NEWPORT, KY., 


Was established in 1870, and fora ¢ ier of & century have en- 
joyed tne confidence and esteem of their patrons. 


Business Office, 608 York St., ^"? 


mmm 
шшщ 


DISTRIBUTING „ e: 
^is. 000 “~ 


^h. of Boards 


umts unis 


A" City Bill килы k. 


ZBORU MARVIN, 
i ,, AURORA, ILL. РА 


ML 


x орана pei 

i., 25,000 „ 

PAINTED ЕЯ Pal 
eal 


Ownallthe Boardsin . . 
NEWVPOR? 
BELLEVUE 
DAYTON 
FORT THOMA 

LIFTON HEI 
COTE BRILLIA 
SOUTHGATE, 
GLEN PARK, 
INGALLS’ PARK 
INVERNESS, 
BONNIE LESLIE. 


TACKING. 


BULLETINS. 


Our line is being constantly enlarged, and now embraces every article of wood 
Don't fail to have our catalogues. 
ASK FOR OUR GOODS. THE BEST IS THE CHEAPEST. 


They 


MOST 
BEST 
LEAST 


That is to say, the MOST information anen 
f the BEST «ality and < 
ry LEAST monctary out 


had hy subscribing for 


Printers’ Ink 


The Little schoolmaster in the Art of Adv 
tising,'* tis — weekly, and is « 


franght wi sh pointers, valuable stat 


advertising 


acter, for the 


ind useful hints 


E 


И уоп, n you will get it for two dol 
subscribe ow а yenr for as long а рет 


ач von care to pay for 


vertisers 
-smiths 
-printers 


If yon u etter ] annary tat, 1906, уои v 

wait ntil find d subscription pr 
vane E ind you will havet 
$5.00 per year, 


Aarne ea Г 


Send your snbscription to the publishers, 
Geo. P. Rowell & Co. 
pruce St, New York City, 


sample Copy bree 


- ш = ————M— 
O ажа 


BILLBOARD ADVERTISING HAS THE LARGEST CIBCULATIQN ANONG THE MANUFACTURERS. 


SHOW PRINTING 


Dates, 3-Sheets, Hangers, &c. 


P. B. haber Printing House. 


GEORGE ELSTON, 


LICENSEO 


CITY BILL POSTER 


Owns all Boards and Privileges. 
ESTAHBLISIT S9 
DISTRIBI FING A SPECIALTY 
Anaconda, Deer Lodged Co., Mont. 


—————— PP 


KALAMAZO : MICH. 


J. Е. Мес ARTHY, 


Bill Poster and Distributor. 


attentio n b эту ү айт 
ШИ 


v me iv М 
ICE OPERA HOUSE BLOCK 


KNOX 


MEADVILLE, PA 
POSTERS PAY PROFITS. 


JOHN A. LAKIN, 


1868-1895 
CITY BINS FOSTER: 
COOPERSTOWN N Y. 


Revised Mailing List of 1,000 
Names for sale. I post and dis- 
tribute bills, and paint signs. 

C. A. HIRER. Rochelle, Ills. 


kintn БЫ d to me will have my personal 
»ronrpt attention 


SELDEN NYE, 


Practical Bil Poster and Distributor, 
201 W. Pack St. CHAMPAIGN. ILL. 


THe STAR , 


^ 

" COIL SPRING SHAFT SUPPORT = 
"IM AND ANTI-RATTLER. ^ 
s T orm = 
= siepi Ы met ware 
а PN ar, Рене 9) ate riss for saie 2 
чуяд THE DECATUR SHAFT SUPPORT СО. 7 

d 


Decatur, Hl. 


0 К MAGNETIC FOOT BATTERIES 
пе the worl for any potency which will 
m for keeping your fect warm. These 
1 DOT n ATTERIES remove all aches and pains 
tand limbs, cause a feeling of new Hie and 
al to the days of youth, Think of the 
warm feet all winter in all weather! 
MAGN ETIC BATTERIES increase the 
f blond, vitalize it and cause a moat delight- 
ix the moment your feet rest upon these 
сак GNETIC INSOLES, Every pair 
ort and satisfaction. If vou keep your 
m you cannot catch cold, What's the use 
DR from those tired, all gone, worn out 
pair of our MAGNETIC FOOT 
WVite is М will act like а charm on your 
nd give you a sensation of warmth and 
nce Try a pair ofthem quick. $1.0, 
for @2.00, any size, by mail. Send for 
A Plain Road to Health,’ * free 

"e AGO MAGNETIC SIIEELI? C°. 

Мачове Temple, сис AG ө. 


` 


vig 


|! want to get an accurate glance at 
le of circus life, send twenty cents 
gestanpsta L. D. DAY, Whitney 
mmn, amd reecive by return mail 

б Adam Forepangh, the Elephant 
His Astonishing Adventures and 
ng Experiences, by Chartes R. Day 


F VANCE, 


nd Theatrical Bill Foster and General 
mtor, Keferences fninished. Member 
nal Distribntors Ass'n of America 


EFi NGHAM, Effingham County, ILL. 
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Ў Р. B. HABER, City Bill Paster, 


N 


(G«€- c «€ «0c €t 0cvc0ccc)9) 
9 SHOW PRINTING THAT IS UP TO THE TIMES. ( 


GOOD WORK Insures GOOD RESULTS. 


FON DU LAC, WIS. POPULATION, 15,000 


IT'S A LIVE TOWN,and HAS A LIVE BILL POSTER. 


MONTANA = 


FON DU LAC, WIS. 


THE BEST AND 
CheapestonEarth 


Ф, 


$ TYPE WINTERBURN 1 Bill Posters’ Association, 
¢ BLOCK SHOW P ; 
n PRINTING t | C A. HARNOIS, Helena, 
(The Finest 166 COMPANY, b STATE CONTRACTOR FOR 
td CLARK ST. CHICAGO, ILLS. C Bill Posting, Distributing, and 
ec€ccccocecccccceccecccecceccecere( General Advertising, 


Helena, Butte, Great Falls, Missoula, 
Anaconda, Bozeman, Livingston, 
Billings, Deer Lodge. 


Prunus е se, ‚ imited = 
| EET 7 m. 
(cs forth 
re [| dps rs. Work 


With bhitlx 
THE FINEST. 


‘Maube rretis 


in haste 
ned paste 
wld proclaims to all creation 


Men ave wise who advertise 


LJ 
Tu the peese nt generation. 
Prices : 
AT. x Terre Haute, Ind. 
THE. LOWEST. 
its 
Te 526 to 532 Poydras Street, 
‘Engraving: *- NEW ORLEANS. ЕТЕ 


"STILL IN THE BUSINESS." 
ESTABLISED 1864. 
My Reference is My Work, Which Speaks Louder Than Words. 


ALBERT WEBER, 


—THE LICENSED— —— 


Bill Poster and Distributor 


OFFICE: 330 CAMP STREET 
NEW ORLEANS, LA. 


Tt Pays 
Co Advertise 


Printing Presses, 
Printing Inks, 
Printers’ Furniture, 
Type, 

Paste, 

Paste Brush Handles, 
Paste Mixers, 
Posters, 

Tickets, 

Paper Cutters, 
Printing Offices, 
Boilers, 


6666555559 


retail or wholesale—wh 
eat very reasonable rates, co 
1 ds or otherwise, ex ept poetry 
ts should write me anyway ; E have a special g iter for such, 


CHARLES J. ZINGG, Farmiga, Me. 


Fischer’s Distributing Agency. 


Ld be НЕК Ma 
arnam St 
Omaha, Neb 


WANT to hear from adve 
ul tising resin m 


Ttisers 


ntract for their 
take effect Jannary ist 
o»ly what ! believe in 


Engines, 
Office Furniture, 
Electrotypes, 


УШ nager. ©. P. GOODMAN, Sec'y, 


Mgr. Goodman Drug Co 
Omaha, Neb 


OUR SPECIALTY Patent Medicine and Newspaper Work. 

OUR EXPERIENCE - Ten years in the business. 

OUR GUARANTEE-C-Our reputation for good work. 

OUR REFERENCE- Never lost a Customer 

OUR FRIENDS - Our Patrons. 

OUR TERRITORY- Omaha, South Omaha, Neb.; Council Bluffs, Iowa. 
OUR ADDRESS- 1505 Farnham Street, OMAHA, NEB. 


SCHENECTADY, N. Y. 30,000 


Has a BILL POSTER that can do justice to your work. 
in the person of 


Photo-Engravings, 
A. F. FISCHER. 


Ти the Columns of 


Billboard Advertising. 


Bill Posters! 
Best Paste Brush Hendle on Earth, 


| HAVE THEM. YOU NEED THEM. 


MACK W. PEACHEE, 
I6 Water Street. INDIANAPOLIS, IND. 


With a population 
of nearly 


He personally 
OWNS over go per 


С.П. BENEDICT. — 
* e e ia 


BiLLBOARD ADVERTISING is the Official Organ of the Associated Bill Posters' Association. 


te Bil Posters’ Атр TRUST YOUR WORK TO 


упы. E. TIEMANN, 


CLAUD James H City Bil! Poster and Distributor, 
5, 508 $. High St. * BELLEVILLE, ILL. frs HA = у Қ а \\ 
; омЕрното- I? АРМ п CUTS кон S 
SIN: П NEWS PAPERS, 
Pine Bluff, Ark. ENGRAVERS 4 


CATALOGU, B96KS, 
Letterheads Labels.et 


CHARLES SENYARD, ui ! 
Sign + Writer + 5nd + Bill + Poster, Xx ILC Mu 


srk the rabbit f ON ou 


е maybe we сай do some 1 ess Write me Yours Postertrorilvy 
ve T " А > f [t E. GROSS, Roon 
City Population, 18,000. Jefferson Co. Population, 85,000. 

Special attention given to distributing alladvertising matter. All work guaranteed. E © Lo A R P E IN T E Fe 
Estimates furnished on advertising thronghont the State. . . ` 
REFERENCES :--Вапк of Pine Bluff; Merchants and Planters Bank. MANAGER OF MUS'C HALL 


Mone CRT City Bill Poster ad General Distributor 
SAN DIECO BILL POSTINC CO. WORK WELL DONE OR NO PAY. 


FRED. F. STUTTZ, Manager. SAN DIEGO, CALIF. кин, Windhain County, Conn. 


©. RUNEY 8. SON, 


WAUKEGAN, ILLINOIS, 


ETT op. 
лар 
Le 4 


uy OS EE ST ee = 
Bill Posters « Distributors, 
Circuit, 18 Towns.—Population, 35,000. 36,000 Square Feet Billboards. 5,000 Stock Letters always on hand. 
Ws TSE THE DONACDSEN GTCTIDE. 


Have vou seen the New Model No. С. завы 
Improved American Typewriter? $0 LACONIA М.Н. ciry иг Posten a отаву 


POPULATION 15,000. Space 3,000 Sheets АП Work Guaranteed. 


ST. LOUIS -KEA 
NE NGRAVING (0 


4. Ding fm 
> eg ms 


1 т, =, 8. — SEND TOR SAMPLES 
и“ j E А 
E 8 в 
Contains New and Improved Construction developed in the manuf actnre and use of thons- H.W. Walker 
f the 4 › tisa eu ms pose ation of мор naty and capa ni ility, being EH apid, durable P [0] lC 
and <‹ 1 т1 in sigh uses Юю nit int rect from type whicl 
і х z mie 1 f t BIET. К атса пенсне by Юу кз d ue lys na Кее d anc l Manager. [ ! 
zuarantee 
Our Third Wear and No Competitor. Send for catalogue and letter written with it. OFFICE, 53 ROWLAND STREET. 
AMERICAN TYPEWRITER COMPANY Bill Posters and Ceneral Advertisers, 
М Place Un on Your Liat, nnd bo tin line 
CITY HALL SQUARE, NEW YORK. Members Assoclated Dill l'osters' Association, and Michigan State Association 


BILLBOARD ADVERTISING is the Official Organ of the International Distribrters' Association. 35 


se Qum ЧИ Fre Een el 

| USE THE Кеше 

| s ess] B RAM SBY: sof bz 
¥ | Y i | AINT 13 

\ LICENSED 


PU | A 
DiSTRIBUTORS — | Діон 


GENERAL 


Cor ADVERSE kr) 


LENA SD Pe Ea 


LASTE MAIN, 
NEXT DOOR TO 
POST OFFICE 


— 
S 
ONE OF OUR ——À o 3 


4 L. Whelan, J. GARLICK 


[City Bill Poster г Distributor. 


nro Representative / Communications li 
Donaldson Lith Co. 3215 Prairie Avenue. NEW ORLEA NS, LA. 
Branches : Ww М Veen BY A ars К 
Г ЖЕТҮҮ, vM BILL. à "vd тад 
Brocton, | эу іо C oL ON Y ; т =o Ligh M POSTING с о.) Distributors of 
Woburn уў fy 4 —— " T 
и o s i m. Se Merchandise 
aa p; EN. Ж, NEM b А Ш 
Winchester, eg aa MAC Samples, 
hyde Park, Sa + ^ 
Plymouth, Se P4 ))  Beeklets, etc. 
\ " е " 
Weymouth, ^ E Á 4y x / Chrougbeut the 
nantasket, 7 \ Ф New England 
E States. 
ее NN à 
ROSTON À 
* , 58 
Phone 3833 I Send for 

: Lin е. 2 Our Prices. 

ROUIDEnCE cU 


: y ! e Qen. Manager, “ке Te Asst. Menaser. 
"etes у < ае баа St, кт. "a ma. Vielusser St. Previdewec, RL 


- — Ф ow ме 


со: 
о 


BILLBOAR D ADVERTISING IS FULL OF SUGGESTIONS IN — 


pP 


©. © © 


OL d АЧ 


' (BROWER PAZ O67. 22 89. 


vl ro. 


Once Again Filling Orders 
S + 
% For a short time we have been eutirely out of two sizes of the IMPROVED BROWER 


QUOIN, but we believe that from now on we shall surely be able to keep up with all 


demands upon us. So send in your orders, please. Large size, only $1.75; medinm size, 


- Steel keys, 50 cts. each. 


D» d d 


only $1.50 ; and small size, only $1.40. 


Every printer, who has any other standard quoin, should write for our circular, in 


P. 


which we tell how he may substitute the Improved Brower at nominal expense. 


P. 


Those’who know, say that the Brower Quoin is way ahead the best thing of its kind 


ever brought out. Have vou seen the circular we issue, describing it? Don't let vour 


v. 


(IIIS? 


neighbor get ahead of you inthis. It is no trouble now to have absolute register in 
color work. 
We also make many other articles needed by printers. Onr goods are all high 


grade, and опг prices, unprecedentedly low. 


UNION QUOIN CO., 358 Dearborn St., CHICAGO. 


„мыл? 


Lo, 


LLL proram rrr 


READING 
Bill Posting бо. 
Reading, Pa. 


All kinds of posting and distributing 
done promptly. 
or no pay. 


Satisfaction guaranteed 
Locations the best in the city. 
Office at the Academy of Music. 


JOHN D. MISHLER, Manager. 


- STEVENSON & SOLOMON, 
CITY BILL POSTERS 


JACKSON, MICH. 


DISTRIBUTING A SPECIALTY. 


CLAYON E. DOUB, 
320 М. Mulberry St. HAGERSTOWN, MD. 
Distributor and Sampler. 

Rà"REFERNCES FURNISHED GA 


Bay City, Mich. 
Bill Posting Co. 


Distributing Promptly 
Attended to. e = e 


€. 3. Bloomfield. 


G. RUNEY & SON. 
Distributers & Bill Posters 


“LIVE AND LET LIVE. 


“Advertising is the key note to success.” 


REFFRENCES—Bradstreet, Dun CIRCUIT 
and Security Saving Bank | 18 TOWNS 


BILLBOARD ADVERTISING. 


WAUKEGAN, ILL. 


PADUCAH. DAH. KY 


All Boards made v of рива had gooved hae tongued and gooved lumber, perfe cti: perfectly tight. 
ADDRESS, 


E uo TERRELL, Mgr. City Bill Posting # Distributing Co. 
i ИТ? Barre Bill Posting Company, 


ine 


M. Н. BURGUNDER, MANAGER. 
Citv Bill Posters and Distributors. 
We do Bill Posting, Distributing and Card Tacking. 


Out-bDoor Advertising of All Kind 7 W. Market St. WILKES BARRE, РА. 


HENRY C. WILMOT 
City Bill Poster & Distributor. 


Work Done Promptly and Satisfacto тї! 


33 М MAIN STREET 
€ ANN ARBOR, MICH 


LIMA, O. Dec. т. 
Lima is full of Billboards. 
Our paste is full of glue. 
Don't wait, but give us a call, 
Vid see for vonrself, 
M the end of thirty days, 
If what we say is not trune to 

the day 


W. @.8@. B.Tirrell 
BILL FOSTERS enc 
DISTRIBUTORS. 


HOLLAND, MICH. 
J. Van den Berg, 
CITY BILL POSTER, 


DISTRIBUTOR AND CARD TACKING 


C. FRANK erT 
ABOUT ADVERTISING. 


Pul m ills iD tribute Circulars amd Sample 
I ир s and Signs niil do General Ad 
‹ Ж, у es nnd work guaranteed 
C FRANK TROTT, 
City Bill Poster, 
Junction City, Kansas. 


LFopnlation ооо 3 miles from Fort Riley, 
men stationed 


POP. 8.000 


BILLBOARD ADVERTISING is the Official Ornan of the MICHIGAN Bill Posters’ Association: 37 


^V" 


CUR. TAKE THE Se 


€. . t 
$ 3d Annnal Convention Special £ Convention € 


р Protective ар International 


i League of Asssociation 

$ American of 

¢  Showmen Distributors, 

” АТ Ey 1 
5 CINCINNATI, | CINCINNATI, 

@ January 7, 8 and 9, 95, January 8 and 9, '96, ; 
б леке я ANA AAA 
ом aa NCINNATI— М : 
У ibuled NDIANAPOLIS c БА Dining, Parlor andy 
б жишш | Cue pf To DETROIT, Siam 

è Сга. ho — ЭЁ ох... Саг Service. w $ 
D. с. pP iens saunas deme даш, “CINCINNATI, о. і : ——— 


You Ba тее 
| on os SPRINGFIELD, o. 
| 3H 


= Twenty-Five Years' Experience. 


| Pan, Bild oF Beauty t Population 50,000. 


У becanse the ONE 
AMERICAN Ilo E ES COPY 
Let us figure on your Hill for vert T1225 


шшш зене — ® 7« Engraving Blocks. „и мт. 


"UICE Also, Type Stock for Small Letters. 


| 
2 


е —— ———— A Large Stock ofthese goods always on hand. Can furnish all orders 

а EDWARD T. HEVERIY. MARLES T. HEVERIN. ; Bros $08, оң yo ad 

(e e Setter Bros. $ к, ollins Centre, 

È E.T.HEVERING BRO. $ rere 

(e LICENSED & at's 

(e 9 What The Soul hern Bill Posting p" 

CITY BILL POSTERS: cid 

i 2 Chey City Bill Posters, Distributors, oe ae and General 

. > Де crepe e Railroad and Commercial Advertisers. 

(е ee т 5 ЯП тла. KNOXVILLE, TENN. 

(e LOUISVILLE. KY. $ 1 POPULATION. 45,000. 

„өөө өө ө өө ө ө ө өө өөө өээөөө SAN. "en Манаке IKE N. DOUGLAS = 
HE C Se 

STAUNTON. VA. Рор. 12000 L. A. DANIELS, Ottawa Canada. Pop 30.000 ju H. ДҮР : 


WM. CLENN, Bill Foster & Distristicre — ALEX. JACQUES GENERAL ° ADVERTISING 
Bill Poster and Distributor. SANTA CRUZ, Bill Poster and Distributor. Distrit \ 
All work promptly and. sanstactorily done CALIFORNIA. Ae Reed. ele, Own all Tite billboards arter men 


38 BILLBOARD ADVERTISING HAS THE LARGEST CIRCULATION AMONG THE MANUFACTURERS. 


ПИ 


| THE NEW уок ! | 


Dramatic Rews 


LEANDER RICHARDSON, Бето 
PRALES M. MEST ENS. EwstnEess BCANAOEZI 


The Leading American Amusement Newspaper 


Published every Tuesday in the Year at 1364 Broadway, New York. 


Its Circulation extends to all parts of the World. 


It has regular Correspondents in every City and Town. 


mis preemixestTLY The Organ of the Circus Business in the United States. 


And bas a wicer circulation in that branch of the profession THAN ALL OTHER AMUSEMENT PAPERS IN AMERICA COMBINED. 


All Artists must nse 7777 DRAMATIC 


For Advertising 


| | | | | 1364 Broadway, New York. | | | 


Everybody Vote. 


Which Advertisement in this issue 
of Billboard Advertisiug is the best? 

BILLBOARD ADVERTISING wants ап ex- 
pression of opinion from: each and every 
one of its 20,000 readers. It wants to 
in this issue 
Fill out this 


know which advertisement 
they regard as the bes? 
coupon 


The Best Advertisement 
in the Christmas Number of Billboard 
Advertising is that of 


and mail it, їп а sealed envelope 
to the 
VOTING CONTEST EDITOR, 
BILLBOARD ADVE RTISING, 
CINGCINNATY, Ө, 


>, addressed 


The first one hundred persons m en 


us a vote will receive a year's subscripti 
free of charg 
The object of this voting contest is to 


decide whom are entitled to tl 

prizes v12 

ist. The person or firm whose advertise- 
ment receives the larg rest number of 
Vote es veil be pres nted with a handsome 


ie following 


gold medal, suitably inscribed, and we 
will run th lvertiset or any other 
advertise! upying the same 
umount о « lve months free of 
charge 
2nd. The р rm whose adver- 
tiser t 1 lare 
ti jen ud rgest 
n V I ented with 
ard. rtiset ntitle 


and Subscription Rates address 


VETTES to reach all the Managers in the World. 
All Managers must use 77/7 DRAMATIC 


.VEHS to reach all the Artists in the World. 


It is the only one paper in the world that reaches evervl ody in the business: 


THE DRAMATIC NEWS. 


its sender to fifteen dollars in gold and 

the amount of space it ocenpies for six 

months. 

4th. The fourth best advertisement will 
entitle its sen ler to ten dollars in gold 
and the amount of space occupied ior 
four months. 

sth. The fifth best advertisement will 
entitle its sender to five dollars in gold 
and the amount of space occupied for 
three months, 

6th. The advertisement ranking sixth 
in the contest will entitle its sender to 
the same amount of space for two 
months free of charge. 

We will also pay liberally for a few 
articles of a critical nature dealing with 
the comparative worth of the various 
advertisements in this issue 


2 Тһе Latest Advertising Novelty. : 
: Send Two Cent Stamp for Sample. : 
Паш s Magic Pocket Book. : 
em Pops ы ens. к x: ity out. el 
ES r for the Holida W 1-1 
: | il th аав ч фа Cai 
= Card Puzz ut d i E 
: The Advertising Novelty Co, — 
1 32-34-36 E. 3rd St., CINCINNATI, 0.: 


epee “tc арр ае і 
Theo. Osterman, 


Manager, an d Distributor of all kir nd 


of Distribuung. All work 


ADA е brisk 
10 ploy a few bright 
MEN an + ОМЕ- 

with а hHillle enterprise to sel} Climax 

Dish W adiens, зон Day for the right par 
lies One agen cleared $20 every « for si 
nonths. Permanem position ín lowr ity от 

17 A gool с hance. Address, 


CLIMAX MFG.CO., COLUMBUS, O 


"DESCRIPTIVE. FICTCRIAL. 


Cincinnati ope. 
"ЕШ |} Engraving : | < mue 


Work. 


Cincinnati, 0 


" d 819 Barr Street, 
Date Book? Posters? 


want one. n long without We have desw T 
it. Fits in ve t Pock 


Seasons 1895, 1896, 1897. Write for Samples. 
Cloth Bound, - 14e. ! Send We print anything, from a Dodger 
Leather Bound, 22c. ; Stamps. toa 32 sheet Stand. 


127 East Eighth St. 
Cineinnati, 0. 


llennegan & Uo. di 
ROLEL ним». im c EM 


„х4 in ifie . For 


and owns аһ 


(500 Li Feet) 7.000 ont Bill and Note leads, 
G TS if | Dodie lopes, for a 5 $ bil 
E MS 3 е : RAWLINGS. Prints Anything. 
пай erae ia 2931 State Sireet, CHICAGO. 


Send this "ad" and check with order 
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in ased to over 12% - 
vdd $ 200. 000 


It will further increase if 
the Bill- -Posters 

recogni that- е 
service "andy wi Thi bri Е 


the interest of the advertiser 
as well 8s the Bill- Poster. 


lis stick this up anyway 
* Its for the = of the 
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40 BILLBOARD ADVERTISING Believes in the Efficacy of MURAL SIGNS AND PAINTED BULLETINS. 


THE 


aagherty Visible Ф ypewriter. 


KITTANNING, PA. PRICE, $75.00. 


EVERY LETTER on page absolutely in plain sight. 


THE DAUGHERTY VISIBLE T 
[: ‘  RYTHING 

E LAIM EVE " 

VEIN SIGH Tier 


сех» 


Rapid. 
Durable. 


Saves You Money. 


eee 


Does Easier 
Your Faster 
Work Better 


Simple. 


[e 


9 


2 | 8 


Dighest Award for ferit at Atlanta Exposition. 


MACHINE SENT ON TRIAL. SEND REFERENCE WITH ORDER. 


g 


g 


rel 


"The ten Daugherty Typewriters in use in our editorial 
rooms have given perfect satisfaction. We consider the 
'Daugherty' as good in general work as the ‘Remington, 
'Smith-Premier' or 'Caligraph, each of which machines 
have been used in our office, and in preparing original manu- 


Chicago, 111., May 13th, 1895 


LAW DEPARTMENT, 
Pennsylvania Lines West of Pittsburg. 


g 


\fter a two months’ trial, we find the Daugherty type 


- А x : ; sriters so satisfactory that we have exchanged our last Reming- 
script for the Linotype machines the ‘Daugherty ' is superior : > . 
юа oth " T : ton for another Daugherty. | am very willing to have you usc 
о all others. : : 
PRESS PUBLISHING CO cur names if vou like." 
i: EF. J. LOESCH. 
Cras, W. Houston, Bus. Manager, Pittsburg, l'a. a 6 J 


E = "bLhave used the Daugherty typewriter for eleven. months 


I have been using one of your Daugherty Visible machines uid find that it wears eminently satisfactory The machine is 
tor the past eight months and can certify to its splendid work, well made, works well and does not get out of order easily, For 
Н. E. HaARMON one who writes some of his own letters or who composes for the 

Editor Southern Tobacco Journal, Winston, N. ¢ press, the Daugherty is an ideal machine.” 


Prov, W. J. GREEN 
Ohio State Coilege, Wooster, O. 


——:0:- 


The six Daughertys have given us good satisfaction; in 
constant use over a year, doing all kinds of office work and in 


—0:——— 


our «titorial rooms," “The Daugherty purchased last September has been in 
IND'PLS News Co., Ind., ihuost constant use and has given the very best of satisfaction.” 
W. J. RICHyRES, Manager E. 8S. Horrowavy, Columbiana, O. 
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BILLBOARD ADVERTISING is the Official Organ of the Inter-State Bill Posters’ Protective Association. 41 


Bic Four ROUTE 


Showmen’s, Bill Poster’s æ Distributors’ Conventions, 


Cincinnati, January 7, 8 and 9, 1896. 


Best Line From 


St. Louis, Peoria, Chicago, Indianapolis, Columbus, csi Buffalo, 


New York and Boston. 


lagnificent Vestibuled Trains. Wagner Bnffet Sleeping Cars, Private 
Compartment Sleeping Cars, Buffet Parlor Cars, 


w ASWINGTON д 


and Dining Cars. [Ж ©, y „ТАМЫ P) m WEST VARS A. 
le NC Co Her Sp 


M. E. INGALLS, E. 0. MeCORMICK, D. B. MARTIN, 


President. Passenger Traffic Manager. General Passenger and Ticket Agent rit X ее iius 


ADVERTISINC — REMEMBER 
| TEXA ... company... GAAS. J. VOGEL, 
GENERAL REPRESENTATIVE MANAGER CITY OPERA HOUSE. 


Bill rd —AND- 
ee City Binu Poster 


Advertising, гоа СА. ара 
General Distributing and STEUBENVILLE, OHIO, 


Exclusive Street Car Privileges. HOWARD H. PECK 
SAN ANTONIO, TEX. r.o. пох 6%. Red Cloud, Webster Co., Neb. 


Circular, Pamphlet and General Adver- 


Cleo yeland, Cincinnati, Chi cago & St Lou s Railway. 


to distribute 
PEERS o 9o O SESE 9094 9 cott у Lae Mr 
ф me nts in T ni: ак: 1 fora Мдћ grade фе 

1 е. wich ч 4 them on approval No? 
{= x done until "be bic cyclo arrives and proves } 
actory. 


k Young Ladies “тофон į i 


If dora eu e thor must wm -— recom: 


Fr WORTH, TEX , Oct 10, 19) 


ETEIETEIEIETE] 


tising Distributor. Surrounding counties. 


мсн -d тоши ore 1 Write “Catchy” $ Fetching Ads. 
n thes тисине VAN n RIT T aa 12 Years' Practical Experience All Lines. John Kuhn & Son, 
Vours trity ag were My Booklets, Etc. Y Г 
COW CHEATHAM Ade Оз up, (Display Proof Free) City Bill Posters 


ick if you v | i 
KD E E E А in Cities uniter к DA: " эд: €— And Distributors, 
FI hant, Ind bed My PRA * worth to y perh ips THOUSANDS, Controlling All the Boards in the City of 
1 ae " dates given my whe fe K 1 NI ! NEW 7 AN ANI еч " BEE Tent TO HAMILTON OHIO 
Am ready to wy | am exceedingly we 4% - S 
a teat ee A WINE К PATTERSON, 125': W. 3rd, LOS ANGELES, CAL. 
: d hia beet t eli ERN ‹ He vag GEO. MILLER BROS.» 
aking a short ride on it that it wasn fn ESTABLISHED 1860. 


and 1 kuow И the material ja as gowl USE . .. 


(ees mas GEORGE M. LEONARD, сорса ora 


a : COLUMBUS, OHIO 
WE HAVE NO ACENTS $ 2.50 Bill Posting, git ns tm atn 


wbere for examination; pay Posting Brush. 
S (elt wide Contracts Solicited. Al Work Guarante 
Harnena, end 4cta. 


freigbt el. ways If not eatis 
tor he DAT o inch Bristle, —— Population 100.000. Grand Rapids, Mich. WM. M. MELOY, Box 49,Carlisle, Pa. 


hip from our factory at e n * 
Distributing and Allkinds of Advertising , Matter 
ctory. tan atylee of 
Member of I. A. of Distributors 


кеб» А prices, Ship any 
distributed, signs tacked up. 
7 . ~ е , 
^ "ers o ons 
Carriages. 90 aiyles of Advertising Sign: , 
"T" ‘hen yon Write, mention ое Advertising. 
мә 1184 $38. ч. Pratt, Res, Калы, ind, Жинау етик EEN OE SR = When you write, mention Ziliboard Adverts 
— M BU D Sea 


sing. 
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nes 


Classified Advertisements. 


=a = = 


BILL POSTERS’ DIRECTORY. 


Two line Displayed * Advertisements under this 
Leading, 25c. for one insertion, бос, for three inser- 
liom 75c. for four insersions, $1.00 for six inser- 
tion, Larger cards, roc. per agate line 


WM. KEID, Box, 145, dl? 


Luverne Advertising Agency, 
лшн M. Baer, mgr. Lock Box, 40), Kuvana 
inn. 


DENVER, COLO. 
The Curran Bilt Posting & Distributing Co. 
owns and controls all bill boards aud ad- 
vertising privileges In Denver, Puebio and 
Colorado Springs. Population of Denver, 
165,000, Pueblo, 40,000; Colorado Springs, 
Colorado Clty and Manitou, 20,000. “ 


Tucson, Arizona, 2,000 ft. of boards | 


Delaware, O. 
G. D. MeGuire, City Bill Poster, Distributor 


А. C. Н. Mesler, City Bill Poster and 
Distributer, Port Jervis N. Y. 


Springfield, Ohio, H. H. Tyner 
lceused City Bill yPoster and Distribuler, 


tor, 

Waverly, N. Y., 
Population 10,000. 
Co., Waverly, N. Y. 


| 

| 

| 
Western Bill Posting Co., 

Owners of ail Advertising Spaces. 

Sait Lake City, Utab. | 

Grand Junction, Col. Pop. 4,000, 
ВИ! Posting, Distributing, Tacking, ete., 
Cireuia*s mailed, or list of names of resi- 


Sayre, Pa., 
Address, Murdoch, & 


dents of Meso County furnished, best of 
reference, Edwin A. Haskell. 


Leonia, N. J. 
M. L. Dethay Bili Poster and$Distributer 
8,000 feet of boards. 


Laconia, №. Н., pop. 15,000, 
Folsom Opera House, Driving Park and 
Bbow Grounds, J. Е. Harrimau, Manager, | 
ownsall boards Ір clty and suburbs. 


Fort Scott, Kas. Pop. 14.000, 
Harry €. Ernich, City Bii] Poster, Litho. 
grapher and Prograin mer. 
up and samples distributed. 

Por Fort SCOTT, KANSAS, ON YOUR LIST 


Cards tacked 


Newport, Ky. G. H. Otting & Son, 


Own and control ali boards. Good Service. 


Boonville, N. Y. Wm. Comstock, 
City ВШ Poster. | 
Owns and controls al! boards. | 
Moline, Ill. Е. W. Stuhl & Co. 
Bill Posters and Advertising Agente, 


Sioux City, Iowa, pop. 40.000, 
Posters, Distiibutor and Tacker. We do 
all kinds of advertising & guarantee work 
Sloux City Bill rosting and Advertising Uo. 

[LIceuscd] Member A. B. е. A. 


Pasadena, Cal. City Bill Postlag 
Со. D. Coyle, Mgr. Geo. P. McCiain, Prop 


Indianapolis, Ind., Pop. 105,436, 
indianapolis Bit Posting Compauy, 63 №. | 
Pennsyivania Street. 


Los Angeles, Cal. Pop. 85,000. 
City Bilt Posting Co., 254 5. Main street. 
бео. P. McClain, Pro. Е. E. Holtslander, Mg | 


Waukesha, Wis., pop. 9,000, 
All boards owned und coutrolled by Cad. F. 
Mevis, 638 Мавр street^ 


Washlng«.on, Ind. has a population 
of 10,000 Write Horrall Bros abont posting 


Pana, 1115. Pop. 7,000. | 
LOU ROLEY, Bill Poster, controls ali the | 
оа boards. 50 ft. of desirable locations 


Bethlehem. Pa., pov. 25,123, 
touth and West Ра. Groman Bill Posling | 
and Distributing Со 


James E. Henry & Son, 
Up-to.date Bill Posters and Distribuiers 
Detroit, Mich, Established 1865 


Carbondale, Pa. 
Carbondale City 111 Posting and Distrib - 
uting Co J. O'Hearu, Manager — 


Prairle City, lowa, | 


Write to W. з. Parker, City ВІ Poster and 
Distributer 


J. E. Williams. Oshkosh, Wis., | 
City ВП Poster and Distributer, Kelluble 
and defluite service. Population 32 526. 
Own all boards in tbe city, 30,009 square feet | 
“I bavetroubles of my own; don't—" etc. 


| 
i 
When you write, mention Billboard Advertising. | 


Bowling Green, Ky., 


Classified Advertisements 


BILL POSTERS’ DIRECTORY. 


Logan, Utah, Population 6,000 4! 


"111 crochett, НЇП Poster aud Distributor 


Minter, Ala., B. F. Evans, 


Cireular Disiributer and ВІ Paster,wauts 


BILLBOARD ADVERTISING is the Official Organ of the SHOW PRINTERS’ ASSOCIATION. 


Classified Advertisements 


DISTRIBUTERS’ DIRECTORY. 


е eee om 


a з=: 
We ean guarantee that advertisers will re- 
ceive honest, rellable service froi any firm 


or person whose mndvertleement appears Im | 


tbe following List. 
No advertisements récel ved from minors 


References as to honesty and Integrity 


must accompany all apptlcailons for spnce 


your work. di 
Larned, Kansas, W. Roddy 
City ВШ Poster aud Distributor. di 


Boone, Iowa, Population 9,000 46 
J.J. Kirby, City Bit! Poster and Distributor 


Gloucester, Mass., J. H. Procter, 
Bili Poster aud Distributer. Population 
with surrounding towns 45,00), Orders 
promptly executed. P.O Вох. 731, a3 


South Framingham, Mass. 
W. H. Trowbridge, Bill Poster. Five towns 


Waukegan, Ill. 
G. Runey & Son, Distributors. BII! Posters, 
ete, (Cireult 18 towus.) Pop. 35.000, no 


Lima, Ohio. Pop. 20,000, А 


№. C. Tirrili, City Bill Poster and Distri- 
buter. Work promptly done. tf 


Manchester, №. Н. Frank P. Colby, 
City Bill Poster, D.stributer nud Bagguge 
Transfer. Address 3) Mauchester st. 


Pop. 10,000. 
All Desirable Boards controlled by J. M. 
Robertson, manager Opera House. 


Display Advertising. TO RENT. 
1000 spaces on bill boarus for painted signs. 
eacb 150 square feet. Located in New 
England towus aud cities, Locatiou of 
boards guaranteed first-class 
C. в. K IET H, ВШ Posting aud Painted Sigu 
Board Advertising 

447 Main street, Fitchburg, Mass 


San Antonlo, Texas. Fop. 40.000. 
Texas Advertislug Co., City Bill Posters 
and Distributers, Office, Alamo Piaza, 
Weckes Bldg. Р. О. Box 686. 

Signs patnted and tacked up. 


Aibuquerque, М. M. Pop. 10.000. 
The Hudson Adv. & Bil! Posting Co., owu 
and control all bill boards, Also do distri- 
buting, tacking, fence painting, mailing. 


Vletoria, British Col. Pop. 20.000. 
The Vtcvoria Bill Posting Co. own ар соп. 
trol all bill boards, paint sügus and bulletins 
апа does distributing. Address ROBERT 
JAMIESON. Manager, P. U. Drawer 28 


Wilmington, Del., pop. 70,132, 
Geo. W. Jackson, City Bill Poster and Dis- 
tributer, 907 Orange street 


Laurence, Kas. Pop. 15.000, 
A. M. Poff, City Bill Poster and Distributer 


Meridian, Miss. Pop. 15,000, 
L. D. Hoffer, City Ril! Foster & Distributer 


Northfield, Minn. Pop. 4,000. 
Н. О Ensign, Bill Poster and Distributer 
_ Board capacity, өю sheets 


New Hampton, lowa, 
R. R. Garver, Bill Poster and Distributer, 
Circulars distributed in Notibern lowa. 
Honest work. Keasonable Rates. Keference 


Greenville, Miss.. 
For Bill Posting and Distributing, address, 
L. Hexter, manager Opera Houre, 


St. Charles, Mo. Pop. 10,000, 
City Bill Posttng Co., own and control ail 
bill boards, aiso do Distributing. Tackiug, 
е1с.; circulars mailed, or list of names of 
residents of St. Charles City and Couuty 
furnished. Bestcf reference. 
J. N. Mittleberger, Manager. o6 


Lexington, Ky. 
Ramsey &t0, Licensed ВІ Posters and 
Distributers, White meu do our distri- 
buting. Clreulars $1.50 per 1000, one іп each 
house; If books to $3 per 1000. Samples 
according to siz Satisfaction guaranteed 


Wallace, Idaho, 
Coeurd'Alene Mtnes, J. С, Campbell. ВШ 
Poster aud Distributer, - References, нб 


Palatka, Fla. n6 
W.8. Nugent, Bill Poster and Distributor 


Woodland, Cal. 


Dietz and Glendennlug, Bill Posters. 


6no 


Paterson, N.J., Population 88,000. 


Abram Н. Post, Distributor, iS Bamburgh 


New Orleans, La. 
Southeru Advertsing Distributing Bureau 
48 Carondelet Si. General Distributors. 


Honest work. _ : di | 


Easton, Md. 


Tbe Adv. Dist, Bureau, posts and distri- 


butes bills, slgus and cirenlats, and all | 


Classes of advertising matter, 
Thourpson, Munger. Box HHS. 


Pittsburgh, Pa. 
The “fwin vities" Distributing Agency. 
advertising matter of all kinds carefully 
and promptly distributed in “Greater Pitt s+ 
burg.” Population 600,000, Kates, cte., on 
application, Office 6 Sixth St.. Pittsburg, 


Pa. Brancb, Allegheny Ра., J. T. Hudson, 
Manager, al 


Millersburg, Dauphin Co. Pa. 


Roscoe С. Htukle, Distributer, $? per m. d3 


John R. 


Milford, Mass. 
Edwin K. Negus, Distributor, 


Williamsport, Pa. 

_S. M. Bond. Distributor. 

Barracks 16, Nat. Military Home, 
Circulars, samples and nil kinds of adver 
Using matter dlisiribnted in: Moutgomery 
County, О. Population 100 82, at from zt 
to $ per 1 ии, Honest work. Write for 
terms, Mem, Nat. Dix. Ass'n ofAm, Е, D. 
Marchael, Montgomery County, О. di 


North Cramer Hill, N. J. 
Jobn J. Tischner, distributes circulars, elc. 
and tackss'gus. Hefereuce furulshed dl 
W. E. Patton, Corinth, Mass. 


Bill Poster and Distributer. Reference fur- 
nished. 


Kellable Distributor and Sigu Tacker, 21 W 
d3 


Elizabeth Street, 


Fredonia, N. Y. 
John H. Case, Distributor. Hox 10%. аб 


Portage, Wis. 
W. Н. Bathgate Advertising and Distribu- 
tiug Agency. Hill posting, signs tacked. n6 


Richmond Hill, L. I. 
Clreulars distributed honestly in Queens 
County by L. Baugert. n6 


Boston. Mass. 1500 washington St. 
Win. E. Prescott. Distributor of advertis- 
Ing matter, Advertisers writeatonce, пб 


Rochester, N. Y. 
1f you have advertising niatter which you 
wish to send out, notify us and we will 
send you prices, Highest results. J. E. 
Stroyer Со.. 114 Weid strect. n2 


Valparalso, Indiana, 
Distributirg tn Porter co, J. Н. Мес 


Matawan, Monmouth Co., N. J. 
Lloyd's Distributing Agency, Box 67 


St. Charles, Mo., 
Н. F. Bruns & Co., Advertising Distributers 


Hackettstown, N. J., 
€. A. McLean, Diatributer, signs tacked 


Newport, Ky. 
G H. OttIng а Son, ВШ Posters and Dis- 
tributors, 605 York street. 


Grand Raplds, Mich. 


George M. Leonard, Kel!abie Distributer 


Nashvllle, Tennessee. 
Clrculars, etc., distributed, сагак nalled 
$150 per 10609 up. James L. НІ, 328 Brond 
street, Nashville, Tenn. 


Scranton, Lackawanna Co., Pa. 
Jonu H. Beltz & Sous, General Advertising 
Agents, Write tous, GH Deacon street 


Shelby ville, Ind. T. F. Chaffee & Son 
County and Сну Bill Posters & Distributors 


Memphis, Tenn. 
Van Beuren & Co.. BII Poslers and Distri- 
buters, 221 Second street. 

Bill Posters, 
Put out holldoy souvenir Costs $1; makes 


$4) Plan lie, Circuiar free. ию ADAGE. 
Boston, Mass, 


When you write, mention Billboard Advertising. 


Carthage, Mo. Pop. 10,000. 
Jo«eplr Barratt, Distributer; Sampler and 
General Advertiser, 


Boise,'Idaho, Spaulding & Gordon, 
Rellable Distribulera and Sign Tackcrs, 


We ‘pay rent for our locailona and can 
guarantee. 


Western Bill Posting Co., 
General pistributers. Fait Lake City, Ulah 


Whea you write, mention Hiullbourd Advertisin~ 


ав | 


Classified Advertisements 


DISTRIBUTERS' DIRECTORY. 


Cinelnnatl, 0. 
Distributing. Rellnbie, prompt. Reference 
Population 35,090. Address, 

_\/. Hl. Stelnbrenner, 313 Vine, Cincinnati 


Chicago, 1118. J. A. Clough, 
Contrnets solleited for the distribution of 
all legitiniate advertising matter In Chl- 
cago nnd suburban towns, 


Washington, D. C. 
P, PRINTZ & 0O., 730 9th Street, М. К. Dix- 
_tributers of ad vertising matter, Write us. 


Boston, Mass. Pop. 600,000. 


J. F, Мем гк, General Adv, Distributer 


Manchester, N. H., 
D. J. Lefebvre. All kinds of Advertising 
Matter Distributed, D*. О. Box 453. 


Louisville, K R. Taylor, 


General Distributer, First class service. 
512 Second St, 


Advertising of all kinds handled 
with care, signs tacked, rates law, reference 
The Licking » ist & Mniting Agency, пы 
*outh Side Square, Newark, Ollo, Ы 


Cumberiand. Ind. Chas. Caylor 


Distributing matter 1n Marion and adjoin 
ing Counties 


Marinette, Wis. Menominee, Mich. 
Pop. 15:312— Adjoiniug— lop, 12.524 
Wm. Н. Earle, Marinette, Wis. Kelluble 

Distributor. Your contracts solleired 


Cincinnati, 0. Н. E. Melsner 
Distributing. sign tackipg South & Pepot 


EXPERT AD. WRITERS. 


Adsthat will make your business 
Grow." Chas. A. Woolfolk, 446 Mniu st 
_Loulsxville. Ky. 


Advertisement Writer. D 
J. 1. SUBERS, 4 New Cbambers St. N, Y 


Five neat ads for your business for $2, send 
stamp for booklet, Il. Frank Winchester, 
162 Ashfoid St. Brooklyn, N. X. ої 


ADVERTISERS! ADV. MANAGERS! 
We Want Your Attention, 
Don't You Watt a Good Reliable Mau 
to Distribute Your Advertising Matter 
in New Hampshire. Prices from 
$1.50 to $3.00 per thousand. Con- 
sistent with honest work. 
Circulars Mailed. Reference Furnished. 


DONAT J. LEFEBVRE, 
P. 0. Box 483. MANCHESTER. N. H. 


ADVERTISING CIRCULATORS WANTED. 

We have no paper for you to advertise In. No 
fake associatlon for you to iu. No list of worth- 
less names for vou to byy, but DO want you to 
circulate advertising. Vor full particulars, etc., 
send reference and stamps. 


Maine Med. Co., B. & A. N. Windham, Me. 
WORCESTER, Mass., Pop. 281,000 


Signs tacked up. Circulars, etc. Distributed. 


M. W. Corbett, Westminster, 


Member of I. A. of Distributors, of N, А, 


SHOW BILL DATING OUTFITS 


RUNBER TYPE, Etc, Catalogue Free. 
E. TAYLOR & CO,, Cleveland, О. 


B.F. BRUNS & CO. 
Circulars Distributors && Bill Posters 


"The Advertiser's Trade Journal of 
New England.” 


PROFITABLE ADVERTISING. 


Filled with valuable Ideas and suggestions 
for Advertisers and Bill Posters. Worth 
hundreds of dcllars to тану advertisers 
Issued now under new managentent. 
Handsome new cover designu for Decent 
ber, printed in colors. Decentber issue 
FREE to every subsrriber who remits 
One Dollar before Jan. Ist. Address, 
KATE E, GRISWOLD, Pub'r, 
13 School St.. Baston, Mass 
When you write, mention Middboard Advertisiug. 


ТҮП ООР КК КККК Т Т Т Т ТТТ ТТТ ТТТ КЫ КЫ 
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ESTABLISHED 1879. . HARRY E. STOOPS, Manager. POPULATION. 50,000. 


Che Stoops Bil Posting and Advertising Zo. 


OWNING THE FINEST LINE OF = - CONTROLLING ALL THE 
Qu" BOARDS IN THE SOUTH. 1 z | —— 


DEAD WALLS IN THE CITY. 


$0000080020000004000030000490000304000094000000830009040000000900000090008000000005000000008970009101200000040004001000000004000000050000]000000000004000000098000538008000000901000000500000000000900000005000020009000800000000*00080000000* 


PUT СНАТТАМООВА! ON YOUR LIST. 


Tyt00000000000006909010003000000009000 


BosroNs Віш POSTER - 
ues ADVERTISERS ATTENTION // 


25 000°INVESTM Ey, 288 
\¢NEBILIBOARD BULLETIN 


Donnelly, Till Гомел 


n hasthis design 
є public will read thin 


Kd 
A 
2 An opportunity made possible to advertisers, in consequence 
isin of the construction of the new Subway, which, upon com- : Ad 
ts Your N ` 
day, t D oun relly’s ney pletion, will do away with all surface cars in the city's center. 
s good w as out of e 
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